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AnekcaHap lbinvH

«[eTepbypr — eBpONencKUii ropop».
C aTou chpa3bl Ha4anach Hawua 6ece-
ia C AUPEKTOPOM MO MapKeTUHry of-
HOM M3 BepyLUX [eBenonepcKux
komnaHuii CaHkT-MeTep6ypra. Jen-
cTButenbHo, CesepHas Manbmupa —
ropop eBpornencKkon Kynetypsbl. Of-
HaKo BpsA NI MOXHO yTBepXAaaTtb,
YTO U TOproBasi HeABUXXUMOCTb B ro-
popAe coOTBETCTBYET EBPONENCKOMY
ypoBHI0. Bnpoyem, cutyaums 6bicT-
po MeHsieTcs.

B ycnoBusix pocTa OX040B HaceNeHus He-
M36EXKHbIM NpoLEecc Npeo6pas3oBaHus Top-
roBOW OTPac/v B COOTBETCTBWM C EBPOMNEN-
CKMMW U MUPOBBLIMW CTaHAapTamu uaet
NOMHbLIM X040M. M XOTS Ha 3TOM NyTu cyLle-
CTBYET MHOECTBO NPENSTCTBUMI, CKOPOCTb
1 MacwTabbl 3TOro npoLiecca owenomns-
10T. Bnpoyem, CTpeMUTENBHOCTb BCErO Mpo-
ncxoasiuiero B chepe ToproBon HeABUKK-
MOCTV 3aCTaB/SIeT 3a4yMaTbCsl: BCE M y4a-
CTHUKM MpoLiecca JovayT A0 GUHULIA, MpK-
HEeCeT M NONYYeHHbIN pe3ynbraT yaoBe-
TBOPEHWE WHBECTOPaM, MOTPEOUTENSM
1 TOProBbIM onepaTtopam, 6yaeTt v csoe
JIMLO Y TOProB/IM FOPOAA Yepes HECKONbKO
ner?

Toproento 51 cnaento,

KOTOpas eCTb...

Ewe HefaBHO Hanbonee CoBpeEMEHHbLIMU
dopmMaTtamu TOProBOoW HEABUKMMOCTH
B CaHKT-leTepbypre cynTanucb yHUBEP-

Maru u yHusepcambl. CerogHs Ha KapTte
TOProBOM HEABUKMMOCTM ropofa MOXKHO
HaWTX MHOYECTBO Pa3/IMyHbIX 06 bEKTOB —
3TO ¥ MasleHbKME MarasmH4YMKK, U Kpyn-
Helwue cynepmapKeTbl, U yHUBepmaru,
1 Mara3uHbl U3BECTHbLIX MUPOBLIX MapOK,
1 PbIHKM NOA OTKPbITbIM HEGOM, U coBpe-
MeHHbIE TOProBble LeHTPbI. MprUyYeM y Kaxk-
[IOM U3 3TUX FPYMN CBOM NPEANOYTEHMS MO
pacnonoxeHuio 06beKToB. Hanpumep, Ma-
ra3viHbl MMPOBbIX MaPOK 3aHsM NepBble
3TaXkW 34aHUN NPaKTUYECKU Ha BCEM NPO-
TSXKEHWUM HeBCcKoro npocnekTa. 3aeck Ha-
cynTbiBaeTca 6onee 200 Takux GYTUKOB.
MpopoBonbCTBEHHbIE ceT («Koneikar,
«[arepoyka», «[AnMKcu», <Haxoakar, «KBap-
Tas, «MarHuT, «KpoHar, «Jannopm) Tarote-
[OT K CNanbHbIM paroHaM. [MnepmapKeTsl,
KpynHble ToproBble KommneKkcol (IKEA,
«O’Ke», JleHta», METRO, «Makcugom»)
pacnonaratoTcst 6IMMKe K OKpanHam ropo-
[la, rae ectb He3daHsATble y4acTKu 3eMau
1 KpyMHble aBTOMarucTpanm.

