CnapaKui nupor

Hannune o60cHOBaHHOro cnpoca Ha o6be-
KTbl KOMMEPYECKOM HEABUKMMOCTH, ecTe-
CTBEHHO, BbI3bIBAET KeNaH1e MHBECTUPO-
BaTb B 3TOT CEKTOP — KaK Yy MHOrO4YUC/IeH-
HbIX HOBOCUGUPCKUX CTPOUTENbBHBIX U fie-
Benonepcknx KomnaHun (3A0  «Tpyay,
«Cand-LeHTp», «Cn6upbCTponhHBECT»,
«Ctpyr», «AHro6», «ABnaCrpoi», UCK «3a-
enbLioBcKas», AH «Cain» 1 ap.), Tak hy Moc-
KOBCKWMX MHBecTopoB («PocEBpo/lesenon-
MeHT», DVI, «pynna MNnaga», «duHaHcoBas
Kopnopauwusi», «no6akcbank» 1 ap.) Ectect-
BEHHO, AENUTLCS CNaJKUM NUPOroM «3a TaK»
HUKTO He XO4ET — Ha MyTW MOCKOBCKUX WH-
BECTOPOB BCTAIOT MHOrOHYUCNEHHbIE GIOpO-
KpaThyeckue npensTcTBus U oGpemeHe-
HUSA. [la M caMn HOBOCUGHPCKME KOMMNaHUK
AKTUBHO KOHKYPUPYIOT IPYT C PYrOM U € MO-
CKBMYaMM 3a XOPOLLME YHaCTKM CTPOUTENb-
CTBa. ApKUi NpUmMep — UCTOpUS C Npoaa-
YKe 3eMeNbHOro yyacTka KomnaHum IKEA.
LLIBeacKoi KoMnaHWew 6bin BbiIGpaH Noaxo-
LALLM y4acToK nnowaabto 42 ra, ofHaKo
cxema apeHabl Ha 49 neT ee He ycTpanBa-
na — NpUHLMNUanbHOM No3uupmei Gbina no-
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CuoupckKasa cronuua
KOMMepYeCcKON HeABUKNMOCTH

TeKeT 1 poTo AnexcaHgpa lMbinuHa

Cronuua Cubupu, pacnonoxkeHHas Ha 6epery O6u, 3a nocnegHue ecATUIETUS COCPEA0TO4UIa B CBOUX PyKax
afMHWHUCTPaTUBHbIE U BNlacTHble (GpYHKLIMU BCEro peruoHa, ctana LLeHTPoOM TOProBJiv U YCAyr U npeanpuHMMa-
TenbcTBa. B TpeTbem no YncneHHocTU HaceneHus ropoae Poccum paGoTaloT KpynHelumMe peruoHanbHble TOpro-
Bble KOMNaHWK, NPeACTaBUTEIbCTBA POCCUMNCKUX U 3apyGeKHbIX KopnopaLuii, MHOroYuc/ieHHble duananbl Mu-
HUCTEPCTB, MOHOMNONMI U BeAoMCTB. Bce 310 co3fano cnpoc Ha 06bEeKTbI BCEX CEKTOPOB KOMMEPYECKOW HeiBU-
}XUMOCTH — CKNIaACKoM, 0pUCHOM, TOProBoit — U Npeaonpeaenuno ee AUHaMUYHOE pa3BUTHE.

KyrKa B COGCTBEHHOCTb. [OPOACKast aaMu-
HUCTpaLWs cornacunack NpoaaTh B COGCT-
BEHHOCTb TO/TbKO Yepes ayKLUMOH — 5 HOs6-
ps 2003 roga cocTosiics nepBblit B HoBocK-
61pCKe 3eMeNbHbIN ayKLMOH, KOTOPbIY Bbl-
vrpana Komnanus «Tpya», NpeanoxveLLas
3a y4acToK 84,6 M/H. py6., K Yemy LuBeabl
OKasanucb He rotoBbl. Hafo oTMeTUTb, YTo
Ha CeroAHsILIHWIA AeHb U B 0603pUMOM BYy-
noywem «Tpya» — KpynHenwas aesenonep-
CKasi KOMMNaHUs ropofia, U3Ha4anbHoO CTPO-
MBLUASA 3[aHWs He No JONeBON CXeme, a
MMEHHO 151 cjayu B apeHay. Ei npuHaane-
YKaT Toproeble 3AaHns «3eneHble Kynona»
(6200 KB. M), «dnarmaH» (4430 KB. M),
«[Mpembep» (7500 KB. M), GU3HEC-LIEHTPbI
«AMMUTPOBCKMI» (6100 KB. M) U «3eneHble
Kynona» (5140 KB. M), BeAETCs CTPOUTENLCT-
BO LIEHTPOB «MaHxaTTeH» (45 ThiC. KB. M),
«Ko6pa» (15 TbIC. KB. M), «MoCKBa» (22 TbiC.
KB. M), TOProBOW JIMHUM Ha BoK3anbHow Ma-
ructpanu (3200 KB. M).

OpfvWH 13 cnoco60B KOHKYPEHTHOM 6Opb-
6bl — UCMO/b30BaHWE BO3MOXKHOCTEN BN~
ATEeNbHbIX KOMMYHa/bHbIX CY6-MOHOMO-
nuctoB. Takue KOMNaHWK, Kak «Hosocw-
6upckaHepro», MYI «opBogOKaHan», Mo-
YT BbICTAB/AATb MPAKTUYECKN HEBbINOMHM-
Mble TEXHUYECKUE YCIIOBUSI, OTOMBASI XKena-
HUe y [leBeNonepoB, KOTopble C HUMU «He

