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Internal competition

Russian retailers are not yet transnational
operators hut can be legitimately called

trans-regional companies
Text: Alexander Pypin

New European-level shopping centres in large

and medium-sized Russian cities, rapidly growing
entertainment zones in shopping centres, the slower
shopping floorspace commissioning in Moscow,

large foreign retailers’ breakthrough in the regions,
stabilised retail property prices and the start to forming
a Russian retail property market are the main results
of the outgoing year.
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Poccuiickue puteiiiepsl emie He CTAIH
TPAHCHAIMOHAJIBHBIMU, HO YK€ MMEIOT BCe MpaBa

Tekct: Anekcannp [IemuH

Ha3bIBATHCA TPAHCPETHOHAIbHBIMH

Tlosieaenue HOBbIX MOP2OBLIX UEHMPOB eBPONELICK020 YPOBHS,

KaK 6 KpYNHbIX, MAK U 8 CDeOHUX N0 8eAUYUHe POCCULICKUX 20podax,
OYPHbBLIL pOCM PA38ACKAMENbHO20 «3ePHA» 6 MOP20BbIX UCHMPAX,
3amednexue memnos 8600a mopeosuvix niouiadeii 6 Mockee, npopwie
KPYNHBIX UHOCMPAHHbIX UEPOKOE PUMeling 6 PecuoHbl, CadUuAu3ayus
UeH Ha MOopPeo8yH) HEOBUICUMOCb, A MAKICE HAYAN0 (OPMUPOBAHUS
00EepPOCCUTICK020 PLIHKA MOP20BOLL HeOBUNICUMOCHU — MAKOBbL
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Yepes xpedeT — B A3ui0...

Y4YacTHUKKM pbIHKA TOPTOBOW HEIBM-
JKMMOCTU C KaXIbIM TOJIOM BCE OCTpee
OILIYLIAIOT HAa COOCTBEHHON ILIKype, YTO
Poccust — aTo He Tonbko Mocksa. He cran
uckmoueHruemM u 2004 rom. MeHemkepbl
10 Pa3BUTHIO TOPTOBBIX CETEM, U3BECTHBIC
KOHCYJIBTAaHThl U OPOKEpPbI, JEBEIOINEPHI,
OaHKUPBI, Creluaau3upylonmecss Ha
MPOEKTHOM KPEIUTOBAaHWM, BCE OOJIbIIE
BPEMEHM TIPOBOJISIT B pETMOHAX, BCE TPY/I-
Hee 3acTaTh uX B Mockse. [Topoii ropasno
MpOIIle BCTPETUTb U3BECTHYIO Ha 3TOM
pbiHKe JmyHOcTh B Cankrt-IletepOypre,
Exarepun6ypre wiu Kazanu. Ho, kak HU
LIYCTP PYCCKUI YeJIOBEK, 3IeCh €ro yxe
JIOTOHSIIOT 3arajiHble MOHCTPbI. DMucca-
Pbl KPYIMHEMUIINX WHOCTPAHHBIX CETel —
Castorama, METRO, IKEA, Real, OBI,
«PaMaHKa» — mocelalT MHOTUE KpyII-
Herimme ropoma Poccuu, Brutoth mo Up-
KYTCKa, M OTHIOAb HE C TYPUCTUUECKOMN
uenblo. [TTaBHOI KX 3a1aueii siBiseTcs mo-
MCK HOBBIX 36MEJIbHBIX yYaCTKOB JJIsl pa3-
MEUIeHUs] KPYIHbIX OOBEKTOB TOProBOM
HEIBUXMMOCTH, a TaKXe JOCTUXKEHMUS
B3aMMOIIOHUMAaHMSI C MECTHBIMU aIMUHK -
cTpauussMu U aesesnonepamu. C aHaio-
TMYHOW 1e/IbI0 B permoHax paboTaioT
MPEICTABUTENIM U POCCUNCKUX KOMIaHUI
— «O'Keit», «[unepueHTp», «ArpoTopr»,
«Mapra», 'K «Bpemsi», ADK «Cucremar,
«Imob6skcbank», «PocEBpoKanuran»,
«[lepekpecTok-/leBesONMEHT» — OHU
TakKe TUITAHUPYIOT CTPOUTETHCTBO HOBBIX
KPYIMHBIX O0bEKTOB HEABMXKHUMOCTU B pe-
ruoHax. KoHeuHo, 3TU Mpoliecchbl Mpouc-
XOJIWJIU U paHblile, HO, TIOXKaJyi, TOJIKO B
2004 . OHU MPUHSIU CTOJb arpeCCUBHBIN
Xapaktep W reorpaduyecKuil OXBar,
BKJTIOYAsT a3MATCKYIO YacThb Halllell OrpoM-
HOI1 cTpaHbl 1 HEOOJIBILIME TOPOJA.

VY4acTHUKU pbIHKA TOPTOBOM HEIBU-
JKUMOCTH, KOTOPbIE M B TIPEXHHUE TOIbI
TOCeIIaIn POCCUICKIEe peruoHb, B 2004 1.
MOoKa3aJii 3aMeTHbIC pe3yabraThl. Tak, HO-
Bble MarasuHbl «[lepekpecToK» OTKpbI-
svck B Cankr-IlerepOypre; «CrnioptMac-
Tep» — B Cankr-Iletepbypre, Kaszanwu,
[Mepmu, Camape; «MUP» — B [Nepmu, Ca-
mape, ExarepunOypre, Kazanu; «M.Bu-
neo» — B [lepmu, Camape, ExatepunOyp-
re, Yensouncke; «I1arapcon» — B CaHKT-
IlerepOypre, Yenabuncke, Ilense,
Camape, Toabartu, Coum, KpacHomape,
Crasponoie; «Ctapuk XoTTabblu» — B
Ilepmu u Bonrorpane; «Pamctop» — B
PoctoBe-Ha-/lony, Camape u Cankr-Ile-
TepOypre. 15 mogaBisiioiiero 6oJbITMH-
CTBa TOPTOBBIX CETE KOJIMUYECTBO OTKPHI-
TBIX B PErMOHax Mara3uHOB TMPEBLICUIIO
KOJIMYECTBO OTKPHITHIX B MOCKBE.

IpopbiB B pervoHbl OCYIIECTBUIIA
kommanust METRO — ee orpoMHbie KOM-
MJIeKchl OTKpbuMCh B fpocnasie, Kaza-
Hu, Bonrorpage, PocTtose-Ha-/lony,
Kpacnonape u Camape. IKEA okazanack
CKPOMHEN — OTKpbLIA CBOI NEPBBIN peTy-
OHaJbHBIN Mara3uH juirb B Kasanu. Ho
MMEHHO 3Ta IIBEICKash KOMIIaHUs UMeeT
BCE LIAHCHI 3aIyCTUTh MEPBbI B pOCCUIA-

CKMX PEerMoHax MOJUI, CO3aHHBII 3a cyer
MHOCTPAHHbIX MHBeCTULIMI. KaMeHb KOM-
miekca «Mera-Kazanb» ObLT 3aJI0KeH B
HosiOpe 2004 1., a BBOI 3aIlaHUPOBAH K
1000-yetnio ropona. ApeHIaTopaMHu IIpo-
exra crtanu «M.Bunmeo» u «Pamctop». Uto
K€ KacaeTcsl IPYTMX MHOCTPAHHBIX JeBe-
snonepoB — Centrum Utveckling, ECE,
Vinchi Construction — MX IpPOEKThbI BCe
elle JajeKu OT peayn3aliiiu.

He Cpa3y BC¢e MOCTPOUTIOCH

B 2004 1. KOHKYpEHIINIO 3a 3eMeIbHbIe
Y4aCTKH KPYIMHBIM POCCUMCKUM M MHOCT-
paHHBIM MIPOKaM, TUIAHUPYIOLIUM CTPOU-
TEJILCTBO OOBEKTOB, COCTaBJISLIM, KaK W
paHbllle, «IOMOPOIIEHHbIE» IEBEIOMNEPHI.
XOTsI OHU He Bceraa 001a1aloT IUPOKUMU
3HAHUSIMU U OIBITOM B 00JIACTU CO3TAHUS
00BEKTOB TOPTrOBOW HEABMXKHUMOCTH, HO
HUMEIOT JIPYroe CYIECTBEHHOE MPeUMYIIe-
CTBO — JIOCTYI K aIMUHUCTPATUBHOMY pe-
CypCy M HIMPOKUE CBSI3U B MECTHOM TOPro-
Boii cpene. biarogapst aTomy B psiie ropo-
OB ¢(hOPMUPOBAINCH CUIIbHBIE MECTHbIE
JieBesionepckue CTpykTypsl. Ho kauectBo
CTPOSIIIMXCSI UMU OOBEKTOB BEChbMa pa3-
JIMYHO — OT PBIHKOB MO KpPbIIeH (KOTO-
pblIe, BITIPOUEM, TOXE OKa3bIBAIOTCSI BOCTPE-
OOBaHHBIMU) 1O KOMILJIEKCOB COBPEMEH-
HOTO YPOBHsI, TaKMX KakK OTKPBITBbI B
Hosiope 2004 . TLI «Kymeu» B Exatepun-
Oypre. BripoueM, 3TOT nprMep cKopee uc-
KJIIOYEHHE, YeM TPaBWJIO, BeIb JIbBUHAs
IOJIs OOBEKTOB — 3TO Tepernpoduampye-
MbI€ 3IaHUs TPOMBIIIUIEHHOTO, CKJIAICKO-
ro, HAy4HOTO Ha3HAaYeHHUsI, KOTOPbIe U3HA-
YaJIbHO JJIS1 TOPTOBJIM HE TIpeIHA3HAYEHBI.
Ho y HuX ecTb CyllleCTBEHHOE MpeuMyllie-
CTBO — TpeOyeMble MHBECTULIMU Kyla Kak
MEHbIIIE, YeM TIPU CTPOMTENILCTBE OOBEK-
TOB C HYJISI.