C 2002 roga B ropoj Havanu MHTEHCKB-
HO MPOHWKAaTb KPYMHeWLIMe MOCKOBCKUE
1 €BPOMNENCKME TOProBble CETU, CTanM Mno-
ABNATHCS TOProBbIE LIEHTPbI U KOMMNEKCHI,
MOCTPOEHHbIE «MO-EBPOMNENCKM». Havanocb
€o3[aHne HAYCTPUU TOProBOM HEABUKM-
MOCTW Ha OCHOBE €BPOMNENCKMX CTaHaap-
ToB. TonbKko B 2003 rogy 6bI10 BBEAEHO
B cTpon 6onee 380 ThiC. KB. M KPYMHbIX
TOproBbix 06beKTOB. B 2004 rogy o6be-
Mbl BBOAA KPYNHOM TOProBOM HEABUMHKMMO-
CTW B CTPOM MOIYT OCTaTbCs NMPUMEPHO Ha
TOM XK€ YPOBHE. ApK1i Npumep 3Tux Npo-
LLleCCOB — TOProBO-pa3B/ieKaTenbHbli
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KOMM1eKe «CeHHast», OTKPbIBLUMICS B HOS-
6pe 2003 roga Ha KpyrnHewLLen PbIHOYHOM
nnowaan B ueHTpe CaHKT-lNetepbypra.
CpaBHEHWE ero ¢ MOCKOBCKUM LIEHTPOM
«ATPUYM» AEMOHCTPUPYET TEHAEHLMIO K UC-
NoJSIb30BaHMIO TEX }KE EBPOMNENCKUX TEXHO-
JIOFMI, PacCYUTaHHbIX Ha CpeaHni Knacc,
Y4TO Y)Ke 3apeKoMeHaoBanu ce6s B Mock-
Be. O6a Komnnekca nogobpanu cbanaH-
CMPOBaHHbI COCTaB ONepaTopoB, OCHa-
LLieHbl Ha COBPEMEHHOM YPOBHE, HAaxoAsT-
Csl BONIM3KU OXMBIIEHHBIX CTAHLMW METPO
M TPaHCMOPTHbIX MarucTpanen, UMetoT Nog-
3EMHYI0 MapKOBKY, 30HY pa3BnedYeHun
¢ 60yIMHIOM.

OTaENbHO CTOWUT OTMETUTbL KOMIIEKCH,
OPWEHTUPOBAHHbIE Ha ANIUTHOrO NOTPEOU-
TENS U TYPUCTOB, XapaKTepHbIe A5 eBPO-
NencKkmx ctonuu,. NogobHble KOMMIEKChI
nosiBunmce B ropoge B 2003 roay. Hanpw-
mMep, Ha HeBcKoM nipocnekTe (4. 44) 3apa-
60Tana ranepes aNUTHbIX BYTUKOB «[paHg
Manac». Co3patenu LieHTpa cpaBHMBAOT
ero ¢ Galerie Lafayette B [Mapuke v € yHU-
Bepmarom SelfRidges B JloHaoHe. «[paHa
Manac» npefcTtaBnsieT cobon yHUBepMar
¢ 6onee 4em 90 anUTHbIMKU ByTUKaMK Ha 4
ypOoBHSIX. KOHLIENUMS LIEHTPa CXOXKa ¢ nap-
KoM 6YTUKOB «KpoKyc Cutn Mosnn» B MOCK-
Be — 06a NpMBReKatoT 6oratoro noKkynare-
NS U pa3MeLatoT y cebsi aNUTHbIE eBpPo-
nencKkue MapKu.

...HO TPVXKAbI, KOTOPYIO CTPOST

OcHoBHas PO/1Ib B CTPOUTENILCTBE HOBbIX
TOProBbIX 06LEKTOB Ha TEPPUTOPMM ropoa
BCe eLle NpUHaeXnT MECTHbIM KOMMaHK-

aMm. Mpryem BeayLLyto Posib Ha PbIHKE Kpyr-
HOW TOProBOM HEABUXMMOCTHU UIPatoT KOM-
NaHWK, CTPOSILLIME LIENbIE CETU TaKUX 06b-
eKToB. Hanbonee n3BeCTHble U3 HUX —
«ApgamaHT, «Maxkpomup», «OMHW» (J1eH-
Tan), Dorinda Holding («O’Ken»), «<ArpoTtopr»
(ceTb runepmapkeToB «Kapycenb»). 3Tn
KOMMaHWU Ha4YMHAOT CTPOWUTb CBOM GU3-
HeC, OPUEHTUPYSCL Ha MUPOBbIE CTaHAap-
Tbl. Hanpumep, «Agamant ¢ 1992 roga
npoLuen JOATUIA NyTb OT CTPOUTENbCTBA
PbIHKOB MOA KPbILLEN O CO3aHUsa coBpe-
MEHHBbIX TOProBbIX LEeHTPoB. CerogHs Ha
CYETy 3TOM KOMNaHUK y4acTue B pa3paboT-
Ke TaK1X COBPEMEHHbIX KOMIM/IEKCOB, KaK
«3aHeBCKMI Kackagy, «MepKypuit, «Hopa»,
«O3epKu», <bankaHcKkuiiy, rae apeHaaTopa-
MW cTanu «[1aTapcoH», «[lepeKpecToK»,
«M.Bupgeo», «Cnoptmactep», «TexHocuna»
W Apyrvie ceTu.