[py)aT», y4acTBOBaTb B ayKLMOHE Ha 3e-
MefbHbI y4acToK. bonee Toro — oaHa 13 fio-
YEePHWUX KOMMNaHWi «HOBOCMBUPCKIHEPro»,
3A0 «CTpouTesby, Y)KE BbIMrpbiBasa KOH-
KypCbl Ha HECKO/bKO TaKOMbIX Y4acTKOB.
FAPKUM NPUMEPOM HOBOCUGMPCKMX TEXHUYE-
CKMX YCTIOBUI IBNIIETCS OPraHWM30BaHHbI B
aBrycte 2005 roga Mapuei KOHKYpC Ha 3e-
MerbHble YHaCTKM1 B novime pekn KameHky,
rae co3aaetcst O6LECTBEHHbIN LIeHTp ro-
popcKoro mactutaéa. CTouMOoCTb TeXHUYe-
CKWX YCNIOBUI [y19 y4acTKa nioLuaapto 6,3 ra
coctansana 513 MaH. py6., a CTOMMOCTb ro-
[I0BOV apeHabl — 6onee Yem B 3 pa3a MeHb-
we — 125 mnH. py6. B utone 2005 ropa yya-
CTOK B LieHTpe ropoga nnowagbio 0,8 ray
aBTOBOK3asa 6bl1 POAaH Ha ayKLMOHe 3a
57 MAH. py6. ¢ o6pemMeHeHnsiMU: B 62,6
MJIH. pyb. — oT <HoBOCHBMPCKaHepro» M 612
MJIH. py6. — OT FOPOACKMX TennoceTei. UHTe-
PECHO, YTO 06a y4aCTHUKa 3TOr0 ayKLMOHa
NPeACTaBNSNM XONAUHT «CUBUPCKUI TUraHT».
B 10 )Ke Bpems jaxKe TaKuX «4oporux» y4acT-
KOB B ropoze 0cTanoch HeMHoro. «B HoBo-
CUBMPCKE METOAOM BblAENEHUs (Koraa ato
elle pa3peLLasnoch) 3aCTPOLLMKM NOYHUIn
0K0/10 1200 y4acTKoB, @ 0CBaMBalOTCA TO/b-
K0 350, 13 H1x okono 150 — nog Kommepye-
CKYIO HE[IBUXMMOCTb, CaMble WHTEPECHbIE
Y4aCTKM Ha ayKLIMOHE Y)Ke HE KyMHLLb», — OT-
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MeyaeT AMPEKTOP aHa/IMTUYECKOTO areHT-
ctBa RID Analytics EneHa EpmonaeBa.
[oHMMaH1e 0COBEHHOCTEN CTPOUTENb-
HOW MHAYCTPUM ropofa M CnocoBoB KX npe-
0Z10N1eHNS IOMOraeT HOBOCUGHMPCKUM KOM-
nanusaM. Ho ansi co3fanns Ka4ecTBEeHHbIX
0GHEKTOB 4acTo MM He XBaTaeT OrbiTa U 3Ha-
HWIA. FPKWI NpUMEpP — UCTOPKS CO CTPOU-
TENbLCTBOM TOProBOro LiEHTpa KomnaHue
«HugaH ®yaer. B 2004 rogy oHa nonyyuna
YHaCTOK MO/ BO3BEAEHWE TOProBOro LieHTpa
B paioHe IMMUTPOBCKOM fjambbl. OaHaKo
yepe3 HEKOTOpoe Bpems npeacTaBuUTenu
KOMMaHWM 0GHapYKWu, YTo No6an30cTu
CTpouTC GOMbLUIOW TOProBbl KOMMIEKC
KomnaHuen «CUBMPCKUI TUraHT», U CTPOU-
TeNbCTBO GbI0 3aMOPOXeEHO. MOCKOBCKME
KOMMaHu1 B GONbLUIMHCTBE CBOEM TaKUX
NPOMaXxoB Y)e He J0MyCKaloT. [03aToMy Ho-
BOCHGMPLIbI, KOTOPbIE NYYLLIE 3HAOT «U3rvGbl
KOpPWAOPOB» MECTHOW BNIACTU 1 MOHOMONM-
CTOB, MOCTENEHHO HaXOAAT 06N A3bIK C
MOCKBMYaMK, 06nafjatoLLMMK CTOSb HEOBXO-
[IMMbIMU UHBECTULISIMMA, OMbITOM U 3HAHWS-
MW — 3a NocneaHne rodbl OT NPOTUBOCTOS-
HUWS CTOPOHbI NPULLAW K pa3yMHOMY B3aUMO-
[IeNCTBUIO. SIpKVe NpuMepbl — COTPYAHMUYE-
CTBO KOMMaHWi «KpacHbli NpocneKk™ u
«PocEBpo/leBenonmeHT», coto3 «CTpou-
rpagWHBecTar, «pynnbl [Nnasa» n «duHaHco-

BOM Kopropauuuy». MpuyemM y MOCKBUYENH
BO3MOXHOCTeW Ans BblGopa MapTHEPOB
MHOrO. «CTPOUTENbHBIN PIHOK HoBOCHBUP-
CKa elLLe He chopMUpoBarcs U He MOHOMO-
NIN3MPOBaH, B ropoje AEeNCTBYIOT COTHU
CTPOUTENBHBIX KOMMaHWI, Kaxaas U3 KoTo-
PbIX MOTEHLMANBHO MOXET CTaTb Y4aCTHM-
KOM M1 MHULMATOPOM CO3AaHsi 06beKTa
KOMMEPYECKOW HEABUKMUMOCTH», — OTME-
YaeT AMPEKTOP MO MapKETUHTY KOMMaHWn
DSO Consulting Cepreit IbsiHKOB.
OAHOBPEMEHHO C MOCKOBCKUMU [ieBe-
flonepamu 1 UHBECTOPaMM B FOPOA NMPUXO-
[ST W ynNpaBnsiolwme v aKCnyTauuoHHbIe
KoMnaHuu. Hanpumep, 8 2004 rogy oduc B
HoBocuGHpCKe OTKPbINa HeMeLKas KoM-
naHusa Peter Dussmann, cneuvanvaupyto-
Lasics Ha AKCMIyaTaLyn 1 06CYKUBaHUM
0GBLEKTOB KOMMEPYECKOW HEABUMUMOCTH.
«HaM MHoraa CNoXHO OGBACHUTL, Hanpu-
Mep, 4TO TaKoe «KIMHWUHI, — HEeKoTopble
HOBOCMGMPLIbI CNIOB TaKMX He 3HaloT, Aa M 3a
CaMu yCyr OHW He roToBbI MOKa NNaTUTb —
1M NpuBbI4Hee 6abKa ¢ TpsNKoK. Jlerye pa-
60TaTh C NPUXOASLLMMM B FOPO/} MOCKBMYE-
MM — BMECTe C HUMM B Fopoze NpHKMBYTCS
1 COBPEMEHHbIE TEXHOOT MM IKCTITyaTaLmm
OOGbEKTOB KOMMEPYECKOW HEABUXKUMO-
CTW», — CYUTAET reHepasbHbli AUPEKTOP
«MeTep-AycmaHH-BocTok» BUKTOp TAMOXMH.

Odwuchbl

CeroaHsa, no faHHbIM Komnawunm DSO
Consulting, B ropoge HacuuTbIBaeTcs 60-
nee 1 MAH. KB. M NnoLuasen, Ucnonb3yembix
nofd 0GUChI, U3 HKUX B ODUCHBIX LIEHTpax
Pa3nIMYHOro NPOUCXOKAEHUS — He MeHee
230 TbIC. KB. M (BaHHble AH «AKPOMOb»).
3anonHeHbl 3Tv niowaamn Ha 95%. CpeaHas
LileHa apeHabl, Mo AaHHbIM AH «AKpOMonb»,
cocTaBnseT 590 py6. B MecsaL, 3a 1 KB. M, @
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HWW, agMUHUCTPaTUBHBIX KOprycax 3aBo-
[10B, MPOEKTHbIX UHCTUTYTOB, NEpEnpPOdUIm-
POBaHHbIX KBapTMPaXx U T. M. «BHYTPEHHUI
pervoHanbHbIi NPOAyKT GpopmupyeTcs 3a
CYET TOProBAW U YCAYT, Manoro v cpeHero
NPeAnPUHUMATENLCTBA, B PErYOHE HET Mo-