2004 1. TTOJTOXKIJT HaYaJIo MacCOBOM pe-
KOHCTPYKIIMU U TIEpeTUIaHUPOBKU paHee
3aIyLIeHHBIX B perMoHax 00beKToB. C mo-
MOIIIBIO TIepeMEIIeHU I apeHIaTOPOB, BBO-
Jla B CTPOM HOBBIX IUIOLIAIECH, U3BMEHEHUS
ohopMIIeHHUsI, PACIIMPEHUST TAPKOBKU Me-
CTHBIE WUTPOKU HaMEpEeHbl MOJYyYUTh HO-
Bble KOHKYPEHTHbBIE MPEUMYILECTBA U CO-
OTBETCTBOBaTh BpeMeHu. Hampumep,
«Merakomrmuiekc MockoBckuit» (Camapa)
B 2004 . MOMEHSUI MajJ0 COOTBETCTBYIO-
it hopMaty CyrneppernoHaJIbHOTO TOP-
rOBOTO LieHTpa cyrnepmapkeT «[laTapcoH»
Ha runepmapker «PamcTop», OTKpbUIHMCH
MarasuHbel  «CnoptMmactep», Sephora,
MotherCare. OqHOBpEMEHHO MPOUCXOAM-
JIO paclIMpeHue pasBieKaTeJbHON 4acTu
— OTKpbUIcs B ceHTss0pe 2004 r. netckuit
pa3BJeKaTeIbHbIA 1IEHTp, HA4aTo CTPOM-
TEJIbCTBO MHOTO3aJIbHOTO KMHOTEaTpa, pe-
CTOPaHHOTO JBOpUKA M KoMmIuiekca «Bce
6aHu Mupa». B Toii ke Camape HauMHaeT-
¢ MaciuTabHasi pekoHcTpykuus TLL
«[TapkXayc». CHavana OymeT IOCTpoeHa
BTOpasi oyepeib, B KOTOPYIO IepeenyT
apeHIaTopbl KOMILIEKCa, a 3aTeM HauHeT-
Cs1 PEKOHCTPYKIIUSI MOPAJbHO YCTapeBILeH
nepBoii ouepeau. Kak n B «MerakoMIniek-
ce», 3aech B 2005 . cyliecTBeHHO OymeT

LleHTpanbHbIi feN0B0oi paioH
[_] 152,000 KB. M CyLLECTBYIOLLE/ TOProBO NNOLLAAN
[_] 12 peicTBYtOLLMX TOPrOBbIX LIEHTPOB; 5 B CTafUM CTPOUTENLCTBA 4
MNaHNPyeMbIX
[_] HoBOE CTPOUTENLCTBO OTPaHNYEHO
[_] peaeBenonMeHT 1 PEKOHCTPYKLIMA
[_] npuBnekaet Bce TUMbI NOKynatenei
The Central Business District
[_] 152,000 sgm GLA
[ 12 existing shopping centers; 5 under construction and 4 planned
[_1 New development opportunities are limited
[_] Redevelopment & reconstruction
[_] Attracts all types of customers

Paiion TpeTbero TpaHCNOPTHOIO KoMbLa
[_] HeT Ka4ecTBEHHbIX TOPTOBbIX LIEHTPOB
[_1 2 B cTagum cTpOUTENBCTBA U 2 NNAHNUPYEMbIX
[_] BbIBOA NPOMBILLNEHHBIX NPEANPUSTIRA 1 Pa3BUTIE TPAHCMOPTHOIA
CUCTEMbI
[_] HM3Kasi NNOTHOCTb 3aCTPOIAKM
Third Ring Road
[ No quality shopping centers
[_1 2 under construction and 2 planned
[ Industrial facilities relocation & transport system development
[ Low density of shopping centers

@ cyLiecTBytoLLme / existing
@ cTposwumecs / under construction
nnaHupyemble / planned
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Through the mountain ridge to Asia

With every passing year, retail property market players are sensing
increasingly strongly that Russia is not Moscow alone. The year 2004
was no exception. Trade chain development managers, renowned con-
sultants and brokers, developers and bankers specialising in project
crediting, spent increasingly more time in the regions. It is becoming
increasingly difficult to get in touch with them in Moscow. Sometimes,
it is easier to meet a well-known person on the retail property market in
St Petershurg, Yekaterinburg or Kazan. At the same time, however
smart Russian retailers are, Western monsters are already catching up
with them on the local market. The envoys of the world’s largest retail
networks, such as Castorama, METRO, IKEA, Real, OBl and Ramenka,
are visiting Russia’s largest cities, going as far as Irkutsk, and not for
tourist purposes. Their main aim is to look for new land to accommo-
date large shopping facilities, and also to reach an understanding with
local administrations and developers. Representatives of the Russian
companies O’Key, Hypercentre, Agrotorg, Marta, GK Vremya, AFK
Sistema, GlobexBank, RosEuroCapital and Perekryostok-Development
are pursuing similar goals in the regions and are planning the construc-
tion of new large facilities. Of course, these processes are not com-
pletely new, but they perhaps acquired this aggressive nature and geo-
graphical scope in 2004, reaching the Asian part of Russia’s vast
expanses and small cities.

Retail property market players with experience of Russia’s regions in
posted noticeable results in 2004. New Perekryostok shops opened in St
Petersburg, Sportmaster shops in St Petersburg, Kazan, Perm and
Samara, MIR shops in Perm, Samara, Yekaterinburg and Kazan, M. Video
shops in Perm, Samara, Yekaterinburg and Chelyabinsk, Paterson shops
in St Petersburg, Chelyabinsk, Penza, Samara, Togliatti, Sochi, Krasnodar
and Stavropol, Starik Khottabych shops in Perm and Volgograd, and
Ramstore shops in Rostov-on-Don, Samara and St Petersburg. For the

The envoys of the world’s largest retail
networks, such as Castorama, METRO,
IKEA, Real and OBI are visiting Russia’s
largest cities and not for tourist purposes

overwhelming majority of chains, the number of shops opened by them
in the regions exceeded those opened in Moscow.

METRO made a breakthrough into the regions: it opened large shop-
ping centres in Yaroslavl, Kazan, Volgograd, Rostov-on-Don, Krasnodar
and Samara. IKEA turned out to be more modest: it opened its first
regional shop in Kazan. However, the Swedish company has every
chance of launching the first shopping mall in the Russian regions built
with foreign investment. The foundation stone of the Mega-Kazan shop-
ping centre was laid in November 2004 and its opening is scheduled to
coincide with the city’s 1,000th anniversary. M. Video and Ramstore are
lined up to become tenants. The projects of other foreign developers,
such as Centrum Utveckling and Vinchi Construction, are still nowhere
near being implemented.

Taking time

As in the past, large Russian and foreign operators planning the con-
struction of facilities have had to compete with home-grown developers
for land plots. Although they do not always have broad knowledge and
experience in the field of shopping floorspace construction, such devel-
opers have one considerable advantage, namely, access to administrative
leverage and broad ties in local commerce. This advantage has con-
tributed to the formation of strong local developers in some cities.
However, the quality of facilities they are building is quite different; from
covered marketplaces (which, however, also turn out to be in demand) to
modern complexes, such as the Kupets shopping centre, which opened
in November 2004 in Yekaterinburg. However, this example is more of an
exception than the rule: most facilities are former industrial buildings,
warehouses and research institutes, which have to be re-designed
because they were not originally meant for shopping floorspace. But they
also have one considerable advantage: they require considerably smaller
investments than facilities that have to be built from scratch.
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JIOTIOJIHEHA pa3BiieKaTebHas 4YacTh — OT-
KpOETCsl MYJIBTUTUIEKC KoMMaHuu «MHBe-
CTKMHOMPOEKT» C pa3BleKaTebHON Yac-
TBIO U PECTOPAaHHBIM IBOPUKOM. ONMH U3
MEePBbIX MOCKOBCKUX TOPTOBBIX LIEHTPOB
«[mob6an-Cutu» Takke Hadal CTPOUTENIb-
CTBO pa3BJIeKaTeJIbHOTO LIEHTpa.

OMHOBPEMEHHO C TPOAOJIKUBLIIUMCS
OCBOCHUEM KpYyMHEHIIX ropomaoB B 2004
I. OTKPBUIMCH TPOEKTHI COBPEMEHHBIX
TOPTOBBIX KOMIUIEKCOB U B CPEIHUX POC-
CHMIiCKUX ropomax. B mepByio odepenb B
TeX, TJIe €CTh CUIIbHBIE TPag000pasyiolne
npeanpusitug (Hwxunem Tarune, Chik-
ThiBKape, TIoMEeHM) M pacMloJIOKEHHBIX B
neHTpaipHoM peruoHe (Tyne, fApocnas-
je).

Ilotexe Bpems

WmeHHO pacimpeHue pasBiieKaTelb-
HOI 4acTU yXKe MOCTPOSHHBIX O0OBEKTOB
crano MaccoBeiM B 2004 1. Pexopn 3mech
yCTAHOBUWJIA JieBeJioNepcKasi KOMIaHMS
«AnmamanT» (Cankt-IleTepOypr) B co-
TpyaHuuectBe ¢ «KpoHBepk CuHeMar.
Tonbko B iepom rostyroauu 2004 . B ye-
ThIpEX KOMILUIeKcaxX «AqaMaHTa» ObUIO 3a-
MnylieHo 25 KuMHo3ajJoB Oosiee yeM Ha 3
Thic. MecT. B Bosrorpane B pesynbrate
COBMeCTHOI paboTel camapckoit I'K
«Bpemsi» 1 MmockoBckoro «MMHBECTKMHO-

npoekTa» B aBrycte 2004 . Gbl1a 3amylie-
Ha BTOpasl ouepelb TOPrOBOTO LIEHTpa
«[TapkXayc» — mepBblli B POCCUICKUX
perrnoHax MyJbTUILIEKC 3TOW KOMIAHWUHU,
BKJIIOYAIONINY MHOTO3aJbHBI KHUHOTE-
aTp, pecTopaHHbI ABOpUK. [ToMuMoO K1-
HOIOKa3a MOMYJISIPHBIM B yLIEAIIEM TOLY
OBLIIO OTKPBITHE NETCKMX pa3BleKaTelb-
HbIX LIeHTpoB. Kpome yxe ynmoMuHaBIe-
rocst caMapckoro «MerakoMInieKca» Imo-
nobuble 1eHTpbl oTkpbuin TLL «Illoxo-
Tam» B Hwuxuem Hosropone
(«llokomannusi»), ParkHouse B Bosro-
rpane, U B caMOM KOHIIE ToJia «ATpUymM» B
MockBe («AtpuJIaHmo»). Psmg TOproBbix
LIECHTPOB Pa3zHOOOpa3uIn AOCYT MOKyMa-
TeJeil OOyJIMHT-LIEeHTpaMU — TaK, Harpu-
Mmep, caenan TL «CeHHasi», Ha TeppUTO-
puu kotoporo B uioHe 2004 1. OTKpBLICS
«boynuurCutu» Ha 33 1OpOXKHU.
Hanuune passiekaTebHON COCTaBIIsI-
OLIEH CTaIo CTAHIAPTOM JUIsSl BBOIMMBIX B
CTPO KPYMHBIX OOBEKTOB HEABMXKUMOC-
1. B oTpbITOM B KOHIIe rona B Cankr-Ile-
Tepoypre TL «I[TMK» pabotaer MynbTu-
iekc «PockumHomnpokaTa», B TLL «Cromnu-
ma» (IMepmpb) — MYJIBTUILIIEKC
«KunoMaxkc». Jletom B MockBe OTKpPbUI-
cs1 TL «Boaiimapk» ¢ KaTKOM 1 GOYJIMHIOM,
emre paHee B deBpane — «KamyxXckuii» ¢
mynbsruruiekcom «Cunemallapky.
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B onHoii ynpsikke