Momnmo «AnamaHTa» CETb TOProBbIX LiEH-
TPOB €BPOMNENCKOro YPOBHS B CMasibHbIX
paioHax ropoja nnaHupyeT co3aaTb KOM-
naHua «Makpomup». MepBblit KOMMIEKC,
«PpaHLy3CKui1 BynbBap», OTKPOETCS B HOSI-
6pe 2004 roga (nnowaab 18 ThiC. KB. M),
a B crlefytoLLe HECKO/bKO NIET 3aniaHnpo-
BaHO BBECTU B CTPON 5 KOMMNIEKCOB — Ka-
Obli nnowaaplo 6onee 45 Tbic. KB. M.
[0 MHEHWIO AMpEKTOpa MO MapKETUHTY
KomnaHuu «Makpomup» Uropsi Porynuna,
TakMe 06beMbl CTPOWUTENBLCTBA OKYMNATCS.
«ToproBble ynuLupl Mo Kpbllwern B ropoae,
rae 300 gHen B rogy ocagKu, He MOryT He
NoNb30BaTLCS MONYSPHOCTLIO», — CHUTAET
OH. 3Ta KOMMNaHUs OTKPOET CBON OGbEKTHI
B Ka)XZIOM CMasibHOM panoHe ropoja (B HUX
npoxuveaet 82% xutenen ropoga.) Takas
cTpaTerns — NOCTPOUTb CTOJIbKO OGLEKTOB,
CKOJIbKO HY}KHO [1151 TOrO, YTOGbI B TOPrOBYIO
30Hy nonagano NpaKTM4ecKn Bce Hacene-
HWe ropofa, — Npu1cyLLa NoyT1 BCEM Kpyn-
HENLWXM MECTHBIM TOPrOBbIM CETSIM 1 ieBe-
flornepam: NPOUCXOAWT MPOLIECC «MUKPOIIIO-
6anusauunm» Toproean. OH OTHOCUTCH He
TONBKO K TOProBbIM LieHTpaM. Hanpumep,
«1TepoyKar» yxke paboTaeT No4TH BO BCEX
MUKpOparoHax ropoja, a «J1eHTa» n «0'Kei»
B GnAnKanlime 2—3 roga NOCTPOSIT CBOM
06BEKTbI NPaKTUHECKM B KaX0M paioHe.
Ho He ToNbKO MeCTHble CeTH XOTAT GbiTb
6vKe K NeTepByprcKUm NoKynaTesnsim.

JlomntbCA B OTKPBITYIO ABEPH

MHTEHCHBHbBIV POCT NOTPEBUTENBCKUX A0-
xonoB B CaHKT-lleTepbypre caenan a1oT
ropof Co6nasHUTENbHbIM AN KPYMHEN-
LLUWX TOProBbIX ceTew. [lenctBuTenbHo, MNe-
TepOypr — BTOPOW MO HaCENeHUIo ropos
Poccun v yetBepThIt — B EBpone. O6bem
NoTPEBUTENBCKOrO PbiHKA, MO AaHHbIM
MHctutyTa FAZ, coctaBmn B 2003 roay
$10,5 mnpa. (3,8% oT 06L1EepPOCCHUIMCKO-
ro). Ha Takom laKoMbI# KycoYyeK yxe obpa-
TUIM BHUMaHWE KpynHeWLLIne pPOCCUMCKUe
cetn — «[laTtapcoH», «[lepeKkpecTok»,
«M.Bugeo», «TexHocunar, «3nbaopano»,
J1'9Tyanb», «Cnoptmactep», «3nbaopaso»,
«Marnum, «[leweBo». B nnaHax aTuX KOM-
naHui — oTkpbITHE No 10—-20 marasmHoB
B GivxKanLwme robl. MocneaHnin roa 3a-
NOMHUACSH NeTepbypyLaM OTKPbITUEM
nepBbiX Mara3uHOB KPyNMHEWLIMX UHOCT-
paHHbIX cetet — METRO C&C u IKEA.
B 2004-2005 rr. B ropoge OTKpotoTCs
MarasuHbl ceTen «PamcTop», «AllaH», BO3-
MOXHO W OTKPbITUE Mara3unHos Real, Wal-