pocT LieH 3a 2005 rog NnporHo3upyetcs Ha
ypoBHe UHPnaunn — 10—12%. Mo oueHke
areHtcTBa RID Analytics, B HoBocrbupcke
NoKa HeT OPUCHBIX LIEHTPOB Kiacca A, K
Knaccy B MOXHO OTHECTW HECKONbKO 3aa-
HW o6LLel nnowaabio nopsigka 100 Tbic.
KB. M. «Bripoyem, ecnin noaxoanTb K Kaceu-
dUKaLMK Gonee XECTKO, MOXET OKasaTbCs,
YTO peasbHo K Knaccy B otHocutes 30—50
ThIC. KB. M», — MOAYEPKHYNa PYKOBOAUTENb
RID Analytics Enena Epmonaesa.
M3HayanbHo NbBUHASA 0N OPUCHBIX NO-
MeLLEHUI BO3HWKNA B ObIBLUMX KOprycax
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NIe3HbIX UICKOMaEMbIX ¥ MPEANPUATUIA MO UX
nepepaboTKe, a 3Ha4uT, U UCTOYHUKOB
KPYMHbIX UHBECTULIMIA, NO3TOMY M Npeobna-
[lano oneBoe CTPOUTENbCTBO», — O6GbSC-
HsieT AneKcaHap ACTaxoB, 3aMeCTUTENb n-
pekTopa AH «Akponosb». TonbKo ¢ 2004 ro-
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[1a PbIHOK HaYMHAIOT 3aMnoHATL OGbEKTbI
HOBOrO CTPOMUTENbCTBA, OTHOCHLLMECH K
Knaccy A v B v npeaHa3HayeHHble Npenmy-
LLECTBEHHO AN cAayv B apeHay. Hanpu-
mep, B 2005 roay BBeaeH B CTpoi GU3Hec-
LeHTp Golden Plaza nnowagbto 6630 KB. M,
roe apengatopamu ctanm Ernst & Young,
CubaraznembaHK, MNpusar-6aHK, npeacra-
BUTENbCTBO «CocbeTe HeHepanbr. B 2005
rofly y)xe BBefieHbl 1 elue GyayT BBEAEHbI
O0dHUCHbIE LIEHTPbI CyMMapHOM MioLLaibio
oKono 50 Tbic. KB. M, B 2006—-2007 rogax —
ele 6onee 150 Tbic. KB. M. C 2002 roga, no
flaHHbiM DSO Consulting, exxerogHo BBO-
annocb Mo 25-30 TbIC. 0DUCHBIX MIoLLa-
[len, He cuuTas naoLanen, CTPoMBLLIMXCS
KPYMHBIMWA KOMMaHUIMK MO CBOW OPUCHI,
HO npu 3ToM Ha 20-30% caatowmxcs Te-
nepb B apexay.

HennotHas «CTaMHCKO-GpeXKHEeBCKas»
3acTpoiika ropoga npeaonpesenuna Bos-
MOXHOCTb peanu3aLiiv MHOTOYUCIEHHbIX
HOBbIX MPOEKTOB UMEHHO B LIEHTPaNbHOM
yacT ropoja. B ueHTpe ropoaa, no cytm
nena, cozpaeTcs CUTH — obUCHbIE LLEHTPbI
cTposiTes Ha yn. JleHuHa, YentockuHues, Ce-
Mbu  LamwuHbX, KomMMyHUCTUYECKOW,
KpbinoBa, loronsi, CepebpeHHUKOBCKOM,
np-Te iumutposa u apyrvx. B 100 m ot nn.
JleHnHa Komnaxuen «CuempbCTponkHBECT
6ypeT Bo3BedeHa 30-aTaxHas GaluHs
«PLAZA-HoBocn6MpCK». Buanmbim ¢ nepso-
ro B3rnsija HeJOCTaTKOM MHOTUX MPOEKTOB
SBNSIETCS OTCYTCTBME [JOCTATOYHOrO YMcna
NapKOBOYHbIX MECT. «[leBenonep 12-aT1ax-
HOro 0pUCHOrO 33aHNS C TOProBbIMKU NMOMe-
WweHusMu npegycmotpen 180 mecT Ha nap-
KOBKY. Ha MoW Bonpoc, rae 6yayT ctosTb
MaLLMHbI MOKynaTenew, oH yKasblBa Ha 3Ty
NapKOBKY, MPO Hee e OH roBopwA, Koraa
NOSICHAN, rae GyAyT CTOATb MalUMHbI Npye-
XaBLUMX B OPUC COTPYAHUKOB», — PACCKa3bl-
BaeT ynpaBnstoLLmMi naptHep ceTv «Cubunpu-
ana» Anexcen Kacrmos.

AMGMLMO3HbIE U PUCKOBAHHbIE MPOEKTbI
CBfi3aHbl C CO3AaHNEM OPUCHbIX MoLLa-
[niei knacca A. C 04HO# CTOPOHBI, FOpPOZ Hy-
[laeTcs B TaKUX N10LLAAsIX, NOCKO/bKY Nome-
LLIEHMs!, COOTBETCTBYIOLLME ITOMY Knaccy,
cocTaBnatoT 1-2% ot Bcero o6bema. Mo
[aHHbIM UccnenoBaHUi KomnaHum «PoBEB-
po/leBenonmeHT», NOTPeGHOCTb B TaKUX
nnowaasax coctaenser 100 Tbic. KB. M. C
[IPYroi CTOPOHbI, MOMELLEHUS B LIEHTPax
Knacca A yepecyp A0por s GONbLIMHCT-
Ba MECTHbIX NpeanpuHumartenei. «fo aan-
HbIM OMpOCa, KOTOPbIY Mbl NPOBENH, 0DUC
NpeacTaBUTENbCKOTO Kiacca TpebyeTcs
TonbKo 15-20% pabotalowmx B HoBocK-
GUPCKe KOMMaHWiA, NpuyeM 3HauuTenbHas
710151 B 3TOM YMUC/E — MHOTOPOAHWE U UHO-
CTpaHHble KOMMNaHWW», — paccKasblBaeT
AnekcaHap ActaxoB. lMoatomy aesenone-
pbl GyAyT NPUBAEKaTb Ha NoLaam Knacca A
3auHTEpecoBaHHble B pa6oTe B Cubupu
KPYMHbIE POCCUICKME W 3apyGexHble Kop-
nopauuu. Ho XxBaTtuT v nx Ha Bce O6BEKTI,
Hen3BecTHo. Bopb6a oXuaaeTcs Mexay
NPOEKTOM CTPOUTENBbHOM KOMMaHWK «Kpac-
HbI¥ MPOCMEKT», MHBECTUPYET 1 BEAET KOTO-
Pbl MOCKOBCKMI1 «PocEBpo/leBenonmeHT,
1 NPOEKTaMM KpyMHeWLLEro MECTHOrO ieBe-
nonepa — KomnaHuu «Tpya». OHW CTPOST
06beKTbl Knacca A: «PocEBpollnasa»
(<PocEBpo/leBenonmeHT»), «MaHX3TTeH»
(«Tpym») 1 «Kobpa» («Tpya») — Kaxabli nno-
Wafpto 6onee 15 ThiC. KB. M, ipyr HaNpoTUB

apyra, Ha np-Te AumMutpoBa. «[IpoeKTbI no-
3ULIMOHUPYIOTCS 151 Pa3HbIX LieNeBbIX ayaun-
TOPWIA — B ;AHHOM MECTE MOMy4UTCS O4eHb
BbIrOAHbIA 119 06enx KOMMaHUi NPOoEeKT,
KOTOPbIV 33 CHET B3aNMOJOMNONHEHUS Npe-
MMYLLECTBaMM NPUTAHET clofja SyuLLne KOM-
naHumn HoBocnGMpCKar, — CHUTaeT KOMMeEp-
YECKW IMPEKTOp KoMnaHuu «PocEBpo/le-
BesonveHT Hatanbs Kopotaesa.

Toprosns

IMo AaHHBIM aMUHUCTPaLIMK ropoza, Ha Ha-
yano 2004 roga B HoBocuGUpCKe 6bino
3000 ToproBbIx 06BLEKTOB 06LLEN MoLLa-
[bto 768 ThiC. KB. M. CpeaHssi LieHa apeHabl,
no faHHbIM AH «AKpononb», cocTasnser
975 py6. 3a 1 KB. M B MecsILL ¥ BbIPacTeT 3a
2005 rog Ha 25%.