B 2004 r. crana cuibHEl TEHIEHIIUS
00BEIMHEHUST OIbITA U3BECTHBIX MHOCT-
pPaHHBIX U POCCUNCKMX KOMITAHUI C BO3-
MOXHOCTSIMU PEruOHaJbHBIX UTPOKOB.
PesynbraTom Takoii CHHEpPruM CTajl 3a-
MYCK HECKOJIbKUX MPOEKTOB COBPEMEHHO-
IO eBpOIEeNiCKOro ypoBHs B permoHax. Ha-
npumep, B arpese 2004 . B [Tepmu 6bL1 OT-
kpeiT  TL[ «Cewmbid». [eBenonepom
MPOEKTa BBICTYIWIIA OJIM3Kasi K AlMUHUCT-
pamuu [lepmckoit obmactu 'K «Dxe».
KoHcysTaHTOM TIpOeKTa CTaia KOMITaHUsI
JonesLanglaSalle, ctpouTenbcTBO Bena
TypeliKkasi KOMIaHusi Summa rnpu yJyacTuu
MECTHBIX CTPOUTEJIbHBIX KOMITAHUI, Kpe-
IMTOBaHUE TpoekTa ocyiecTBui Coep-
6aHK. B Tom ke ropoze B Hosiope 2004 1.
otkpbuicss TP «Cromuna». 3nech nese-
JIOTIEPOM  CTaJla MOCKOBCKAasi KOMITaHUsI
DVI, nonyumnBirast 3eMeIbHBIN y9acTOK B
yrpaBjeHue oT 00JacTHOM aIMUHUCTpA-
LMK, B My MHBECTOPOB MPOEKTa BOILIU
MecTHast ceTh «Cembsi» (I'K «Bkce»), Moc-
KkoBckue cetu «CriopcTmacrep», «M.Bu-
neo», «Crapuk XoTTadblu», oreparop ce-
™ MyJabTUIUIeKcoB «KmHoMakce». [eH-
MOApsiA ObLUT OTAaH TYypelKOW KOMIaHUU
«DHUTIOH», KPEAUTOBAHUE OCYIIECTBIISIET
Bce ToT ke COepOaHK, a yrpaBlieHUE LIeH-
TpoM — TmeTepOyprckas kommnaHus «be-

JieKe MOCKOBCKUit», TPUCTYIUIIA K pa3pa-
0OTKEe TpOeKTa elle OAHOTO TOPrOBOTO
ueHtpa. Komnanust «Pamsnka», Braneio-
11as1 CEThIO TOPTOBBIX LIEHTPOB «PamcTop»
B MockBe, 3amycTuia rnmporpammy cosia-
Hus aHanormyHoii cetu B CaHkr-Ilerep-
oypre. IlepBblii TOProBBIM LIEHTP AOJKEH
OTKPBIThCS yKe B Hauaje 2005 .

DOopMUPOBAHUIO LIUBUIM30BAHHOIO
PBIHKA TOPTOBOI HEABUXXMMOCTH CITOCO0-
CTBYeT Bce OoJiee aKTUBHOE TTPUBJICUECHUE
K TpOeKTaM WHOCTPAaHHBIX KOMIIAHUIA.
Tak OOJBLIMHCTBO COBPEMEHHBIX TOPIro-
BBIX LIEHTPOB CTPOSIT TypeLKrue KOMITaHUU
Summa, ENKA, «Exnurion», «PeHeccanc
KoHcTpakiiH», «MOHOTEK» MpU yyacTUH
MECTHBIX CTPOUTEJIbHBIX CTPYKTYp. K pas-
paboTKe KOHLICTIWIA MPUBJIEKAIOTCS 3a-
MaHbIe apXUTEKTYpHBIe O10po — [I>KoBaH-
uu bapromm (WUrtamus), Willlen (Iepma-
Hus) u gp. [lomynsapHbIM cTajio wu
MpUBJIEYEHUE KOHCYJIBTAaHTOB U3 MOCKBBI
U 3apy0eXXHBIX KOMITAHUIA.

MuHyBILIMIT TON O3HAMEHOBAJICS CTa-
HOBJICHMEM Ha PBbIHKE HOBBIX WIPOKOB,
CIMOCOOHBIX CYHIECTBEHHO pacUIMpUTh
MPEJIOKEHNE TOPTOBBIX IJIOIIA/eH B pOC-
cuiickux roponax. Tak, B ExarepuHOypre
nosiBiwiiach Kommnanust «Kurt-Kanuran»,
KOTOpasi BBEIET B CTPOil TOProBbIe LEHT-
pol B Kyprane u . KameHcK-Ypanbckuii B

Temnvt pocma mopezoewvix niouwadeii cmaau
npeevLuams memnwt pocma 00x0008 HaceaeHuil,
KOmopble Ha 3Mux camolX RAOULAOAX 00AHCHDL
mpamumby 0eHveu

Kap».

OnHoBpeMeHHO B 2004 I. TporcXoaniIo
nanpHelree (GopMUpOBaAaHUE OMBITHBIX
JIEBEJIONEPCKUX KOMITAHUM, CIIOCOOHBIX
CO3/1aBaTh 1IEJIbIe CETU TOPTOBBIX LIEHTPOB.
Tax I'K «Bpewmsi» 3amycTiia CTpOUTEIbCT-
Bo TPII B Kazanu, TonbsitTu, Exarepun-
Oypre, Havaja CTPOUTEJbCTBO BTOPOU
ouepenu B Camape M BBeJa B CTPOil BTO-
pyto ouepenb B Bonrorpanme. Ilocne 3a-
kpbiTust B 2003 1. mpoekTa «Toprosblit
KBapTtas» KommaHus TIOKa OCTaeTcs
€MHCTBEHHBIM DPOCCUICKUM JeBeJIOTe-
POM, CO3IAIOIIMM OOIIEPOCCUNCKYIO CETh
TOPTOBBIX LIEHTPOB MO/ €AMHBIM OPIHIOM.
M3 nHOCTpaHHBIX KOMMAHUI TMOZOOHYIO
ceTh Moj MMeHeM «Mera» Havaja cosia-
Batb IKEA. ITpumMevareasHo, uyto B 2005 T.
OHM OIHOBPEMEHHO 3aIyCTAT CBOW TIPO-
exTrl B Kazanu.

ITomumo Tmporiecca co3maHus oOIIe-
POCCUMCKUX CeTeil TOPTOBBIX LIEHTPOB
2004 ron o3HaMEHOBAJICS M pa3BUTUEM CeE-
Teil TOPrOBBIX LIEHTPOB BHYTPU OTIEIbHBIX
roponoB. Tak, KoMmaHus «AgaMaHT»
(Cankr-IletepOypr) 3arrycTriia CBOi Aecsi-
TBIIA KOMIUIEKC B Topoxae. Kommanus
Wakelin Promotions Hauyana cTpouTenbeT-
BO komrutekca «3ojotoii BaBumoH-2» B
Mockse. B Camape kommanust «Bukrop u
Ko», Bnageroiass mpoekroM «Merakom-

caenywoueMm rony (B ExarepunoOypre u
HuxHem Taruie o0beKThI yXKe paboTaltor).
Kommnanust «Tammp» u3 Kamyru, gomnos-
HUTEJbHO K paboTatoniemy B Tyie oObek-
Ty, TIJITAHUPYET BBECTH B CTPOW B HACTy-
MUBIIIEM TO/y TOPTOBBIE LIEHTPHI B MOCK-
Be, Kanyre u SIpocnasine. «Anbda-Ipynm»,
BJIaJietollasi ToproBoii ceTrbio «Ilepekpec-
TOK», co3niajia kommnaHuio «[lepekpecrok-
JeBenonmeHT». [ToMuMo yyactus B Mpo-
ekTe «MockBa-Cutu» 3Ta CTpyKTypa 3aii-
METCSI CO3lIaHUEM TOPTOBBIX ILIEHTPOB B
Boponexe u Tyne.

Ilena dopmara. @opmat 1eHsI

Bce roapl mocie kpusuca LeHbI Ha TOP-
TOBYIO HEJBMXKMMOCTb TIOCTOSIHHO POCIIH.
OnHaKo BO MHOTMX Topojax MocjeaHue
rOJbl CYIIECTBEHHAsI 10JIs1 POCTa 1IeH Obuia
CBsI3aHA C OXMIaeMbIM TPUXOIOM «Oora-
TBIX» OOIIedenepalbHbIX CeTel, CIoCco0-
HBIX CTaTh 3aMETHBIM TOTPEOUTEIEM TOP-
roBbIX TuTOINaneit. OHaKO Mocye TOro Kak
CEeTH 3alllTU B TOpoJia, OCBOMJIMCH Ha MECT-
HOM pbIHKE, BO3MOXHOCTEe AepxXKaTh Mo-
poii aHOMaJIbHO BBICOKME 1IEHBI HE CTaJIO.
Kpome Toro, 00beM npeioxkeHus: HOBbIX
TOPrOBBIX TUIOIIA/EH CTAHOBUTCS Bce 00-
Jiee 3aMETHBIM — 110 MHEHUIO psijia CIIeln -
JIMCTOB, TEMITbI POCTA TOPTOBBIX ILIOIIA-
JIed CTav MPEeBBIIATh TEMITbl POCTa J0X0-

In 2004, the mass reconstruction and redesigning of the shopping
facilities earlier launched in the regions commenced. Local operators
intend to relocate tenants, put new premises into operation, change
how premises look and expand car parks to achieve new competitive
advantages and keep up with the times. For example, Megacomplex
Moskovsky (Samara) changed the supermarket Paterson, which hardly
complied with the format of a super-regional shopping centre, for the
hypermarket Ramstore. In addition, Sportmaster, Sephora and
MotherCare shops were opened. Simultaneously, local operators
expanded their entertainment facilities: in September 2004 they opened
a children’s amusement centre and started building a multiplex cinema,
a restaurant court and the All Baths of the World complex. Also in
Samara, a large-scale reconstruction of the ParkHouse shopping centre
is underway. At first, developers will build a second compound to move
the centre’s tenants to it and after that they will start the reconstruction
of the centre’s obsolete main building. As in Megacomplex, the centre’s
entertainment facilities will be expanded considerably in 2005: the com-
pany Investkinoproyekt will open a multiplex with entertainment facili-
ties and a restaurant court. Global City, one of Moscow’s first shopping
centres, has also launched the construction of an entertainment centre.

As retailers continued to expand into large cities, the projects of
modern shopping centres were also launched in Russia’s medium-sized
cities in 2004. In the first place, these projects were started in cities
built around city-forming enterprises (Nizhny Tagil, Syktyvkar, Tyumen)
and cities located in the Central Federal District (Tula, Yaroslavl).

More focus on entertainment

The expansion of entertainment facilities in the existing shopping
centres acquired mass dimensions in 2004. In this respect, the devel-
oper Adamant from St Petersburg set a record in co-operation with
Kronverk Cinema. In the first six months of 2004 alone, 25 cinema
screens for over 3,000 visitors were opened in Adamant’s four com-
plexes. In Volgograd, the Samara-based developer Vremya teamed up
with Moscow’s Investkinoproyekt to launch in August 2004 the second
stage of the Park House shopping centre, the company’s first regional
multiplex, which also includes a restaurant court.