Mart, ALDI, OBI. NMpOHWKHOBEHWMIO M3BECT-
HbIX CETEW Ha TEPPUTOPUIO ropofa NOMK-
MO NoTpebuTenbCcKoro 6yma 6naronpusT-
CTBYET M MO3MLIMSI MECTHbIX eBE0NepoB.
OHKW npefnoyuTaloT 6paTb B KayecTse
«IKOPHbIX» apEHAATOPOB U3BECTHbIE POC-
CUICKME UK MHOCTPaHHble 6peHabl. ke
ceil4ac NpaBWIOM CTano MpUB/eYeHue
B CBOW PsiAibl U3BECTHbIX MapoK. [leseno-
nepbl MAyT NpU 3TOM Ha CyLLEeCTBEHHble
YCTYNKY B CTOMMOCTU apeHAbl, pa3pabaTbl-
Bas pasfiMyHble CXeMbl UHBECTUPOBaHUS.
MoryT OHM MOMTU HaBCTPeYy M3BECTHOMY
«IKOPHOMY» apeHAaTopy M B YacTu n3me-
HEHWSI CTPOWUTENBHOIO MPOEKTa, a TaKKe
y4eTa ero noxenaHui no coctaBy ApPYrnx
apeHaTopos.

Kykuiu B kKapmaHe

Mpouecc MPOHUKHOBEHUS POCCUIACKUX
W MHOCTPAHHbIX CETEN Ha TEPPUTOPUIO MO-
poAa ConpsiKEH C MHOXXECTBOM MPENSTCT-
BU. B nepByto ovepep ato aeduunt hop-
MaTHOM HEABMXMMOCTK. [Noaxoasiumx 06b-
EKTOB O4EHb Maslo, NO3TOMY A5 GOMbLUKH-
CTBa KOMMaHWW eAUHCTBEHHbIN BbIXOL —
noslydeHne 3eMelbHOro y4acTKa U CTPOoU-
TENbCTBO «C HYNS» UK yHacTHe B MPOEKTax
MECTHbIX AEBENONEPOB.

M TyT «BCTynaeT B 60W» BTOPOE NPensTcT-
BWE — HECOBEPLLEHCTBO 3aKOHO4ATENbCT-
Ba B 06/1aCTU HEABUKMMOCTM U, KOHEYHO,
6lopokpaTHs. MNMpaKTniecku nobdas noKyn-
Ka 3eMu UK HEABUKMMOCTU POCCUIACKOM
MWW MHOCTPAHHOW TOProBOM KOMMaHWewn
OKa3blBaeTCs CBA3aHa Co CKaHaanamu.

HenaBHo 6bl1a BBEAeHa HopMa, cornac-
HO KOTOPOW CTPOUTENLCTBO O6BbEKTA Ha NO-
JIlyY4EHHOM Y ropofia (MHBECTULIMOHHO-TEH-
[epHoin Komuceun Metepbypra) 3emerb-
HOM y4acTKe TpebyeT JONONHUTENbHbIX 3a-
TpaT — OTYMCIEHWI Ha pa3BUTHE ropoa-
CKOM MHOPaCTPYKTYpbl, KOTOPblE COCTaB-
naoT $100 Ha 1 KB. M BO3BOAMMbIX 34a-
HWI. ApeHfia TaKKe MOXET BblITb COMNpPsiKe-
Ha C 10MOHUTENbHLIMK pacxoaamMu — Ha
61aroyCTpOMCTBO NpUIEratoLLmnxX TEPPUTO-
puii, pemoHT dacaaoB, 3haHWK, gopor —
W APYTMMU NNaTEXamm Ha PasnnyHble HyX-
[ibl ropoAa, pa3mep KOTopbIX HENpeacKasy-
eMm. Bnpoyem, KoMnaHWsiM, KOTopble 10ro-
BOPUANCH C MECTHBIMM AeBenonepami, 3T
BOMNPOChHI peLlaTb He HYXKHO.