B Hayane 90-x rofoB pbIHOK TOProBbIX
NOMELLEHUI COCTOSN U3 MYHULIMMANbHBIX U
NpYBaTM3NPOBaHHbIX MarasuHoBs, LIYMa,
'YMa, MHO€CTBa pbIHKOB, SPMapOK, OMTo-
BbIX M MEKOOMNTOBbLIX 6a3. 3a 10 neT nossu-
NINCb COBPEMEHHbIE TOPrOBbIE KOMTIEKCHI,
6bINIM BbIKYMNEHbI ¥ NepeoGopyaoBaHb! CoT-
HU CynepMapKeToB M MaraauHoB. OfHaKo
PbIHOYHAs TOProB/S NPOAOIKAET UrpaTh
Hemanyto ponb.

Mo paHHbIM uccnepoBaruii RID Analy-
tics, B KoHUe 2004 roga o6Las nnowaab
coBpeMeHHbIx TL, B HoBocubupcKe He npe-
Bbllwana 61 Tbic. KB. M. lMpw 3TOM 3a nocnea-
HUWe rofbl 6bI110 MOCTPOEHO NULLb 3—4 COB-
pemeHHbIx TLL. Tem He MeHee, ecnu cTpou-
Te/bHbIM KOMMNaHUAM yAacTcs 3aBepLUnTb
HayaTble 06BEKTLI, TO K KOoHLY 2007 roga
o6LLas nnoLaas coBpeMeHHbIx TLL gocTur-
HET 450 TbiC. KB. M.

MNopaBnsoLWMiA NPOLIEHT TOProBbIX M0-
Lwasen B ropoge — BCTPOEHHO-MPHUCTPOEH-
Hble MOMeLLEeHNS. B LieHTpanbHbIX TOProBbIxX
Kopuaopax (B nepsyto ovepenb KpacHbli
npocneKT 1 Bok3anbHas Maructpasnb) 3Ha-
YnTENbHANA 05 — NEPEBENEHHbIE U3 KUIO-
ro doHza nomelleHus. HeGonbLume Topro-
Bble KOMTMIEKCbl BO3HUKa/IM Ha NepBbIX 3Ta-
wax HUW, MHCTUTYTOB, XuWnbIX 30aHWK, Ha
CTagnoHax, B [lome 6biTa U T. 4. KpynHeniimne
TOproBble 06BLEKTLI ropoaa — LUYM, 'YM,
«becTnBanby, <Meracr, «3eneHble Kynona,
«PnarmaH» — no nnoLaau He NpeBbILAoT
20 TbIC. KB. M (Kaxabl1). Hago otMeTuTb 4T
LIYM (18 Tbic. KB. M), KaK 1 'YM, coxpaHun
dopmaTyH1BepMara — B N1aH1pPOBKe U Ha-
BMraLM1 OCHOBHOE BHMMaHWe yaensetcs
He MapKaM, a aCCOPTUMEHTHbIM rpynnam. U
3TO HECMOTPS Ha MocneaoBaBLLYyIO nocne
noxapa B 2001 rofly peKOHCTPpYKLyto. EAnH-
CTBEHHbIM apeHaaTop, OTBOEBABLUMIA NPaBO
paboTaTb OTAENbHOM CeKLIMEN «KaK B TOPro-
BOM LieHTpe», — lle De Beaute.

[NepBbii KNacCUYeCKUi TOproBo-pasene-
KaTenbHbIN LEeHTP «KOHTUHEHT» (25 ThiC. KB.
M) OTKPbIT B CMajbHOM panoHe B uione
2005 roga komnaHuei 000 «Utepan. Mpu-
MeyaTenbHO, YTO YpOBEHb Pa3BUTUA TOp-
roBbIX ONEPATOPOB B FOPOAE NO3BONSET Ha-
NOJHSITb TOProBO-pa3BeKaTesbHbIi LLEEHTP
NONMHOCTBIO 3@ CYET MECTHbIX NPEANPUHK-
matenei. B «KoHTUHeHTe» NPOAYKTOBbLIM
onepaTopom cTanu «ConHeYHble NPOAYKTbI»
(ceTb npuHagnexut 000 «Mtepa»), ToBapbI
[N loMa NpeAcTaBneHbl MarasnHamu «Hy-
nopom» 1 «[lepecTpoiikar, 6bIToBas TEXHU-
Ka — «CnbBe3», MHOro3anbHbIM KUHOTEATP
OTKPbIT KOMMNaHuen «AptCanHCuHema/u-
CTPUGYLLH», KOTOPas ypaBNSeT ceTbio U3 7



COBPEMEHHbIX KMHoTeaTpos B HoBOCHGMP-
CKE; PeCTOpaHHbI ABOPUK OpraHW3oBaH
HoBoCHBUpPCKoM KomnaHuen NewYorkPizza.

MepBbIM COBPEMEHHbLIM 0GBLEKTOM, KOTO-
PbIi PELLWAN 3aNONHUTL U3BECTHBIMU MOC-
KOBCKMMM 1 3apyBeHbIMU MapKamu, cTan
«PecTnBanb» (OTKPLIT B KOHLIE 2004 roaa),
NpUHaZNEXALLWIA rpynne MOCKOBCKUX KOM-
naHuin. Cpean y4peautene HOBOCUGUP-
cKoi komnanuu OAO «Typcunb» — reHepanb-
Hbl IMPEKTOP MOCKOBCKOIO areHTcTBa «Ty-
pucT Uropb Anbilues, reHepanbHbIi avpe-
KTOp KoMnaHuu «bendopa» Hannsa Anbiwwe-
Ba 1 000 «TpomTexHouHBecCT». [ocTpoeH
KOMMNEKC B HUHEN HYacTu 3[aHnsa Heao-
CTPOEHHOW FOCTUHULBI Ha /1. MapKca (ne-
Bblit 6eper). B LeHTp BcTanu «Poctuk’cr,
Mexx, Ecco, Sela, Adidas, Intersport, Oggi n
T. fl., A0 3TOro NpeanoyuTaBLIMe pasme-
LLaTbCS BAO/b OCHOBHbIX TOPrOBbIX KOPUAO0-
poB npaBoro 6epera (yn. CoBeTcKkasi, Bok-
3anbHas MarucTpanb, KpacHbli NpocneKT).
3HauuTenbHble NIOWaAn 3aHs1 MOCKOB-
CKMI onepaTop GbITOBOW TEXHUKKU «Mup».
Ho ¢ MOCKOBCKMM NPOAYKTOBbIM apeHaaTo-
POM — ceTblo «[1aT3pCOH» — OTHOLLEHUS He
CIIOKWUNNUCH, U €r0 MECTO 3aHs1 MECTHbIN
«Xonuaen Knaccuko.