Apart from cinemas, opening children’s amusement centres was a
popular option in the outgoing year. In addition to the above Samara-
based Megacomplex, similar centres were opened by the Shokolad
(Chocolate) shopping centre in Nizhny Novgorod (Chocolateland),
ParkHouse in Volgograd and, at the end of the year, by Atrium in
Moscow (AtriLand). Some shopping centres diversified the shoppers’
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leisure-time with bowling centres, as was the case with the Sennaya
shopping centre, which opened the 33-lane Bowling-City in June 2004.
Entertainment has become an integral element in large properties
being commissioned. The PIK shopping centre in St Petersburg, opened
at the end of this year, operates a multiplex of Roskinoprokat while the
multiplex KinoMaks functions in the Stolitsa shopping centre in Perm. In
summer, the WayPark shopping centre with an ice-rink and bowling
alleys opened in Moscow and a little earlier, the Kaluzhsky retail facility
welcomed clients in the Russian capital’s CinemaPark multiplex.

A question of synergy

The trend of combining the experience of renowned foreign and
Russian companies and the possibilities of regional players became
more pronounced in 2004. This synergy resulted in the launch of several
projects of modern European retail properties in regions. For example,
the developer Eks, a company close to the Perm region administration,
opened a shopping centre called SemYa in Perm in April 2004. The pro-
ject’s consultant was JonesLangLaSalle and Turkey’s Summa built the
project in co-operation with local construction companies, with
Sberbank providing the lending. Also in Perm, the Stolitsa entertainment
and shopping centre was opened in November 2004. The project’s
developer was the Moscow-based DVI, which had received land from
the regional administration. The pool of the project’s investors included
the SemYa local network (Eks developer), the Moscow-based trade
chains Sportmaster, M. Video, Starik Khottabych and the KinoMaks mul-
tiplex operator. The Turkish Enigun company was the project’s general
contractor while loans were again provided by Sberbank. The St
Petershurg-based Bekar company is the centre’s operator.

The year 2004 was also marked by the further formation of experi-
enced development companies capable of establishing networks of
shopping centres. The developer Vremya launched the construction of a
shopping and entertainment centre in Kazan, Togliatti and
Yekaterinburg and commenced the construction of a centre’s second
stage in Samara and put into operation a centre’s second complex in
Volgograd. Following the closure of the Trading Quarters project in
2003, the company is the only Russian developer creating an all-
Russian network of shopping centres under the same brand. As far as
foreign companies are concerned, IKEA has started to establish a simi-
lar network under the MEGA brand. Interestingly they will simultaneous-
ly launch their projects in Kazan in 2005.

Along with the process of establishing nationwide shopping centres
chains, 2004 was also remarkable for the development of retail net-

The relations between tenants and
landlords in Russia were still far from
being civilised and mutually
advantageous in 2004

works inside some cities. Adamant (St Petersburg) launched its tenth
shopping complex in the city. Wakelin Promotions started the construc-
tion of the complex called Zolotoi Vavylon-2 (Golden Babylon-2) in
Moscow. Victor & Co., the operator of the Megacomplex Moskovsky
project, started to develop a project for another shopping centre in
Samara. Ramenka, the owner of the Ramstore in Moscow, launched a
programme to create a similar network in St Petersburg. The first shop-
ping centre will open in early 2005.

The development of a civilised retail property market is facilitated by
the increasingly active involvement of foreign companies in projects.
Most modern shopping centres are being built by the Turkish compa-
nies Summa, ENKA, Enigun, Renaissance Construction and Monotech
with the participation of local construction organisations. Western
design offices Jovanni Bartoli (Italy), Willen (Germany) and others are
also involved in the process. It has become popular to invite consul-
tants from Moscow and foreign companies.

The outgoing year saw the emergence of new market players capable
of considerably expanding the supply of shopping floorspace in Russian
cities. The company Kit-Kapital, which has been established in
Yekaterinburg, will open retail centres in Kurgan and Kamensk-Uralsky
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Rent Rates by Profiles for most common section sizes
Cpepusas nnowapb, KB.m /
Average space, sg. m.

Mpochuns / Profile

CraBka apexpbl, S 3a KBM B rog /
Rent rate, $ psm a year

flkopHble apesparopbl / Anchor Tenants

Tmnepmapket / Hypermarket 5000-15000 70-120
CynepmapkeT / Supermarket 1500-3000 200-250
9nekTpoHuka / Electronics 1200-2500 250-300
Cnopt v oTAbIx / Recreation and sports 600-1500 200-450
Opexpa / Clothing 600-1200 230-900
Tosapbl Ans aoma / Household goods 400-700 300-1000
Paseneyenus / Entertainments 250-4000 200-250

Npyrue onepatopei / Other operators

Cnopt v oTAbIx / Recreation and sports 50-300 450-1200
06ysb / Footwear 50-120 800-1200
Kpacota v 3goposbe / Beauty and health 40-300 600-1800
Tosapbl Ans aeten / Children's articles 40-300 400-1500
9nekTpoHuka / Electronics 20-80 3500-5000
Opexna / Clothing 30-500 900-2500
Tosapbl ans goma / Household goods 30-100 800-1800
06wenuT (chya-kopt) / Public catering (food court) 20-80 300-1800
Axkceccyapbl / Accessories 20-70 1500-4000
Yenyru / Services 10-100 300-1150
CyBeHnpbi-nogapku / Gifts and souvenirs 10-90 1000-5000

Uctoqnm/Source: Colliers International

JIOB HaceJIeHUI, KOTOPbIE Ha 3TUX CaMbIX
TUTOIIAISX JOJDKHBI TPaTUTh JeHbru. [lo-
9TOMY, HaBEPHOE, U HE YIIMBUTEIBHO, YTO B
2004 r. MpoUCXoaNIIO MOCTETIEHHOE 3aMe/I-
JIeHUEe TeMITOB POCTa, CTabWMIM3alus, a B
HEKOTOPBIX TOpOAax Jaxe CHMXEeHUe
apeHIHBIX CTABOK M 1IEH MPOJAXXH HEIBU-
JKMMOCTH.

braronpusiTHbie yCIOBUST UISI CHUXKE-
HUSI 1IEH CO3[aeT HayaBIlIasicsi BO MHOTHX
ropogax KOHKYPEHLIMSI 3a apeHAaToOpoB
MEXIy OCHOBHBIMU TOPTOBBIMU KOPHUIO-
paMy U OTKPBIBAIOIIMMUCS TOPTOBBIMU
LeHTpamu. Teriepb B OOJNBIIMHCTBE KPYII-
HBIX U CPETHUX TOPOJIOB Y MpearpuHUMa-
TeJIel, MPeACTaBIISIIOIIMX U3BECTHBIE Map-
KM, €CTb aJbTepHaTHBa, IJ€ Pa3MECTUThb
MarasvH — Ha LIEHTPaJIbHON ylulle WK B
COBPEMEHHOM TOPrOBOM LIEHTpE. YCUTIUB-
mielicsl TEeHIEHIIME B MWHYBILIEM TOMIY
CTaJI0 CO3/IaHKMe U JalibHelIIee pa3BUTHe
TIEIIEXOIHBIX YJIUIL, T/ Pa3MEeIIaloTcs Ma-
ra3uHbl U3BECTHHIX MapoK. B Kazanu ato
yi. baymana, B Yenssouncke — yi. Kuposa,
B Camape — yi. Jlenunrpanckasi. Takue
YJIULBI CTAHOBATCSI MEKKOM /1Sl HEMpOoJ10-
BOJICTBEHHBIX Mara3uHoOB. B HOBBIX Xu-
JIBIX JJOMax MpPEeANoYUTAIOT pa3MellaTbes
MPOIOBOJILCTBEHHBIE CETU M CETU 3JIeK-
TPOHMKM U OBITOBOM TexHUKU. Kak 370,
Hanpumep, caenain «Ilatapcor» u «Diib-
nopano» B UensgOuHcke.

Ho Bce xe HanbomblImMii 00beM Tpen-
JIOKEHMSI Ha PIHOK BbIOPAChIBAIOT HOBbIE
TOProBble OOBEKTHI, CO37aBaeMble KakK ¢
HYyJIsI, TAK U B pe3ysibTaTe peKOHCTPYKLMU
TIOIIA/IEH CKIIaICKOTO U MTPOMBILILICHHOTO
HasHaueHwus1. Tonbko B I[Tepmu B 2004 . Ha
PBIHOK BBIIIIM YEThIPE KPYIHBIX 0OBEKTA
— «Alicoepr», «Busar», «CembSl», «Cronu-
11a» — CyMMapHoii Iomanpio 6omee 100
TBIC. KB.M. BaxkHO, 4TO mosiBjeHUEe KpyI-
HBIX TOPrOBBIX OOBEKTOB CO3/1aeT OJsiaro-
MPUSITHBIE YCJIOBUSI JUIS1 9KCIIAHCUU 001LIe-
(benepanbHbIX ceTeil. B Toit xe [lepmu 3a
2004 . mosiBMCH ceTh — «MUP», «M.Bu-
neo», <«TexHocuna», «Cnoprmacrep»,

«Crapuk XoTTabbly». PaHbllie B ropoje
MPOCTO He ObLIO TUTOIIAMCH TSI OTKPBITHSI
VMM Ka4eCTBEHHBIX MarasmHoB. Tem OoJiee
YTO B TIOCJIEHEE BpeMs TpeOOBaHMS K Ka-
YecTBY IUIOIIAel Bo3pactaloT — deme-
paJIbHbBIE CETU CTaparoTcs paboTaTh BO BCE
0oJiee KPYMHBIX U OMHOBPEMEHHO YHUDU-
LIMpOBaHHBIX (hopmaTax. SApKoil MLIoCT-
pauueii 3Toro NpUHIMIA CTalo BbICTaBIIe-
HMEe Ha MPoAaxy mMara3uHoB «Apoar-Ilpe-
cTik» B MOCKBE IIJIOIIAIbI0 MeHee | ThIC.
KB.M — BJIAJIeJIbIbl MapdOMepHOl CceTh
pemnan u30aBUTHCS OT He(MOPMATHBIX
00BEKTOB.

Hpecumeﬂﬂme TUTaHThbI

Ha ¢doHe pernoHabHbBIX COOBITHIA, KO-
TOpbIE XapaKTepHU30BaJIMCh B OCHOBHOM
CJIOBAMU «II€PBBIN», «<HOBBIN», «IIPOPBIB»,
B Mockse u Cankr-IletepOypre HacTymu-
JIO OTHOCUTEJIbHOE 3aTHIIIbE, XOTS PSII CO-
OBITHIT Ja OTKIMK Ha Bclo Poccuio. Tak,
nocyie oOpyllIeHus akBamapka B deBpaie
2004 r., HayaJIKCh MAacCCOBBbIC IPOBEPKU
00BEKTOB, OCOOEHHO CTPOSIILIUXCS Typell-
KUMM KoMmmaHusMu. Kak m oXumaioch,
Psi U3 HUX co3laBasics Oe3 HaIexallero
odopmIIeHUsT U pa3pelieHuid — CTPOM-
TEJIbCTBO OBUIO MPUOCTAHOBJIEHO. A Hau-
0oJiee SIPKOM MJUTIOCTpALIMEil CUTyaluu
CTaJI0 BpEMEHHOE 3aKpbITHE aKBarapka B
Kazanu. Enie onHo cobbITHe MpOM301ILI0
B KoHIIe 2004 I., 1 ero BIMSIHUE Ha PHIHOK
CTaHET SICHBIM TOJIBKO B CJICAYIOIIEM TOLY.
Peub uper 0 «HEOTKPBITUM» TOPTOBOTO
komruiekca «META» B TTOIMOCKOBHBIX
Xumkax. Cutyauus craja SIpKoi NJUTIOCT-
paieit BCeMOTYIIIeCTBa M YCUJIMBAIOLICH -
Csl POJIU T.H. aIMUHUCTPATUBHOTO pecyp-
ca.