Eule ogHMM NpenaTcTBMEM A1t MHOTUX
KOMMaHWi sBnseTca npobnema BXoxae-
HWUS Ha NOTPEGUTENBCKMI PbIHOK ropoAa.
«OTKPbIB B 06bIY4HOM ropoae-MUATMOHHK-
Ke OAMH-[1Ba MarasuHa, yXe MOXHO CTaTb
3aMEeTHbIM UrPOKOM pbiHKa. OaWH-ABa Ma-
rasuHa B leTepbypre He peLuatoT NpaKTu-
4YeCKM Hu4yero. Cepbe3HoM NPOAOBObLCT-
BEHHOM MU HENPOLOBONLCTBEHHOW CETU
HY>XHO 6—12 Mara3uMHOB Ha OCHOBHbIX
Tpaccax ropoga», — pacckasbliBaeTt Mropb
PorynuHr». He cny4aitHo KOMNaHuu, BbIXO-
[siLLMe Ha PbIHOK ropoaa, 3asBnstoT 06 oT-
KpbITUK CPa3y HECKONbKMX OOBEKTOB, a,
Hanpumep, nporpamma «[laTapcoHa»
npeanonaraet oTkpbiTe 20 Mara3mHoB
K KoHLy 2005 roga.

MopBogHbIe KAMHU

Mpn BCEN ONTUMMUCTUHHOCTM MPOLIECCOB
pPasBUTUS TOProBOM HELBUMKMMOCTU B 0-
pOAEe HEKOTOPbIE MX acMEKTbI Bbl3bIBAOT
onaceHus. Hanpumep, coznaBaemble Top-
roBble LIeHTPbl NPUBAEKAOT OAHWUX U Tex

K€ apeHaTopoB, WUCMOMb3YHOT MOXOXKMUE
KOHLLENUWMK, 3a9BNSIIOT 06 OpUEHTaLLMK Ha
CpeaHW Knacc WM O PacrofiOKeHWU
B CMabHbIX paroHax, NPaKTU4YecKn Bce
OHM 3annaHNPOBaNM MHOro3aslbHble K-
HoTeaTpbl, 6OYNUHIM, PECTOPaHHbIE ABO-
puKuK. OgHaKo B pe3ynbraTe yke yepe3 2—3
rofia MOXET BO3HWUKHYTb CU/IbHENLLIAS KOH-
KYPEHUMS OAHOTUMHBIX 06BbEKTOB. Bonee
TOro — HaGop apeHAATOPOB B TAKWX TOPro-
BbIX LIEHTpax MOXET oKa3aTbCa Becbma
CKY4HbIM ¥ 0AHO06PA3HbIM.
Ewe ogHa npo6nema, ¢ KOTOPON MOryT
CTONKHYTbCS ByayLLiMe KPyrHble TOProBble
06BbEKTHI, — HE[JOCTATOK «IKOPHBbIX» U NMPO-
CTO KayeCTBEHHbIX apeHaaTopoB. CeroaHs
[leBesionepbl paccMaTpuBaloT TOMbKO MO
5-6 Tak1x apeHaaTopoB A1 KaxKaon n3
rpynn TOBapoB, K TOMY e MHOTMe U3 3TUX
0NepaTopoB MNaHUPYIOT PA3MECTUTLCS KaK
B TOProBbIX LIEHTPax, TaK W Ha yiuLiax ropo-
na. Mpy 3TOM y4UTbIBAKOTCS MIHOChI U MUHY-
Cbl Pa3MELLEHNS Ha Npeanaraemblx nio-
Wwaasx. «B mMarasuHax Ha ynuuax ropoga
y Hac 60/blUe BO3MOXKHOCTEW NPOABUraTh
CBOIO MapKy 3a cyeT pasmelleHuns opup-
MEHHOM BbIBECKM U PEKTAMHbIX MaTepua-
NIOB B BUTPMHAX, YEM B TOPrOBOM KOMIEK-
ce», — pacCKa3blBaeT reHepasbHbIV ANPeK-
Top cetn SELA B CaHKT-lNeTepbypre du-
avnn Kanuuu,. HepoctaToK KayecTBEHHbIX
apeHAaTOPOB MOXET NPUBECTU K TOMY, HTO
YXKe Yepes roa-ABa CTaBKv apeH/bl B TOPro-
BbIX LIEHTPaX 15 HUX GyAyT HAMHOO HUXKE,
4YeM CTaBKM apeH/bl BCTPOEHHO-MPUCTPO-
€HHbIX NoMelLLeHnr (street-puteiin).
MoxBanbHO, YTO NPaKTUYECKM BCE Ae-
BeN0oNepbl UCNONb3YIOT CUHEPTrETUHECKUHI
3bdEKT, BO3HUKAIOWMI OT pacrnonoxe-
HUS TOProBbIX MoWwagen COBMECTHO
C FOCTUHWULLAMM, CMIOPTUBHbLIMU KyGamu,
pecTtopaHamu, KuHoteatpamu. OgHako
nopa<atoT MacLTabbl pa3BfieKaTeNbHbIX
COCTaB/SIOWMX BBOAUMbIX B CTPOW 06b-
EKTOB. B KOMMaeKkcax  ropoga
B 2004-2005 rr. 3annaHMpoBaHo BBeC-
T 6onee 200 [OPOXKEK ANs GOynuHra.