XapaKkTtepHasi YepTa HoBocuGHpCcKa —
TOProB/Is TATOTEET K CTAHLMAM METPO, rae
HaxoAsTCs UHTEHCUBHbIE TPaHCMOPTHbIE
pa3BA3KM U UAET Nepecagka ¢ MeTPo Ha
Ha3eMHbI TpaHCNopT. Tak, Ha na. Mapkca
(neBbIvt 6eper), rae paboTtaeT «PecTuBaby,
€CTb TaKXe OCTaBLLUWICA B COGCTBEHHOCTU
MyHuumnanuteta 'YM, cTposTcs KpyrHble
TOProBO-OCYroBblE LIEHTPbI KOMMaHUAMU
«[paHnT 1 «CBC-309». Y cT. M. «KpacHbii
NPOCMEKT», FAe HAaXOAWUTCA LeHTPabHbIN
PbIHOK, TOprosble nAowWaan BO3BOAAT
«Cand-Mactep» v «Tpya» (TPL, «MocKkBa»).
MocnenHuit GyaeT BBEAEH B CTPOW B OKTHG-
pe 2005 roga, 1 ero apeHaaTopamu CTaHyT
«MB Powwe», «CBA3HOM», «btocTbe», «Kpac-
HbI Ky6», GOYNUHI-LLEHTP. Y4acTByeT B caa-
Ye nnowagei B apeHay komnanus Noble
Gibbons. Briepsble B ropofe OTKpoeTcs
nozdemHas CcTosiHka. Ctposiumics nobnm-
30CTH OT «MOCKBbI» «Cand-LEHTP» — TOXKE B
CBOEM pofie YHUKabHbIN 06bEKT. [leseno-
nep NpoeKTa — KomnaHus «Cand-mactep» —
3agymana B 1998 roay orpoMHbIM TOProBo-
OPUCHBIN LEeHTP (140 Thic. KB. M) ¥ B3sna
KpeauT B HoBoCHOMPCKOM 6aHKe «CUBKOH-
TaKT», HO [IeHbrM KOHYMIIUCh paHbLLe, YeM
6blna nocTpoeHa nepsas ovepespb (Topro-
Bblil LLeHTp nnowagbio 25 TbiC. KB. M). B
uTOre Tenepb rMaBHbIM B MPOEKTe SBNSETCS
6aHK «CMBKOHTaKT».

CraTyc TOprosoi ctonuubl Cnémpu npe-
[loNpeaenin passuTe MOLLHbIX TOProBbIX
ornepaTopoB, KOTOPbIE MOTYT e/CTBOBaTbL
Ha TeppuTOpUM He ToNbKo HoBocnBUpeKa,
HO 1 Bcevt Cubupu. ITO TaKMe CEeTU, KaK
«Poccutar, «MoHpo», «Xonuaen-Knaccukr,
«CMBMPCKKUI ruraHT», «bblCTPOHOM», «Tomn-
KHurar, «C6ses». MHoOrue 13 Hux yxe ne-
peLLn K AeBenonepcKon AesTensHOCTH —
He TONbKO MOKYNatoT 1 apeHAayoT 06 bEKTHI,
HO 1 CTPOSIT UX. «CUBUPCKUIA TUraHT» co3aa-
€T CeTb PaOHHbIX TOProOBbIX LIEHTPOB, M-
nepmapKeToB 1 cash & carry B cnasbHbIX
paroHax U Ha OCHOBHbIX MarucTpansx Ho-
BOCMGMPCKA, a TaKXKE MOJy4M Y4acToK Ans
cTpouTenbcTBa cash & carry B bapHayne.
Hapo otmeTuTb, YTo KOMNaHwus B 2004 roay
OTKpbINa B cnasibHoM paioHe HoBocnGup-

cKa TL parioHHoro macwraba — «Merac» ¢
NPOAOBO/LCTBEHHBLIM FMMNEPMaPKETOM, Ma-
rasuHom «dnbJopaso», XMMHYUCTKOWM, cano-
HOM COTOBOW CBS3M, MarasMHamm [KuH-
COB, NOJAPKOB, 4acoB, LIBETOB U Kade. ITo
OMWH W3 NepBbIX TOProBbIX OGLEKTOB rOPO-
[1a C BHATHOMN KOHLIENLMEN, BUAMMO OTTOrO
1 CTaBLLUKUI U3BECTHbIM BCeMy HoBOCHOMP-
CKY, HECMOTPSI Ha CBOM HEGONbLLOW pa3mep
(8000 KB. M). AHanormyHbIv TL, ctponTtes y
aBTOBOK3ana. «B 3TOM NpoeKTe Mbl Ucrnpa-
BWUM HEKOTOPbIE OLWKWGKM CyLLECTBYoLLEro
«Meracar, Hanpumep, NapKOBKyY», — OTMe-
YaeT PomaH 3aryMeHHbIN, AMPEKTOP KoMNa-
HWUK «CUBUPCKUI TUraHT». TakKe NofoGHbIN
06BbEKT BO3BOAWT ceTb «Cnbupuaga» B Ce-
Bepo-4eMCKOM Xunmaccuse.

JKenaHeHs CMBUPAKOB, ypanbLEes, Mo-
CKBWYel B HOBOCMBUPCK TONbKO Ha4YMHaeT-
€. M3 KpynHemLmMX MOCKOBCKMX TOProBbIX
onepaTopoB B ropof NoKa MPOHWKIN TOSb-
Ko «Mup», «CnoptMacrep», «3nbaopaso» 1
npofoBoNbCTBEHHAs  «[laTepoyka» (Mo
$paH4an3unHry), NoKa BbITECHEHHAS Ha OK-
paunHbl ropoja. «PamcTop» aKTUBHO WLLET
NNOWaAKN KaK y AeBENoNepoB, TaK 1 Yepes3
aAMUHUCTPaLMIO ropoaa. «aTapcoH» Bpe-
MEHHO oxs1agen K ctonuue Cubupu. Hepes
9-12 mecsLEeB Mbl 6yAeM aKTUBHO OCBau-
BaTb roposia Cé1pw, B TOM YUCNE UCMOSb-
3ya dpaHYai3uHr, HO He ceryac — Mbl CO-
CPE/IOTO4EHbI Ha pPacLUMPEeH CETU B rOpo-
[iax, rae MarasuHbl yxe BBe[eHbl B
cTpoi», — roBoput Hagexaa CeHioK, npecc-
ceKpeTapb ceTh «1aTapCcoH». AKTMBHO OCBa-
MBaIOT ropof, COTOBUKKM — «EBpOCETH» U
«CBAI3HOM». PaboTaloT HECKONbKO Marasu-
HOB 6apHay/IbCKOM CETU BbITOBOM TEXHWUKM
1 3NEKTPOHUKM «AcOepr.

BypHO pa3BuBaeTCH UHAYCTPUS NuTa-
HWA — TaK, CeTb PecTopaHOB KOMMaHWu
«dyn Mactep» 06beanHseT 6onee 10 Tovek
nog mapkamu <Kunu-boeinu», «punbma-
cTep», «Bunka-JloxKar, <MakapoHm», «Mnu-
ua-Nacta». Cetb Opuka LorpeHa
NewYorkPizza 1 oTKonoswascs OT Hee
«NewYorkPizza. HoBocHGMPCK» HacHUTbIBa-
et aecaTku Todek. «NewYorkPizza.HoBocu-
BGUPCK» HACYUTLIBAET AECATKM TOYeK. Pabo-
TaeT Cl MOCKOBCKOro «PocHTEpa» 1 HOBO-
CMBUPCKUX NpeanpuHUMaTenei — Komna-
HWs «PocuHTep-HOBOCHGHPCKY, OTKPbIBLUAS
Bropoge 3 «PocThK car, 2 «MoKa-J1oku», «IL
Matvor, 2 «MnaxeTbl Cywu» U «CUBUPCKYIO
KopoHy». AKTMBHO pa3BurBaeTcs ceTb «Pec-
TOpaTop», BKOYatoLWas pectopaHbl «AH-
rap», «eno», People’s v ap. MnaHbl aKkcnax-
CHW HOBOCHBMPCKMX PECTOPATOPOB Pacrpo-
CcTpaHstoTes Ha KpacHosipeK, HOBOKY3HELK,
BapHayn, Tomck, Omck, KemepoBo.