Bcxpbiia mpo6ieMbl pPOCCUICKOTO PhIH-
Ka TOProBOI HEIBIKMMOCTUA M UCTOPUS C
HaCUJIBCTBEHHBIM BbIcesieHreM JietoM 2004
I U3 TOProBOTO KOMILIeKca «Merakomii-
Jiekc MockoBckuii» B Camape cyrepMapke-
Ta «[latapcoH». MOCKOBCKast KOMITaHUsT He
MOCTECHSUIACh «BBIHECTH COP M3 U30bl» U
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HavyaTh TYOJIMYHBIN KOH(MIUKT B COIPO-
BOXICHUM CyneOHOro. EMMHCTBEHHBIH BbI-
BOJI, KOTOPBIi Ha JaHHBIA MOMEHT MOXKHO
c/ieNath U3 9TOM MCTOPUU, — B3aMMOOTHO-
LIEHMsI apeHIaTOpOB W apeHponaresell B
Poccuu u B 2004 1. ocTaBaIMCh OUEHb Jlase-
KU OT LMBWJIM30BAaHHBIX W B3aMMOBBITO/I-
HBIX.

Ho BepHeMmcst B poccuiickue ropoja-
ruraiTtel. B MockBe mociie peKopaHOro
o0beMa BBOJA B CTPOil TOPTOBOW HEIBM-
xkumoct B 2002 1, MpomoKaeTcsl ero
cHIKeHue. M3 15 3asBlIeHHBIX K OTKPbI-
110 B 2004 T. TPOEKTOB TOPTOBBIX IIECHTPOB
cyMMapHo# Tutomanbio 400 ThIC. KB.M OBbI-
JIO peali30BaHO ropasao MeHblue. M3
KPYIHBIX TPOEKTOB ObLTU OTKPBITHI TLI
«Kanmyxckmii», TH «bym», TL «Boaii-
IMapk», TLL «JI-153». OTKpBITHE TaKUX
npoekToB Kak «I1aras ABeHio», «Exarepu-
HOBKa», «JlpumXayc» U psiaa Ipyrux oka-
3ayioch niepeHeceHo Ha 2005 . B cekTope
TOPrOBBIX KOMILJIEKCOB TUIAHBI ObUTA BbI-
MOJIHEHBI HECKOJIBKO JIy4llle: «AlllaH» OT-
KpbUI TpU rumnepmapkera, «MocMapt» —
mBa, METRO — 1Ba KowmIlIekca
Cash&Carry, Leroy Merlin — miepBbIii CBOI
oobekT DIY B Poccun. B Cankr-Ilerep-

Oypre CIOXWIIACh ITOXOXasl CUTyalusi —
IJIaHBl HE BBITIOJTHEHBI, TJIOLIANCH BBEIC-
HO B CTPOIi CYIIIECTBEHHO MEHBIIIE, YeM B
2003 . I3 KpymHBIX OOBEKTOB 3aITyILEeHbI
TL, «[TMK» u TL «O3epku», HOBbIE Oue-
peny TOProBbIX LIEHTPOB KOMITAHUM «AJla-
MaHT», IBA TOPTOBBIX KOMILIEKCa «JIeHTa».
OtkpbiTHEe «DpaHITy3CKOI raeper» U psi-
JIa IPYTUX O0OBEKTOB OTJIOXEHO 10 CIIEIYIO-
1IETO To/a.

B o6oux ropogax HaGmomaeTcst crabu-
JIM3alMsl apeHIHBIX CTaBOK B Hauboliee
MOMYJISIPHBIX TOPTOBBIX KOPUIOpaxX U yc-
MELIHbIX TOProBbIX LieHTpax. OmHOBpe-
MEHHO HaOJIIOMaeTCsl CHUKEHUE apeH/I-
HBIX CTABOK B OTKPBITBHIX HECKOJIBKO JIET
Ha3aJ TOProBbIX LIEHTPaX U B KOMILIEKCaX
B CMaJbHBIX paiioHax. OHU IMOCTENEHHO
YCTapeBaloT, TPEOYIOT PEKOHCTPYKIIMU U
CMEHBbI MAapKETUHTOBOW MOJUTUKU. B TO-
JKe BpeMsi HanboJiee yCrelHbIe TPOeKThI B
STUX ropojax 3amoiHeHbsl Ha 100% u K
HUM CTOMT OYepelb M3 KeNAIOLIMX OT-
KPBITh Mara3uH.

Bce Gonee cyliecTBeHHOE BIUSIHUE Ha
KOHKYPEHIIUIO MEXIY KPYIMHBIMU TOPTO-
BBIMU I1IEHTpaAMU OKa3bIBaeT MOBBIIIAIO-
1Iasicsl TPAHCTIOPTHAsI 3arPYXEHHOCTh TO-

next year (similar centres are already working in Yekaterinburg and Nizhny
Tagil). Tashir from Kaluga plans to commission retail centres in Moscow,
Kaluga and Yaroslavl next year in addition to the facility already working in
Tula. Alfa-Group, which owns the Perekryostok trade chain, has estab-
lished Perekryostok-Development that will, apart from participating in the
Moscow-City project, set up retail facilities in Voronezh and Tula.

Price of the format, format of the price

Retail property prices have been steadily growing since the 1998
crisis. However, in many cities price growth in recent years has been
largely attributed to the expected arrival of «rich» nationwide trade
chains as the main consumers of retail floorspace. However, after pop-
ular retail networks have come to the cities and gained a foothold on
the local market, it has become impossible to maintain occasionally
abnormally high prices. Moreover, the supply of new shopping facilities
is constantly expanding: some experts say that the growth rates of
shopping floorspace have started to outstrip spending power.
Accordingly, there is probably nothing surprising in the fact that retail
property rentals and selling prices slowed, stabilised and even went
down in some cities in 2004.

The competition for tenants between the main trade chains and new
shopping centres is creating favourable conditions for price cuts. Now,
entrepreneurs representing famous brands in most large and medium-
sized cities can choose where to locate their shop: in the central street
or in a modern shopping centre. There was a stronger trend in 2004
towards the further development of pedestrian zones with famous
brand shops, for example, Baumana Street in Kazan, Kirova Street in
Chelyabinsk and Leningradskaya Street in Samara. These areas are
becoming a mecca for non-food shops. At the same time, retailers pre-
fer to locate food shops, electronics & household appliance chains in
new residential buildings. For instance, this is what Paterson and
Eldorado have done in Chelyabinsk.

But still, new retail facilities started from scratch, and reconstructed
warehouses and industrial premises account for the largest share of
retail property supply on the market. In Perm alone, four large retail
properties — Iceberg, Vivat, SemYa and Stolitsa with a total floorspace
of over 100,000-sg. m. — went on to the market in 2004. Importantly,
the emergence of large retail facilities creates favourable conditions for
the expansion of federal trade chains. The nationwide networks MIR, M.
Video, Tekhnosila, Sportmaster and Starik Khottabych appeared in
Perm in 2004. Previously, there were simply no premises for these
retailers to open their shops in the city. Moreover, increasingly tighter
requirements for the quality of retail properties have been set lately:
federal trade chains are seeking to operate in ever larger and at the
same time unified formats. This principle can be illustrated by the sale
of Arbat-Prestige shops in Moscow with less than 1,000 square metres
of floorspace, as the owners of the perfumery network decided to dis-
pose of non-format facilities.

Retail properties in giant cities

As retailers made breakthroughs in the regions by opening their first
and new shops, there was relative calm in Moscow and St Petersburg,
although some events had nationwide repurcussions. After the collapse of
an aqua-park in Moscow in February 2004, the authorities launched mass
checks of facilities, especially those built by Turkish companies. As
expected, some projects had been launched without the proper documen-
tation and permits. And, therefore, construction was suspended. The most
illustrative example of the authorities’ response was the temporary closure
of an aqua-park in Kazan. Another event happened at the end of 2004 and
its influence on the market will become clear only next year. This event
involved the cancellation of the opening ceremony for the MEGA complex
in Khimki (Moscow Region). The situation clearly illustrated the omnipo-
tence and the increasing influence of the so-called administrative resource
(the power of functionaries in local administrations).

The forceful eviction of the Paterson supermarket from the
Megacomplex Moskovsky shopping mall in Samara in summer 2004
also exposed the problems of the Russian retail property market.
However, the Moscow company was not afraid to initiate public and
judicial proceedings. The sole conclusion that can be made from this
story today is that the relations between tenants and landlords in Russia
were still far from being civilised and mutually advantageous in 2004.
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Now let us return to Russia’s giant cities. After the record number of
retail properties commissioned in Moscow in 2002, their supply is con-
tinuing to decline. Considerably fewer retail facilities were put into oper-
ation out of the 15 projects for shopping centres with 400,000 square
metres of floorspace scheduled to be opened in 2004. The large shop-
ping centres Kaluzhsky, Boom, WayPark and L-153 were opened. The
opening of such projects as the Fifth Avenue, Yekaterinovka, Dream
House and some others was postponed until 2005. In the trading sector
the situation with the implementation of plans was somewhat better:
Auchan opened three hypermarkets, Mosmart two and METRO two
Cash & Carry centres. Leroy Merlin opened its first DIY facility in
Russia. A similar situation was observed in St Petershurg: plans were
not fulfilled and considerably fewer facilities were put into operation
than in 2003. In terms of large retail properties, retailers opened the
PIK and Ozerki shopping centres, the new stages of the Adamant shop-
ping centres and two Lenta trade™ complexes. The opening of the
French Gallery and some other facilities was postponed until next year.

Leasing in the most popular trade chains and the most successful
shopping centres in both cities has stabilised. At the same time, lease
rates are declining in shopping centres and trading complexes opened
in sleeper districts several years ago. These facilities are gradually
becoming outdated and require reconstruction and a change in market-
ing policy. At the same time, the most successful projects in both cities
are 100% of occupied and there are waiting lists for tenants.

The increasingly busy traffic in cities is having an increasingly strong
impact on competition between large shopping centres. Moreover, not
only Moscow and St Petersburg but also smaller cities are confronted
with this problem. Traffic jams leave shopper less time and so some-
what reduce competition between shopping centres. At the same time,
available additional approach ways are a competitive advantage for large
shopping centres, as they provide more possibilities for shoppers to
reach shops within a reasonable time and without traffic jams.