OCHOBHbIE XapaKTEepPUCTUKU KOMIMMNEKCOB «CeHHan», «MMUK» u

T-NETEPBYPT
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B cnanbHbix paiioHax npoXuBaeT 82% HaceneHusi ropoaa

PeKkopACcMeHOM nnaHupyeT ctaTb TOpro-
BbIV LIEHTP «YtoT» ¢ 52 fopoxkkamu. He me-
Hee yanMBUTENbHbI U MaclTabbl CTPOU-
TENbCTBA MY/ILTUMNNIEKCOB — NAaHMpyeTcs
BBeCTM 6onee 70 3anoB Ha 7000-8000
4enoBeK. M 310 BCe Npu TOM, YTO ropos,
6yay4n TYPUCTUHECKMUM, HUKOrAa He MUC-
MnbITblBaN OCTPOro HejocTaTka B APYrux
MeCTax NPOBeEHUS focyra — My3esiX, Ka-
de, pecTopaHax, napkax.

Kpome Toro, cTpeMUTENbHOE CTPOU-
TENbCTBO TOProBbIX 0GbEKTOB POCCUNCKU-
MW U MHOCTPaHHbIMM KOMMaHUSMMK NPUBO-
[IUT K Xaocy B UX pasmMelleHnn. Hanpw-
Mep, XONAMHroBas KoMnanus «fletpomup»
He MoCcTecHsNacb NOCTPOUTL OFPOMHbIN
TPK «MNK» B 10 meTpax oT TPK «CeHHas.
CnoBHO B MWKy TaM pa3MeCTAT CBOM Mara-
3UHbI KOHKYPEHTbI apeHaaTopoB «CeHHoM»
(«MaTapcoHa», «4yno-ocTpoBar, «TUTaHK-
Ka») — KoMnaHuu «[lepeKpectok», «[eT-
CKMI MUp» 1 «Coto3». MocneacTBua Takoro
COCeACTBa, HECMOTPS HAa MHTEHCUBHOCTb
TPaHCMOPTHBIX M NELIEXOHbIX MOTOKOB Ha

Sennaya, PIK, and Atrium complexes

JNata oTkpbiTus / Opening date

O6Lwas nnowafb, KB. M
Total area, sg.m.

Toprosas nnowjaap, KB. M
Sales area, sq.m.

CpepHsist moceLlaeMocTb, Yersl.
Average customers

MeTpo / Metro

YpoBHeit / Levels

ToproBbix ypoBHel / Sales levels

MapkoBka / Parking

Passneuenus / Leisure

ApeHpartopsl / Tenants

Hos6pb 2004 r. / November, 2004

«CeHHas» / Sennaya

57 000

29 500

12 000-15 000

«CapoBas», «CeHHas»
Sadovaya, Sennaya

6 Hap3eMHbIx / 6 aboveground

560 (nopsemHas) / underground

MaHopamHbI pecTopaH,
7-3anbHbli MynbTUNIEKC
«PockuHonpokat» / Panoramic
restaurant, 7-screen Multiplex