[anbHellwee pa3BuUTUE pbiHKa TOPro-
BOW HEABMXMMOCTM ByfeT CBA3aHO C «Ba-
psramu» U NPUBEAET K yBENMYEHUIO A0NU
KPYMHbIX TOProBbIX 0GEKTOB 1 TOProBoO-
pa3sBfieKaTenbHbIX LLEHTPOB. TaK, KpacHo-
APCKUIA XONAMHT «CMbUpcKas rybepHus»
BbIKYNWA 3aBOACKOM LEX y KoMMnaHuu
«QNEKTPOKOMMNEKTCEPBMUC» U CTPOUT K-
nepmapkeT «AJlMW», eKkaTepuHBYpPreKui
«Kut-Kanutan» nony4mn y4acTok nof Top-
roBbIVt LLeHTP Ha neBom Gepery, peliatoT
3eMeslbHbI BOMPOC MOCKOBCKME DVI n
«PocEBpo/lesenonmeHt», IKEA B3sina B
apeHfy y4acToK Ha nesoM 6epery, B pai-
OHe BYrpuMHCKOM poluiM, MHBecTopamu
npoekTa «AnenbChH» Ha BOK3abHOW Mo-
waan (nn. fapMHa-MuxanoBCKOro) Bbl-
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CTynatoT MOCKOBCKHe «PrHaHcoBas Kop-
nopauusi» U1 PLAZA. «mo6akcbaHk» B
2003 roay Bbikynun y «Toprosoro Ksapta-
Na» HeAOCTPOEHHbI TOProBbIA LEHTP U
ceiyac peluaeT, Kak ero 1ocTpouTs. CTou-
MOCTb yenyr KoMnaHuun SMT-
Developments no gopaboTke v oNTUMHK-
3alMK KOHLENLUMU NPOEKTa CoCTaBnseT
$63 527. NMomumo SMT-Developments
aKTUBHO paboTaeT B ropoje KOMMNaHus
Jones Lang LaSalle — Hafy npoeKToM KOM-
naHuun «ABTOSIpYC» Ha KpacHoM npocnek-
Te. «OAHUM U3 Y4aCTHUKOB U COMHBECTO-
POB NpoeKTa BbICTyNaeT KoMnaHus «CuHe-
Ma-napK», ornepaTop MyNbTUNIEKCOB, (3a-
nnanvpoBaHo 10 3anoB)», — oTMe4aeT
EkaTepuHa 3eMcKas, MeHeaKep NpoeKTa
OT KomnaHuK JonesLanglaSalle.

Ecnu Bce 3asiBneHHble NpoeKTbl GyayT
peann3oBaHbl, 0GbEM TOProBbIX N/oLLa-
[ieit B ropode 3a Tpu roja BblpacteT Ha
70%, v CKopee BCEro 4acTb U3 HblHE BOC-
TpeGoBaHHbIX M/OLLAAEN OKAXKYTCH HEUH-
TepecHbIMK TOProBbIM onepatopam. Moka
e BOCTpeGOBaHHbLIMU OKa3blBalOTCs BCE
nnowaau. «Ceryac nnowaan nog cynep-
MapKeT MOXHO KynuTb B ropoge 3a 30—80
ThiC. py6. 3a 1 KB. M. Hvxke 30 ThIC. HUKTO HE
OMNYCTUT LIeHY Jlayke Ha OKpauHe ropoga.
CBO6OAHbIE KAYeCTBEHHbIE MOMELLEeHNs
Haxo4UTb ANl apeHfbl U NPOAAKM C KaxK-
[IbIM roZloM BCe TpyAHee, No3Tomy 1 Gonee-
MeHee NoaxoasLMe NomeLLeHns B 06bek-
Tax HOBOrO CTPOMTENLCTBA GbICTPO Pa3tu-
patot. Mpu TakoM AeduLMTE Mbl HaYamn
CTPOUTb CynepMapKeTbl B CnasbHbIX pai-
OHax CaMOCTOSITENbHO», — PaccKa3biBaeT
Anekcei Kacumos.

B PEIrmo

Cknappl

HoBOCMOUPCK ABNSIETCS KPYMHBIM LIEHTPOM
OMNTOBOW TOProB/AM U TPAHCMOPTHOMN NOru-
CTVKM, NO3TOMY BOCTPE6OBaHHbLIMM OKa3bl-
BalOTCA ¥ OGbEKTbI CKIaACKON HEABMKUMO-
ct1. DSO Consulting oLleH1BaeT ropofcKom
06beM CKTafCcKux niolagen B 650 ThiC. KB.
M, OCHOBHas 0N KOTOPbIX — MeTa/Io- 1
oBoLLe6a3bl, BbICBOGOAMBLLMECS MPOU3-
BO/CTBEHHbIE MOMELLEHWS, «COBETCKUE»
CKJTaficKk1e 6a3bl. CpeaHss CTOMMOCTb apeH-
[ibl B HUX, cornacHo DSO Consulting, cocTa-
BNISiET cenyac okono 140 py6. B mecs,. Pe-
arnbHbIN CNPOC Ha COBPEMEHHbIE CKaAcKue
romMeLLeHns Knacca A orpaH1HeH HECKONb-
KUMMW KOMNaHUSIMU, ¥ MHOTUE U3 HUX CTPOSIT
CKNafbl ANS IMYHOrO Nosb3osaHus. CobeT-
BEHHble nomelLeHns B HoBocbupcKe nme-
10T «[lencu», «bantukan, «CUBUPCKUIA Geper,
«KpacHbIit Boctok», <MHMapKo», «3neKTpo-
KoMnneKTcepsuer. [ns o6Lero nonbL3osa-
HWSI COBPEMEHHbIV CKIALCKOM TEpMUHaN
nnowaabto 10 TbiC. KB. M BBEN TONbKO
Tablogix. CKnaaCcKoM KOMMIEKC, KOTOPbIN
GyneT BBefeH GnvKanllei 3MMoK, BO3BO-
[nT «HaumoHanbHas 1orMcTniecKas Komna-
Hus» (10 ThiC. KB. M). CKnag Ans anKkoronbHowm
NPOAYKLMK (21 ThIC. KB. M) CTPOWUT KOMMaHUs
«Centumar, yypeamBLIas KoMnaHuio «Cu-
GUPCKMI TPY30BOM TEPMUHaM» — nepBas
oyepesb yxe BBeaeHa. MnaHupyioT CTpou-
TenbCTBO: HoBOCMGMPCKas AMCTPUGLIOTOP-
cKasi Komnanus «KapasaH» (20 ThiC. KB. M),
«Pycckas noructuyeckas cnym6a» (40 Tbic.
KB. M), «PocEBpolpynn» (25 Tbic. KB. M), FM
Logistik (6onee 10 Tbic. KB. M), AZWMS 1 aa-
e «HoBOCUBMPCK3Hepro» — Ha NioLwaasx
KynneHHoro 3aBoga «AnbGymMuH». [
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piI of Si
Novosibirsk

Aleksandr Pypin

The capital of Siberia, located on the banks of the Obi, has for the past
decade been a concentration of administrative and governmental func-
tions (the center for the Sibersky Federalny Okrug), become a center for
retail and services (56.9% share in internal regional product) and business
(more than 100,000 enterprises registered) for the entire region. As a
result, in Novosibirsk, the third biggest city in Russia, there are the biggest
regional retail companies, representatives of Russian and foreign corpo-
rations, and many ministry, monopoly and newspaper branches. All this has
created demand for all types of commercial real estate- warehouses,
offices, and retail, ensuring the city’s dynamic development.