A drama, not a crisis

The outgoing year was also marked by the banking crisis. It primarily
affected small banks and developers taking out loans from them.
However, small banks are unable to credit large retail property projects
worth tens of millions of dollars. Accordingly, the crisis did not have a
considerable effect on the process of opening new retail facilities. More
importantly, the group of banks specialising in retail property project
financing (Sherbank, ImpexBank, Vneshtorgbank, GlobexBank, AkBars,
Zenit and Rosbank) continued to develop further in 2004. Some of these
banks provided loans for the projects Semya (Perm), Stolitsa (Perm), XL
(Kazan), Bahatle (Kazan), Mosmart (Moscow) and others, which opened
in 2004. In 2005, some of these banks will help to open ParkHouse
complexes in Togliatti, Kazan and Yekaterinburg, Karusel hypermarkets
in St Petersburg, and assist the construction of large shopping centres
in Togliatti, Novosibirsk, Krasnoyarsk, Perm, Kazan and other cities.

At the same time, the largest trade chains gained wider access to
cheap crediting in 2004. The Perekryostok Trading House obtained a
$75 million loan from HSBC Bank and Raiffeisen Zentralbank
Oesterreich. ABN Amro Holding NV issued a $20 million loan for the
development of a network of Ramstore hypermarkets and shopping cen-
tres. The Marta holding company signed an agreement on a $45 million
loan from Raiffeisen Bank Austria. The LENTA trade chain succeeded in
raising $30 million from the EBRD for the construction of six complexes.

The establishment of the Billa Russia joint venture by the Marta hold-
ing company and the German REWE consortium was the investment pro-
ject of the year. The joint venture was assigned to manage 19 supermar-
kets, which previously worked under the SPAR brand name. Investments
in the further development of the project for the establishment of a nation
wide BILLA supermarket network will come to $500 million.

Along with the formation of the retail property financing market, the
profitability of these projects declined in 2004 due to increased compe-
tition, especially in Moscow.

We have only one Russia

The year 2004 was when the nationwide retail property market
began to form. Previously, the retail property market with its estimated
volumes, transparent and understandable supply and demand dynamics
existed only in Moscow, St Petersburg and partially in Yekaterinburg.
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ponoB. [lpuuyeM 3TO OTHOCHTCSI yXXe He
Tosibko K MockBe u CaHkr-IleTepOypry,
HO ¥ K TopoaaM-MujinoHepam. BosHuka-
folllie B TOPOJIaX MPOOKU CYKalOT 30HBI
JIOCTYITHOCTH TOPTOBBIX LIEHTPOB B pa3yM-
HbIE CPOKM Y TaKUM 00pPa3oM HECKOJIbKO
CHUXAIOT KOHKYPEHIMIO MEXIy HUMU.
O/IHOBPEMEHHO HaJIWYKMe TOMOJIHUTEIb-
HBIX TTOJbE3HBIX MyTei CTAHOBUTCS KOH-
KYPEHTHBIM TMPEUMYLLECTBOM ST KPYI-
HBIX TOPTOBBIX 00BEKTOB, MOCKOJIBbKY AT
GoJTbIIIe BOBMOXKHOCTEH T06PaThCST 10 HUX
B pa3yMHOE BpeMsl 1 0e3 ITpoOoK.

Kpusuc — He riaBHoe

Yuwenmuii rox o3HamMeHoBaJIcsl U OaH-
KOBCKMM Kpu3ucoM. B mepByio ouepenb,
OH OKa3aJl HeraTMBHOE BJMSIHME Ha He-
OosblIve OAaHKU U KPeTUTYIOUIMXCS Y HUX
nesesionepoB. BripoueM, HebombIme 6aH-
KW HE CIOCOOHBI KPEIUTOBATh KPYITHBIE
MPOEKTbl B 00JIACTH TOPTOBOM HEABMXKM-

O/IHOBpeMEHHO Oosiee IHUPOKUIA J10-
ctym B 2004 T. K IeIIeBbIM KPEIUTHBIM pe-
cypcaM TOJIyYMJIU KPYITHEHIINE TOProBbie
cetu. Tak, T/ «[lepexpectok» momydu
Kpeant B oO0beme $75 MIH OT GaHKOB
HSBC Bank u Raiffeisen Zentralbank
Oesterreich. Ha pa3BuTue cetu runepmap-
KETOB M TOPTOBBIX LIEHTPOB «Pamcrop»
mosydeH Kpeaut B $20 MiiH ot 6aHKa ABN
Amro Holding NV. Xommuar «Mapra»
oopmun xkpenut Raiffeisen Bank Austria
B pa3mepe $45 muH. TpoMKoro ycrexa mo-
crurna cetb «JIEHTA», xortopast mpu-
piekina kpeaut EBPP B $30 mutH Ha cTpo-
WUTETBCTBO 6 TOPrOBBIX KOMIUIEKCOB. MH-
BECTMLMOHHBIM TMPOEKTOM Tola CTajio
co3laHKe XOJIMHIOM «MapTa» U HeMell-
kM kKoHilepHoM REWE coBmecTHOrO
npeanpusatus Billa Russia, koropomy B
yrpasjieHue rnepenaHbl 19 cynepmapke-
TOB, paHee YKpalIeHHBIX BbIBECKAMU
SPAR. MHBectuiium B majbHeiilee pas-

Ilpodosoavcmeennvie cemu u cemu 661moeol
MeXHUKU npeonovumarom pameuiamscsi 6 HOBbIX
Jcuavix domax, Kak smo coeaaau 6 Yeaabuncke
«Ilamapcon» u «avdopado»

MOCTH, CTOSIIIIME AECATKU MUTUOHOB J10JI-
sapoB. [ToaToMy 3aMeTHOro BIMSIHUS Ha
BBOJl B CTPOIi OOBEKTOB KPU3UC HE MMEII.
Topaszno 6osee BaxkHo, uro B 2004 I. TIpo-
JIOJKUIJIOCH CTAHOBJIEHUE TPYMIbI OAaHKOB,
CIeMaTM3MPYIOLIMXCS Ha TPOEKTHOM (hu-
HaHCHPOBAaHUU TOPrOBOW HEIBMKMMOCTHU
— Coepbank, «Mmmakcbank», BHerropr-
6aHk, «[mobakchank», «Akbapc», «3e-
HUT», «PocbaHk». Psm w3 3Tux OaHKOB
MPeJOCTaBUI KpenuTbl Ha MpoeKThbl «Ce-
Mbst» (ITepmb), «Cronuna» (IMepmb), «XL»
(Kazaup), «baxatne» (Kazanb), Mocmapt
(Mocksa) u apyrue, oTkpbiBimecs B 2004
. B 2005 r mpu yyacTiu HEKOTOPBIX M3 HUX
OTKpoloTcst KoMruiekchl «ITapkXayc» B To-
nbaTTH, Kazanu u ExatepuHOypre, rumnep-
mapkeThl «Kapycenb» B CaHkT-IletepOyp-
re, OyIeT BECTUCh CTPOUTEILCTBO KPYITHBIX
TOProBbIX 1IeHTpoB B TonbsarTi, HoBocu-
oupcke, Kpacnosipcke, [lepmu, Kazanu u
JIPYTHUX TOPOJiaX.

BUTHE TPOEKTa IO CO3IAHUIO 0OIIepOC-
culickoii cetu cyrepmapketroB BILLA co-
craBaT $500 MITH.

ODHOBPEMEHHO CO CTaHOBJIEHUEM
pbIHKa (PMHAHCUPOBAHUS CTPOUTEIIHCTBA
00BEKTOB TOPTOBOW HEIBWXHMOCTH B
2004 r. HabmomaCs MPOLIeCC COKPAIICHMS
pPEeHTa0eIbHOCTU ATHUX TPOEKTOB HM3-3a
YCUJIMBAIOILEHCS KOHKYPEHIIMU, OCOOEH-
HO B Mockae.

Poccusa Y HacC oaHa

2004 r. — rox Havaja CTAaHOBJICHUSI 00-
LIEPOCCUNCKOTO PhIHKA TOPTOBOM HEIBU-
JKMMOCTH. PaHblle pbIHOK TOPrOBO# He-
JBUKMMOCTHU C OLIGHEHHBIMM OO0beMaMu,
MNpO3payHOM M TMOHITHOW JUHAMUKOW
crnpoca M TpeMIOXKEeHUsST CYLIECTBOBAJ
ToIbKO B Mockse, Cankr-IletepOypre u
yacTuuHo B Exarepunoypre. O G0JabIIMH-
CTBE JAPYTMX KPYIHBIX TOPOJOB HE OBLIO
MPENCTaBIeHUs] KaK O TOHSITHOM PBIHKE

B 2004 r. BBeaeHo 12 HOBbIX TOProBbIX LLEeHTPOB /

In 2004 twelve new shopping centres

Ha3ssanue Toprosoro uextpa / SC name | Agpec / Address 06wasn nnowaab
(k8.m.) / Total
floor space (sg. m.)
BecHa / Vesna Hogeiit Apbar, 19, ctp.1 /19 Novy Arbat, building 1 12 300
AnekcaHap J13na / Alexander Land Mpuwsuna yn., 22 / 22 Prishvina Street 19700
BYM / BUM Mepepsa yn., 43, k.1/ 43 Pererva, building 1 31000
HosuHckuid, 31 / 31 Novinsky HoBuHckuit 6ynbeap,31 /31 Novinsky blvd. 10 000
Yepemywkn / Cheremushki Mpodcotosnas yn, 560 / 56 Profsoyuznaya Street 40 000
Awan Kpactoropek / Auchan, Krasnogorsk | 4-i Makunutckuii np., 11 /11 4™ Myakininsky proezd 25 000
Mocmapt 2 / Mosmart 2 Nmutposckoe w, 119 /119 Dmitrovskoe Highway 26 000
Mocmapt 3 / Mosmart 3 71 km MKAL / 71 km of MKAD 8 000
Baiinapk / Waypark 71 km MKAL / 71 km of MKAD 15 000
Leroy Merlin / Leroy Merlin Ocrawkosckoe Ww/MKALL / Ostashkovskoe Highway/MKAD 15 000
L-153/L-153 Jlio6nuuckas yn., 151 /151 Lyublinskaya Street 65 000
Metro Cash&Carry / Metro Cash&Carry | LLlenkosckoe w/MKAL / Shchelkovskoe Highway/MKAD 9 000
Wcrounnk/Source: Knight Frank
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HEJIBMXKMMOCTU — C TOHSITHOW 1IEHOM,
00bEeMOM CIipoca, TMPeMIOXKEeHUs, ANHA-
MUKoil 11eH. CylllecTBOBaBIlIME B PETruo-
Hax KOHCYJbTAallMOHHBbIE KOMIIAaHUU B
OOJIBIIMHCTBE CIy4aeB MMEJU TMpeaCcTaB-
JIEHUSI O HEKOEH JJoJie pbIHKA U MTPEICTaB-
JISIEMBIX TOJIbKO UMU 00bekTax. Y Tem 60-
Jilee peyd He IIJI0 O TTOHMMaHWUM PhIHKA
HEIBIDKMMOCTH KaK 00IIIepOCCUICKOTO —
Kax/asi KOMITaHUsI UMeJia TIpe/icTaBIeHIe
HUCKJIIOYUTEIBHO O cBoeM ropoje. [o mno-
PbI 10 BPEMEHU B 3TOM U He ObLJI0 Ha100-
HocTu. OIHAKO C TIOSIBJIEGHUEM JEeCSITKOB
TOPrOBBIX CETE W MapoK, BEMYIIHUX Jesi-
TeJLHOCTh 1Mo Bceit Poccum, Heobxomm-
MOCTb B TOHUMaHUU POCCUIICKOTO PhIHKA
HEJBIDKMMOCTH KaK €IMHOTO BCE BO3POC-
na. Hemanyio poiab B (opMUpOBaHUU
MPO3PavyHOro OOIIEPOCCUICKOTO PBIHKA
HEJBMDKMMOCTM ChIFPAeT HAayajao COTPYI-
HUYECTBA PETMOHAJBHBIX JEBEJIONEPOB U
MOCKOBCKHX KOHCYJIBTaHTOB. [1poekTsl B
pervoHax yxe BeayT kommnaHuu Noble
Gibbons (XL B Kazann),
Stiles& Ryabokobylko (TLl «Mera» B Ka-
3anu, TLI «baxatne» B Kaszauwm),
JonesLanglaSalle (TLL «Cembsi» B [Tepmu,