BoynuHr, pectopaHHbIi ABOPUK
Bowling, food court

«MUK>» / PIK

Asryct 2004 r. / August, 2004

32 000

He oTkpbIT / Unknown

«CapoBas», «CeHHas»
Sadovaya, Sennaya

5 HapgeMHbIx / 5 aboveground

HasewmHas / aboveground

CeHHoM nnoLwaan, MoryT okasaTtbes ryou-
TeNbHbIMKU AN 060MX NPOEKTOB. AHasO-
r'MYHblE CUTYaLMK C COCEACTBOM OAHOTHUM-
HbIX OGBEKTOB MOTYT CNOXWUTBCH WM Ha
KPYMHEeNLWMX MarucTpansx ropoga.
«[leTepbypr — eBpONENCKUn ropoar. He-
pes Tpu-4eTbipe roaa NPOU3HOCALLMIA 3Ty
dpasy 6yaeT UMeTb B BUAY HE TONbKO Kyfb-
TYpY, apXMTEKTYPY, HO ¥ TOPrOBtO ropoza.
[paKTUYecKU B KarKaoM MUKpopanoHe 6y-
[yT paboTaTb COBPEMEHHbIE TOProBble
LLeHTPbl €BPOMENCKOro YPOBHSA, runep-
MapKeTbl 3anajHblX CETEN, B HECKONTbKMX
Liarax oT AoMa MOXHO 6yAEeT KyrnuTb TOBa-
pbl BeAyWwMX MUMPOBbIX MapoK. 3a 3T
CTPEMUTESbHbIE UBMEHEHUS NPUAETCS 3a-
nnatutb. [oKynaTenbCKue MNPUBBIYKMY,
a 0COBEHHO TpaMLMK Jocyra ropoXaH,
NOTEPSIOT MPUCYLLYIO UM CaMOBbLITHOCTb.
OKaxeTcs, YTO B ropoje NpucyTCTBYET Or-
paHUYeHHbIV HaGop TOProBbIX OnepaTo-
POB, NPeACTaBNEHHbIX Ha PbIHKE, @ UHBE-
CTOpbI 6YAYT MIMKBUAMPOBATL MPOEKTLI, TaK
1 He NpuHecwme Npubbiib. d

«ATpuym>» | Statistics of the

«ATpuym» / Atrium

Mavi 2002 r. / May, 2002

103 500

40 500

40 000-50 000

«Kypckasi», «4kanosckas»
Kurskaya, Chkalovskaya

6 Hap3eMHbIx / 6 aboveground

800 (nopsemHas) / underground

Mynbtunnekc «®opmyna KuHo»,

60YSIMHF, PECTOPaHHbI ABOPUK

Formula Kino Multiplex, bowling,
food court

Roskinoprokat

«[aTapcoH», «3Anbaopapo»,
«JT'3Tyanb», Mango, «TuTaHuk»
Paterson, ElDorado, L’Etoile,
Benetton, Mango, Titanic

«[NepekpecTok», «[eTckuin Mup»,
OGGY, «JT9tyanb», «Cotos»
Perekrestok, Detsky Mir, OGGY,
L’etoile, Soyuz

«CefbMOoVi KOHTUHEHT», «ApbaT
Mpectx>», «[JoOMUHO», «[MapTus»,
MEXX / Sedmoi Continent, Arbat
Prestige, Domino, Partiya, MEXX

UctouyHnk/Source: CRE




COMMERCIAL

Real estate

Globalization, St. Petersburg style

Alexander Pypin

KpynHbie Toproebie Komnnekcol (runepmapkerbl, Cash&Carry)

MeTep6ypra n Mocksbli / Large shopping centers
(hypermarkets, cash&carry) in St. Petersburg and Moscow

While St. Petersburg is indeed a European city in spirit, culture, and history, it
is not accurate to say that commercial real estate in the city is at the same level
as European real estate. But the situation is changing. The inevitable process
of the transformation of the commercial sector to European and world stan-
dards is going full tilt. And while there may be many hurdles along the way, the
speed and the volume are quite impressive. nothing short of amazing. The pur-

Mocksa. Yucno / Moscow CankT-Metep6ypr. Yucno / St. Petersburg

Number of stores Number of stores

appear in the city. A massive reorganiza-
tion of the commercial structure began
throughout the city, and a commercial real
estate industry based on European stan-
dards also started. According to various
sources, over 380,000 sq.m. of large
retail facilities were built and delivered in
2003 alone, and in 2004, the volume
may well be about the same. One exam-
ple of the processes that are under way is
the Sennaya shopping and amusement
center, which has opened on the largest
market square in the center of St.
Petersburg.

Centers targeting elite customers and
tourists are characteristic of many
European capitals, and similar centers
started to appear in the city in 2003. For
example, Grand Palace, a gallery of exclu-
sive boutiques, opened at Nevsky
Prospekt 44. The builders compare it to
the Galeries Lafayette in Paris and
Selfridges in London. Grand Palace is a
department store made up of 90 elite
boutiques on four levels.

The penetration of Moscow and
European chains into the city notwith-
standing, the major role in the construc-

known among them are Adamant,
Macromir, Omni (Lenta), Dorinda Holding
(O’Key), and Agrotorg (Carousel chain).
to open. According to Igor Rogulin,
Marketing Director of the Macromir
Company, these spaces will pay for them-
selves: “Covered spaces in a city that has
some kind of precipitation 300 days a
year can’t help but be popular. This com-
pany intends to open its stores in every
bedroom community in the city, where
82% of the city residents live. This strate-
gy of building as many stores as neces-
sary so that practically the entire popula-
tion of the city is included in its trading
area is practiced by almost every large
commercial chain and developer. The
result is the microglobalization of com-
merce.” This process is applicable to
more than shopping centers. For example,
Pyaterochka is present in almost every
micro-district in the city, while Lenta and
O’Key are planning to build their stores in
almost every district during the next two to
three years. A situation characteristic for
European cities is thus developing in the
city, in which a consumer does not need to
go into the center to visit his favorite
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stores, and the retail trade is moving clos-
er to the customer’s residence. And it is
not only the local chains that want to be
closer to the St. Petersburg buyer.