Sweet pie

The well-grounded demand for commer-
cial real estate has made many Novosibirsk
construction companies and developers
want to invest in that sector (Self-Center,
SibirStroilnvest, Strug, Angob, AviaStroi, ISK
Zaeltsovskaya, Ansail and others) as have
Moscow investors (RosEvroDevelopment,
DVI, Grupa Plaza, Finansovaya Korporatsia,
GlobexBank and others).

Of course, no one wants to divide the
‘pie’ evenly — Moscow investors have to
deal with many bureaucratic burdens and
obstacles. Also, Novosibirsk-based com-
panies actively compete with each other
and with Moscow-based companies for
good lots for construction. One example of
this is the story of how IKEA lost to the
Novosibirsk developer Trud in the first land
auction held in the city when it tried to
obtain 42 ha of land for a new project.

Today and for the foreseeable future,
Trud is the biggest developer in the city,
putting up buildings not for use in a share-
based system, but instead for leasing. The
company owns the Zelenie Kupola (6,200
sqg. meters), Flagman (4,430 sq. meters),
Premier (7,500 sq. meters) retail buildings,

the business centers Dimitrovsky (6,100
sg. meters) and Zelenie Kupola (5,140 sq.
meters), with the Manhattan (45,000 sq.
meters), Kobra (15,000 sq. meters) and
Moskva (22,000 sq. meters) centers under
construction.

One of the approaches to competition is
to use the capabilities of influential govern-
mental services and monopolists. Such
companies as Novosibirskenergo and city
run Gorvodokanal can make up technical
conditions which are almost impossible to
meet, thus reducing the desire of compet-
ing companies to participate in a land auc-
tion. Besides that, one of the daughter com-
panies of Novosibirskenergo, ZAO Stroitel,
already won competitions for a few ‘tasty’
lots. A good example of the conditions in
Novosibirsk is the competition which was
organized by the mayor in 2005 for land in
the floodplain of the Kamenka River, where
a public center will be built. The money
spent to deal with the technical conditions
(the budget for work on heating and electri-
cal systems) for a 6.3 ha lot was 513 min
rubles, while the yearly rent was more than
3 times smaller: 125 min rubles. In July of
2005, a .8 ha plot of land in the city center
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next to the bus station was auctioned off for
57 million rubles with obligations of 62.6
min rubles from Novosibirskenergo and
612 min. rubles from the city heating net-
work. Itis interesting that both lots are part
of Sibirsky Gigant’s holdings. At the same
time, even such “expensive” plots in the city
center remained few in number.
Understanding the peculiarities of the
construction industry in the city and the
ways of handling it help Novosibirsk com-
panies. But oftentimes they lack the expe-
rience and knowledge to build quality struc-
tures. A good example of this is the con-
struction of the retail center by the compa-
ny Nidan Foods. In 2004, Nidan Foods
obtained a lot in order to build a retail cen-
ter in the area of the Dimitrovskaya dike.
However, the company eventually found
out that the big retail complex Sibirsky
Gigant was being built nearby, and thus
construction was stopped. Why they did
not notice this beforehand is unknown.

eria—

For the most part, Moscow companies
do not allow such mistakes to be made.
Thus, Novosibirsk locals, who are familiar
with the local administration and city
infrstructure monopolies (such as power,
gas, etc.), are gradually finding a common
language with Muscovites, who have the
necessary investment capital, experience
and knowledge. For the past few years, the
two have become partners out of pragma-
tism. Some examples are the partnership
between Krasny Prospekt and RosEvro-
Development, between Stroigradinvesta
and Grupa Plaza and Finansovaya
Korporatsia. Moreover, Muscovites have a
wide selection of partners to choose from.
“The construction market in Novosibirsk is
still not completely developed and monop-
olized, in contrast with Kemerovo, for
instance; there are hundreds of construc-
tion companies in the city which can poten-
tially become participants or initiators in
building commercial real estate,” notes
Sergei Dyachkoy, director of marketing at
DSO Consulting.

Along with Moscow developers and
investors come management and exploita-
tion companies which are still exotic for the
local market. For instance, in 2004 the
German company Peter Dussmann, which
specializes in exploitation and maintenance
of commercial real estate (security, techni-
cal maintenance, food services, cleaning
services, etc.) opened an office in
Novosibirsk. “It is difficult for us to explain
what ‘kleening’ {from English} is — people in
Novosibirsk do not understand the word,
and they are still not ready to pay for such a
service — they are used to an old woman
with a cleaning rag. It is much easier with
Muscovites who have come to the city- with
them comes Moscow techniques for
exploitation of commercial real estate,”

says general director of Peter Dusmann-
Vostok Viktor Timokhin.

Offices

Today, according to DSO Consulting, there
are more than 1 min sq. meters of office
space, of which 230,000 sg. meters are in
office centers of various origins. 95% of this
area is full. The average lease rate accord-
ing to AN Akropol is 590 rubles per month
per sg. meter, while the rise in prices for
2005 is predicted to be 10 — 12%.

For the time being, demand for office
space, especially quality space, exceeds
supply. However, iti s possible thatin afew
years, the office real estate market will
become saturated if all the projects that
have now begun will be finished on time. At
first, the lion’s share of office space sprung
up in former science institutes (NIl), factory
administration buildings, planning insti-
tutes, converted apartments etc. Towards
the end of the 90s, construction began on
new buildings — the majority of which were
created with a share scheme in mind and
have 2to 40 owners.

Only starting in 2004 did the market
begin to fill up newly built class A and B
structures largely meant to be leased out. In
2005, 50,000 sq. meters of office centers
space was opened or will be opened, and in
2006-2007 more than 150,000 sqg. meters
will become available. Starting in 2002,
according to data from DSO Consulting,
25-30,000 sq. meters of office space, not
counting space created by major compa-
nies for their own offices, were introduced to
the market every year, however 20 — 30% of
thatis now being leased.

The sprawling Stalinist-Brezhnev city
planning led to the possibility of realizing
many new projects in the center of the city.
In the city center, something akin to
Moskva-City will be built; office centers will
be built on Lenina, Cheluskintsev, Semi
Shamshinyx, Kommunisticheskaya,
Krylova, Gogolya, Serebrennikovskaya
streets, Prospekt Dimitrova and others. Not
far from Ploschad Lenina, SibirStroilnvest
will build the PLAZA-Novosibirsk, a 30
storey tower.

Ambitious and risky projects deal with
the creation of class A office space. On the
one hand, the city needs such space,
because only 1 — 2% of the total space
available meets those standards. According
to RosEvroDevelopment, there is demand
for 100,000 sq. meters of class A space.
However, locations in class A centers are
extremely expensive for the majority of local
companies. “According to the data from a
survey which we conducted, only 15 — 20%
of companies in Novosibirsk need offices in
this class (with good parking, several tele-
phone lines, Intenet, interior decor), and a
significant portion of that figure is made up
of foreign companies and companies from
other cities,” says Aleksander Astakhov,
deputy director of AN Akropol.

Therefore, developers will attract
Russian and foreign companies which
are interested in doing business in
Novosibirsk to these spaces. But
whether there are enough of these com-
panies to meet the supply of buildings in
this class is unknown. A fight is expected
between a project on land owned by the



Novosibirsk construction company
Krasny Prospekt (with investment from
Moscow based RosEvro-Develop-ment),
and projects belonging to the biggest
local developer, Trud. They are building
class A structures: RosEvroPlaza
(RosEvro-Development), Manhattan
(Trud) and Kobra (Trud) — each of which
have 15,000 sqg. meters of space, and
are being built opposite each other on
Prospekt Dimitrova.