TL «HOxwusiit» B Kazanum) , Colliers
International (TLL «[lapaguz» B Tyne),
«Toproseiii KBapran-Pernon» (TLl «AB-
popa» B CeiktbiBKape, TLI «Illokonam» B
Hwxnem Hosroponae, TL «[opox Macte-
poB» B YensouHcke). M ecimm B mepBoe
BpeMsI MOCKOBCKHE KOHCYJIBTAHTBI TTOKa-
3bIBAJIM HE CAMOE BBICOKOE KauecTBO pa-
60TbI, TO B 2004 I. OHM HAYYWIIUCH JIydIIIe
paboTaTh B perMoHax U MTOHMMATh MX CIie-
mpuky. EcTe Hajgexaa, 4To XoTs Obl OaHA
U3 3TUX KommaHuii yxe B 2005 . OymeT
UMETb TpPEACTaBICHUE O POCCUUCKOM
pbIHKE TOProBOil HEIBMXMMOCTH B 1ie-
JIOM.

OcHosHble coobrTus 2004 roga

B CEKTOPE TOProBOi HEIBXKMMOCTH
14 despana: oOpylieHMe akBanapka B
Mockse. Hauano nmpoBepoK cTpOUTEIbCT-
Ba KPYIHBIX TOPrOBBIX W pa3BieKaTesb-
HBIX 00beKTOB B MockBe, Kazanu, Cama-
pe ¥ APYruxX ropoiax.

14 ®espans: otkpbitue TL[ «Kamyxckuii»
B MocKBe ¢ IKOpHBIM apeHmatopoM «Ile-
PEKPECTOK» U MYJIBTUILIEKCOM Ha 9 3aj10B
«Cunemallapk».

Other large cities were not perceived as a retail property market with
understandable price, supply and demand dynamics. Consulting com-
panies in regions were aware only of a certain market share and the
properties offered by them. Moreover, the property market was not per-
ceived as being nationwide: each company had a concept exclusively
for the city in which it operated. Until recently there was no need for
that. However, with the emergence of dozens of trade chains and
brands conducting business across Russia, it became increasingly
obvious that the Russian property market needed to be seen as a single
market. The commencement of co-operation between regional develop-
ers and Moscow consultants will play a significant role in the formation
of a transparent nationwide retail property market. Shopping centre
projects in the regions have already received consultative support from
the companies Noble Gibbons (XL in Kazan), Stiles&Ryabokobylko
(Mega and Bahatle shopping centres in Kazan) JonesLangLaSalle
(Semya in Perm, Yuzhny in Kazan), Colliers International (Paradise in
Tula), Torgovy Kvartal-Region (Aurora in Syktyvkar, Shokolad in Nizhny
Novgorod, Gorod Masterov in Chelyabinsk). Whereas initially Moscow
consultants were not particularly successful in 2004 they learnt to work
better in the regions and understand their specifics. There is the hope
that at least one of these companies will already have a concept for the
Russian retail property market as a whole in 2005.

2004 major developments in retail property segment

February 14: an aqua-park collapses in Moscow. The authorities
launched checks into the construction of large shopping and entertain-
ment centres in Moscow, Kazan, Samara and other cities.

February 14: The Kaluzhsky mall with Perekryostok as the anchor tenant
and a nine-screen CinemaPark multiplex opens in Moscow.

March: the BUM trade centre opens (Bratislava circle) with Sedmoi
Kontinent as an anchor tenant.

March: the Ozerki shopping centre opens (St Petersburg), the tenth pro-
ject implemented by the Adamant developer.

March 15: Four shops (9,500 square metres) of the Arbat-Prestige cos-
metics network are put for sale at $58 million.

March 22: An IKEA shopping centre opens in Kazan.

April 15: A SemYa shopping centre opens in Perm with the city’s first
SemYa hypermarket and the city’s first MIR shop.

May 1-3: Kronverk Cinema opens three 19-screen multiplexes in the
shopping malls Mercury, Nord, Akademichesky owned by Adamant (St
Petersburg).

May 12: The Auchan hypermarket opens in Krasnogorsk (Moscow
Region), the region’s fourth hypermarket.

May 24: The Sedmoi Kontinent retail network sells 4,200 square metres of
shopping floorspace in the Atrium mall (Moscow) for an estimated $22 million.
June 5: The fifth LENTA shopping centre opens in St Petersburg.

June: A banking crisis hits the country: the price of credit facilities, espe-
cially for small developers, rises.

June 18: The first Ramstore hypermarket in Rostov-on-Don opens.
June 21: The first public conflict starts between a developer and a tenant.
The process starts to evict the Paterson supermarket from Megacomplex
Moskovsky (Samara) and start court proceedings.

July 8: Germany’s REWE and the holding company Marta sign an agree-
ment on establishing a joint venture. The holding company’s supermar-
kets operating under the SPAR brand name in Moscow are placed under
the management of the joint venture. The holding company Marta
launches the Grossmart project at its regional facilities.

July 22: A METRO supermarket opens in Yaroslavl, the first project of a
foreign network in a city with fewer than a million people.

August: Alfa-Group, the owner of the Perekryostok Trading House and
Perekryostok-Development company, purchases the shares of Noble
Gibbons.

August 7: Leroy Merlin opens its first shop in Russia (Moscow).

August 20: The second stage of the ParkHouse shopping and entertain-
ment centre with a 6-screen cinema, an entertainment facility and a
food court opens in Volgograd.

August 27: METRO opens a Cash & Carry in Kazan.

August 29: A Yuzhny shopping mall opens with the Grossmart super-
market, MIR, Sportmaster and IIDeBote shops in Kazan.

August 29: The second stage of the City-Centre mall opens (Kazan)

with Eldorado, Elektroflot, Domo and Starik Khottabych shops.
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September 17: The sixth LENTA mall opens in St Petersburg.
September: The Petrovsky trade chain transfers its shopping floorspace
to the Sedmoi Kontinent network.

September 16: The sixth METRO complex opens in Moscow.
September 29: The second Mosmart hypermarket opens in Moscow.
October: The Chocoland children’s amusement centre opens in the
Chocolate shopping centre (Nizhny Novgorod).

October 2004: The KS hypermarket opens in Chelyabinsk, the largest in
Asian Russia.

October 2004: An Auchan hypermarket opens in Khimki (Moscow
Region), the fifth such hypermarket in the Moscow Region.

October 7: A WayMart shopping centre opens with the third Mosmart
hypermarket.

October 20: A METRO shopping complex opens in Rostov-on-Don.
October 22: A Bahatle shopping centre opens with a Bahatle hypermar-
ket in Kazan.

November 2: An L-153 shopping centre opens in Moscow with the sixth
Auchan hypermarket.

November 8: The first Ramstore hypermarket in St Petersburg opens
within the Gulliver shopping mall.

November 15: The Paradise entertainment and shopping centre opens
(Tula) built by the TASHIR group of Commerce and Industry.

November 18: IKEA starts the construction of the MEGA-Kazan mall, the
first foreign developer’s project in the Russian regions.

November 18: A METRO complex opens in Volgograd.

November 22: A Kupets shopping centre opens in Yekaterinburg.
November 24: The European Bank for Reconstruction and Development
expresses its intention to arrange a $90 million syndicated loan for OAQ
Detski Mir (Children’s World) for the reconstruction of the Detski Mir
shopping centre.

November 27: The Aurora mall opens in Syktyvkar.

November: The Perekryostok chain (Moscow) acquires a 75% stake in
the «365» network (Yaroslavl).

November: The Stolitsa shopping and entertainment centre built by the
Moscow company DVI opens in Perm. The first M. Video and
Sportmaster shops in the city. The second SemYa supermarket. The
First KinoMaks multiplex.

December 1: Mercury takes on lease Dom Leningradskoi Torgovli, the
third largest department store in the centre of St Petersburg, until 2022.
December 7: A METRO shopping complex opens in Samara.

December 7: The EBRD extends a $30 million loan to the LENTA chain
for seven years for a programme to build six shopping complexes.
December 8: The PIK shopping and entertainment centre opens in St
Petersburg with a Perekryostok hypermarket and a 7-screen
Roskinoprokat multiplex.

December 9: A METRO shopping complex opens in Krasnodar.
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21 WIOHA: HAyaJlo TEPBOro IMyOJIMYHOTO
KOoH(DIMKTA neBesonepa M apeHaaropa.
Hauano BwiceneHusi cyrepmapkera «[la-
TopcoH» U3 «Merakomruiekca MoCKOB-
ckuit» (Camapa) u cyneOHbIX pa3bupa-
TEJIbCTB.

8 MI0a14: MoanuMcaHa ciesika 1o Co3laHuIo
COBMECTHOTO MPEANPUITUS HEMELKON
komnanuu REWE u xonmauHra «Mapta».
CynepMapkeTbl XOJIMHTa, paboTtaloliue
oz BbiBeckoit SPAR B Mockse, nepeaHbl
o[, yrpasjieHUe COBMECTHOTO TMPEIIpUsi-
Tusi. Ha Ga3ze permoHaabHBIX OOBEKTOB
XOJOMHT «Mapra» 3amyckaeT MpOeKT
«Ipocemapt».

22 wwoas: otkpbiTue METRO B fApocnas-
se. IlepBblil MPOEKT MHOCTPAHHOM CETU B
ropojiax ¢ HaceJeHreM MeHee | MIIH yeJio-
BeK.

Asryer: nokyrnka «Anba-Ipynrm», Biage-
romneit kommanusmu T/ «[lepekpecTok» u
«ITepekpecTok-/leBeIOIMEHT», aKIMIA
Noble Gibbons.

7 aBrycta: OTKpbITME MEpPBOTO Mara3umHa

Bzaumoomnowenus apendamopos u apenoooameaeii
6 Poccuu u ¢ 2004 2. ocmasaauco ouenv darexu om
UUBUAUIOBAHHBIX U B3AUMOBLIZOOHBIX

Maprt: otkpbitie TL[ «BYM» («bpatu-
CJIABCKUI KPYr») C SIKOPHBIM apeHaaTo-
pom «Cenbmoit KOHTHHEHT».