Breaking in to an open house

The rapid growth of consumer income
in St. Petersburg, the second-most popu-
lated city in Russia and the fourth in
Europe, has made this city very tempting
for the largest retail chains. According to
data gathered by the FAZ Institute, the
volume of the consumer market in 2003
was $10.5 bin., or 3.8% of the entire
Russian market. Major Russian compa-
nies such as Paterson, Perekrestok,
M.Video, Tekhnosila, Eldorado, L’Etoile,
Sportmaster, Magnit, and Deshovo have
already shown interest in this market;
each of these companies plans to open
between ten and twenty stores in the next
few years in addition to existing ones.

The past year is a memorable one in
the minds of St. Petersburg residents for
the opening of the first stores belonging to
two huge European chains, Metro Cash &
Carry, and IKEA. In 2004 and 2005,
Ramstore and Ashan will open their
stores, possibly followed by Real, Wal-
Mart, ALDI, and OBI, making the retail
map look international.

Empty pockets

Whether by design or by accident, the
process of the penetration of Russian and
foreign chains into St. Petersburg is
slowed by a number of hurdles, the first of
which is a shortage of the proper kind of
real estate. Suitable sites, or at least sites
that can be adapted to a contemporary
retail format are in short supply, so the
only options that most companies have is
to be allocated a plot of land and build
from the ground up, or to participate in the
projects of local developers.

This is where another hurdle comes
into play: the inadequate legislation cov-
ering real estate and bureaucracy. And
the people who say that the authorities
are simply protecting the local retail trade
just may be right. A recently-passed law

posefulness of events in commercial real estate makes one stop and think AANELS: A 2 itz 4 Lemi) S
whether all the participants will reach the finish line, whether the results will sat-
isfy all the investors, consumers and operators, and whether commerce inthe ~ METRO C&C/Metro C&C g M=V CE 2
city will have preserved its individuality a few years from now.

«MocmapT» / Mosmart 1 «Ce30H» / Sezon 1
Starting in 2002, some of the largest tion of new commercial sites in the city A 2 A c
Moscow and European chains made still belongs to local companies. The lead-
great inroads St. Petersburg. Shopping ing roles in large commercial real estate «PamcTop» (rMnepmapkeTs) G «O'Keii» / O'Key g
centers and complexes built in the areplayed by companies thatare building Ramstore hypermarkets
European style have also started to entire chains of such sites. The best- oBI > “n"niii.”ffr“n” 3

Hcto4yHmk / Source: CRE

states that the construction of a facility on
a piece of land allocated by the St.
Petersburg Investment and Tender
Commission necessitates an additional
expense for the development of the
municipal infrastructure in the amount of
$100 per sq. meter of the structure under
construction. A lease may also entail addi-
tional expenses for the improvement of
adjoining land, the remodeling of
faHades, repair of buildings or roads, or
payments for other things the city may
need but whose cost may be unpre-
dictable. Companies that have reached
agreements with local developers do not
need to worry about these questions.

Hidden Dangers

Despite the optimism of developers,
certain aspects still give cause for caution.
For example, the shopping centers under
construction attract the same tenants,
who envisage the same concepts,
announce their intention to appeal to the
middle class and to move into the bed-
room communities, and almost all of
them have planned to install multi-screen
theaters, bowling lanes, and food courts.
As a result, fierce competition may begin
intwo or three years between similar cen-
ters, which consumers may perceive as
identical. Even worse, the makeup of the
tenants in such centers may be very uni-
form and boring. Only very specific posi-
tioning, individualized design and a very
careful selection of tenants will allow a
shopping center to make a name for itself.

To their credit, almost all the developers
are using a synergistic effect that results
from building shopping centers next to
hotels, sports clubs, restaurants and cin-
emas. The volume of the proposed new
facilities. Over 200 bowling lanes are
planned for the various complexes in the
city in 2004-2005. Numerous cinemas
are also in the works: 70 screens for
7,000 to 8,000 viewers. And all this in a
city that as a tourist attraction, has never
experienced an acute shortage of leisure
spaces such as museums, cafes, restau-
rants, or parks. [