Retail

According to data from the city administra-
tion, in the beginning of 2004 there were
3,000 retail buildings with an overall area of
768,000 sqg. meters in Novosibirsk. The
average rent according to AN Akropol is
975 rubles per sq. meter per month, and
this will grow by 25% in 2005.

In the early 90s, the market for retail
locations consisted of municipal and pri-
vatized stores, TsUM and GUM, a plethora
of markets, fairs and large and small
wholesale centers. In the past ten years,
modern shopping complexes have
appeared, and many stores and super-
markets were bought out and reequipped.
However, market retail continues to play an
importantrole.

The vast majority of retail space in this
city is made up of locations that have been
built in already existing buildings, or that
have been added on. In the central retail
corridors (first and foremost Krasny
Prospekt and Vokzalnaya Magistral), a sig-
nificant portion is found in residential build-
ings. Small shopping complexes appeared
on the first floors of science centers (NII),
institutes, residential buildings, stadiums,
in Dom Byta, etc. The biggest retail struc-
tures in the city- TsUM, GUM, Festival,
Megas, Zelenie Kupola, and Flagman do
not exceed 20,000 sq. meters each. It
should be noted that TsUM (18,000 sq.
meters) as well as GUM have preserved
the department store format in planning
and organization.

The first classical shopping-entertain-
ment center was Continent (25,000 sq.
meters), which opened in a suburb in July of
2005 by the company 00O ltera. The level
of development of retail operators in the city
allows shopping-entertainment complex-
es to befilled by local businesses.

Festival (opened in 2004), which is
owned by a Moscow based group of com-
panies, was the first modern retail building
to be leased to well known Moscow and for-
eign brands.

A characteristic of Novosibirsk is the
fact that retail is drawn to metro stations,
where major transport junctions are
located. Thus, Festival is located on
Ploschad Marksa (left bank), where there
is also a GUM which remained the city’s
property, while major shopping-enter-
tainment centers are being built by the
company Granit and SBS-309. Near the
Krasny Prospekt metro station, where the
central market is, retail space is being
built by Self-Master and Trud (SC
Moskva). The last center will be finished
in December 2005, and its leasees will be
Yves Roche, Svyaznoi, Buste, a super-
market, and a bowling alley. Noble
Gibbons is participating in the leasing of

Ta6nuua 1. KpynHenwmne crposiuiyecss opucHbie LLeHTPbl/
Biggest office centers under construction
HasBauue/ YyacTHuku/ Mnowaawb o6wasn/ Appec/ Cpoku/
Name Participants Total space Adress Time period

«KoGpa»/ «Tpyn»/CHepbaHk 15 000 Ynuua NleHnHa — np. umutpoBa KoHel| 2006 —Hayano 2007
Cobra Trud/Sberbank Ul. Lenina — Prskt. Dimitrova End 2006 - Start 2007
«MaHxatTeH»/ «Tpya»/C6ep6aHK 45 000 Ynuua JlennHa — np. AMumMuTpoBa KoHeL, 2006 —Havano 2007
Manhattan Trud/Sberbank UL. Lenina — Prskt. Dimitrova End 2006- Start 2007
«PocEBpollnasar/ «KpacHbli Npocnex™/
RosEvroPlaza «PocEBpo/leBenonmeHT» 27 600 Ynuua JlennHa — np. AMuMuTpoBa KoHeL, 2006

/Krasny Prospekt/ UL. Lenina — Prskt. Dimitrova End 2006

RosEvroDevelopment
BL Ha nn. KanuHuHa/ «CTpyr»/Strug 14 000 MNn. Kanuuuna/ 2006
BC on Ploschad Kalinina Pl. Kalinina
PLAZA-Hosocn6upck «CHBUPLCTPOMMHBECT» 30 000 Yn. CoBetckas
(CTPOUTENLCTBO HE Ha4aTo) SibirStroilnvest Ul. Sovetskaya 2007
PLAZA-Novosibirsk
(construction not started)

space. An underground parking lot will
be opened, a first for the city.

The status of being the retail capital of
Siberia led to the development of major
retail operators, which work not only in
Novosibirsk, but in all of Siberia. The
chains Rossita, Monro, Holiday Classic,
Sibersky Gigant, Bystronom, Top-Kniga,
and Sibvez fall into this category. Many
of these operators have also become
developers- they not only buy and lease
buildings, but also build them. Sibirsky
Gigant is creating a chain of regional
shopping centers, hypermarkets and
cash & carry stores in suburbs and on
the main thoroughfares of Novosibirsk.

The expansion of the Siberian, Ural
and Moscow based companies in
Novosibirsk is only getting started. Of
the biggest Moscow retail operators,
only Mir, Sportmaster and Eldorado have
appeared in the city, and the supermar-
ket Pyterochka (operating through fran-
chising) has been kept to the city limits.
Ramstor is actively looking for space
owned by developers, as well as by the
city administration. Paterson, after the
first unsuccessful attempts at coopera-
tion with Novosibirsk developers, has
cooled to the city for the time being.

The future development of the retail
real estate market will be connected with
the an an increase in large retail struc-
tures and shopping-amusement cen-
ters. The Krasnoyarsk-based holding
company Sibirskaya Guberniya bought
out a factory workshop owned by
Elektrokomplektservic, and is now build-
ing the ALPI hypermarket there. The
Ekaterinburg-based Kit-Kapital obtained
a lot for a retail center on the left bank.
The Moscow-based DVI and RosEvro-
Development are busy deciding the ‘land
question.” IKEA has leased a plot on the
left bank in the neighborhood of the
Butrinskaya woods. SMT-Develop-
ments and Jones Lang LaSalle are also
actively working in the city.

If all these projects will be realized,
then the volume of retail space in the city
will grow by 70% in 3 years, and it is like-
ly that retail operators will lose interest in
some of the space which is currently in
demand. However, all space is still in
demand for the time being. “Space for a
supermarket can be bought in the city for
30 - 80,000 rubles per sq. meter. No
one will go lower than 30, even on the
city limits. Unoccupied, quality locations
for sale or lease are harder and harder to

comMeRciAL ReAL ESTATE KoMMEPHECKAS! HEABIKMMOCTL [ EEEI

find every year, therefore more or less
acceptable locations are quickly taken.
With this kind of deficit, we started to
build supermarkets in the suburbs our-
selves,” says Alexei Kasimov, managing
partner of the Sibiriada chain.

Warehouses

Novosibirsk is a big center for wholesale
retail and transportation logistics, which
is why warehouse real estate is also in
relative demand. DSO Consulting evalu-
ates the city’s volume of warehouse
space at 650,000 sqg. meters, the main
share of which is metal and produce
depots, industrial space that has been
freed-up, and depots from the Soviet
era. The average rent for these loca-
tions, according to DSO Consulting, is
now around 140 rubles a month. The
demand for modern warehouse loca-

tions of class A quality is limited to a few
companies, and many of them prefer to
built warehouses for their own use: only
Tablogix has built a general use ware-
house terminal with an area of 10,000
sq. meters. Natsionalnaya Logistiche-
skaya Kompaniya will build a warehouse
complex which will be built this winter
(10,000 sq. meters). The Septima com-
pany, founded by Sibirsky Gruzovoi
Terminal, will build a warehouse for
alcohol production. The following com-
panies are planning warehouses, but
have still not begun construction: the
Novosibirsk  distributor company
Caravan (20,000 sq. meters), Russkaya
Logisticheskaya Sluzhba (40,000 sq.
meters), RosEvro-Group (25,000 sq.
meters), FM Logistik (more than 10,000
sq. meters), AZ WMS and Novosibirsk-
energo. O
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