Mapr: otkpsitue TL «O3epku» (CaHKT-
TletepOypr) — 10-if mpoekT, peaan3oBaH-
HBII JIeBeJIONepCcKOol KoMITaHuei «Ama-
MaHT».

15 mapra: 4 marazuHa napgproMepHO-KOC-
MeThdeckonr cetu «ApoOat-Ilpectux» B
1IeHTpe MOCKBBI BBICTABJISIIOTCS Ha TIpOJIa-
Ky. 9,5 ThIC. KB.M — $58 MIIH.

22 mapTa: OTKPHITHE TOPTOBOTO KOMILICK-
ca IKEA B Kazanu.

15 ampensi: OTKpPBITME TOPrOBOTO KOM-
mutekca «Cembsl» B [TepMu ¢ mepBbIM B ro-
pone runepMapkeToM «CeMbSl» U IepBbIM
mara3uHoMm cetd « MU P».

1-3 mas: OTKpBITHE TPeX MYJIBTUIUIEKCOB
Ha 19 3am0B koMmrnanuu «Kponsepk Cune-
Ma» B TOPTOBBIX KOMILIEKcax «Mepky-
puit», «Hopa», «AkameMuyecKuit», mpu-
HaJJIeXalluXx KOMMAaHUU <«AJzaMaHT»
(Cankr-Ilerepbypr).

12 masg: OTKpbITHE TUIlepMapKeTa
«AlLIAH» B moamockoBHOM KpacHorop-
cke — 4-ro B MOCKOBCKOM PErvoHe.

24 wmas: rnpomaxa pPO3HUYHON CEThbIO
«CenpMmoii KoHTHHEHT» TUTOIIAAEH B TOP-
ToBOM 1eHTpe «ATpuym» (Mocksa). Cym-
Ma cieku oueHuBaeTcs B $22 muiH 3a 4,2
TBIC. KB.M.

5 WIOHA: OTKPBITUE 5-TO TOPrOBOIO KOM-
mekca «<JIEHTA» B Cankr-IlerepOypre.
HioHb: 6aHKOBCKUi1 KPU3HC — MOBbILIEHUE
CTOMMOCTH KPEAUTHBIX PECYPCOB, 0COOEH-
HO 17151 HEOOJIBIITNX IEBEJIOTIEPOB.

18 moHs: OTKPBITHE TIEPBOTO TUTIEPMApKe-
ta «Pamctop» B PoctoBe-Ha-/loHy.

Leroy Merlin B Poccun (MockBa)

20 aBrycra: OTKpBITHE BTOPOW Ouepenu
TPK ParkHouse B Bonrorpane — 6-3ajb-
HOTO0 KHWHOTeaTpa, pa3BieKaTeJIbHOIro
LeHTpa, Gya-Kopra.

27 aerycra: otkpbitue B Kazanu METRO
Cash&Carry.

29 asrycra: otkpbiTe TK «FOxHbIi» (Ka-
3aHb) ¢ cynepMmapkeTom «IpoccMapt», Ma-
razunamu  «MUP», «Cnoptmacrtep»,
«HUnpllebote».

29 aBrycta: OTKpBITUE BTOPOW OdYepeau
TL «Curu-Lentp» (Kazanb) ¢ mara3uHa-
MU «DNbaopano», «DaekTpodaor», «lo-
MO», «CTapukK XOTTaObIu».

17 cenraops: orkpbitrie 6-ro TL «JIEH-
TA» B Cankr-IlerepOypre.

Cenrsa0pb: cetb «[leTpoBckuii» nepemaer
CBOM TOProBbI€ IJIOLIAAM TOPrOBO CEeTH
«Cenpmoit KoHTUHEHT».

16 ceHTs0psA: OTKpHITHE 6-TO KOMIUIEKCA
METRO B Mockse

29 ceHTAOPS: OTKPBITHE 2-TO TUIIEpMapKe-
Ta «MocMapT» B Mockae.

OKT0pb: OTKPBITUE IETCKOTO LIEHTpa pa3-
BieueHuit «lllokomannus» B TLL «Illoko-
nan» (Huxuuit Hosropon).

OKTs0pb: OTKphITHE rurepmapkera KC
(YenstOMHCK) — KpyIHEHIIero B a3uaT-
ckoit yactu Poccun.

OKTS0ph:  OTKpBITHE  TUIepMapKeTa
«AllIAH» B MOIMOCKOBHBIX XMMKax —
MSITOTO B MOCKOBCKOM PErvoHe.

7 okraopsa: otkpbitue TL[ «Baiimapt» ¢
TPETbUM TUIepMapkeToM «MocMapT».

20 OKTH0pA: OTKpHITUE KOMILIEKCa
METRO B PoctoBe-Ha-/10Hy.

22 okrsaops: otkpbiTe TLL «baxamie» ¢ on-
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HOMMEHHBIM rurepmMapkeToM B Kazanu
Hosops: npuobpererune 75% n0au B ceTu
«365» (SIpocnasib) ceThio «[lepekpecTok»
(Mockga).

Hos6ps: otkpeiTie TPL[ «Cronuma» B
[lepmu, MOCTPOEHHOTO MOCKOBCKO# KOM-
nanueit DVI. IlepBbiii Mmarasud M-Buaeo
u Crioptmacrep B ropose. Bropoit rurnep-
mapkeT «CembSl». [lepBblii MyJIbTUILIEKC
— «KnHoMakc».

2 Hosopst: otkpbiTe TL «JI-153» B Mockse
¢ 6-M runiepmapketom «ALLTAH».

8 HOAI0pA: OTKPBITHE TEPBOTO TUIIEpPMap-
kera «Pamcrop» B Cankr-IleTepOypre B
coctaBe T «[yuBep»

15 nosops: otkpoitue TPLL «[lapanus» B
Tyne, MOCTPOEHHOrO TOPTOBO-IPOMBbIII-
sieHHoit rpynmnoit «TALLIWP».

18 Hos10psa: IKEA HaunHaeT CTpoOUTENNbCT-
Bo kKomrutekca «META-Kazaub» — 1-it
MPOEKT WHOCTPAHHOTO JieBesionepa B pe-
ruoHax Poccun.

18 HOsOpA: OTKpHITHE  KOMIUIeKca
METRO B Boarorpane.

22 nosiopsa: otkpeitue TL «Kyner» B Exka-
TepuHOypre.

24 nosops: «EBporieiickuii 6aHK peKOHCT-
pykimu u passutus» (EBPP) mmanupyer
BBICTYITUTb OPTaHU3aTOPOM CUHAMIIMPO-
BaHHoro kpeauTta st OAO «JleTckuii Mup»
Ha cymmy $90 MIH Ul PEKOHCTPYKLIUM
yHUBepMara «J1eTckuiit Mup».

27 wosbpsa: orkpeitue TLl «ABpopa» B
CBIKTBIBKape.

1 nekadps: kommaHust Mercury apeHIoBa-
Jla TPETUIA TI0 pa3Mepy YHUBEpMar B IIEHT-
pe IlerepOypra — «JloM JE€HWHTpaICKOM
toprosiu» (JIJIT) mo 2022 .

7 nekadps: oTkpbiTre Komriekca METRO
B Camape

7 nekaopa: EBPP mpenocraBisier cetn
JIEHTA» xpemur $30 muH Ha 7 jieT Ha
MPOTPaMMy CTPOUTENILCTBA 6-TH TOPTOBBIX
KOMILJIEKCOB.

8 mekaoOps: orkpeitue TPI «ITMK» B
Cankr-IleTepObypre ¢ cymepMapKeToM
«[lepekpecTok» u MyasTuruiekcom «Poc-
KMHOIIpOKaT» Ha 7 3aJ10B.

9 nekadps: oTkpeiTe KoMiiekca METRO
B KpacHopape.

10 nekadps: OTKPHITHE CAMOTO KPYITHOTO B
BocrouHnoit EBporie 1ieHTpa passieyeHuit
«ATPAJIBH» B TL «Atpuym» (Mock-
Ba).

10 nekadps: B CBA3M C HEMOANMMCAHUEM
aKTa cmayd-npueMKud Komiuiekca «ME-
TA-Xumku» TocymapcTBeHHOM KOMUCCH-
€1 ero OTKPBITUE OTJIOKEHO.

13 nekaOpsi: OTKpBITHE TEPBOTO THUIIEP-
Mapketa «Kapycenb» KoMrnaHuei «Arpo-
Topr» (Cankr-IletepOypr)

15 nekaOpsi: OTKPBITHE TOPrOBOTO LIEHTpa
«META-2» B Xumkax (ITomMocKoBbe)

18 nekadps: OTKPBITHE YETBEPTOTO TUIIEP-
mapketa O'Keit kommanuu Dorinda
Holding B Cankr-IletepbOypre

ILnannpyembie COOBITHS

2005 roma B cekTope

TOProBoii HeABMKUMOCTH

[] orkpbitue TPLI «ITapkXayc» B Kazanu

[ otkpeirme TP «IlapkXayc» B
Tonpartu

[ orkpermue TPI «IMapkXayc» B Exare-
puHOypre

[ orkpeitre mosuta «META» B Kazanu

[ orkpeitie nepsoro TL «Pamcrop» B
Cankr-IletepOypre

[_] orkpbiTre aByx runepmapkeroB REAL
B Mockse

[ oTkpeITHE TIEpBOrO IIEHTpa (PopMaTa
RetailPark B Mockse

[ otkpeiTHe  dwmamanra  KOMITaHWH
JonesLanglaSalle B ExatrepunGypre

[_] oTkpBITHE Cymep— ¥ TMIIEPMapKeTOB
«ITepekpectok» B CaHkr-IleTepOypre,
Kpacnonape, Huxnem Hosropone,
Boponexe 1 apyrux ropogax

[ orkpeitie runepmapkera «O'Keii» B
PocroBe-Ha-/lony

[] oTkpBITHE TIEPBBIX THUIIEPMapPKETOB
«Kapycens» (Arporopr) B Cankr-Ile-
TepOypre

[_] OTKpBITHE OBYX THUIEPMapKETOB KOM-
nanun <«Huxeropoackuit Toprosblit
AnbsHe» B Huknem HoBropone

[ orkpertie TL «@paHiry3ckuii Oyiib-
Bap», RiverHouse, «Kocmomonucy,
«OnBen» B Cankr-IletepOypre.

AnHaMuKa pocTa TOprosbixX nsowanen
no ¢hopmatam B r. Mockse /

Dinamics of Sales Areas by Formats
in the Sity of Moscow

Ucto4nnr/Source: Leeds

December 10: An ATRILAND entertainment centre, the largest in east-
ern Europe opens, in the Atrium mall (Moscow).

December 10: the opening of the MEGA-Khimki shopping complex is post-
poned when a state commission refuses to sign an acceptance certificate.
December 13: opening of the first Carousel hypermarket by Agrotorg
Co. (St.Petershurg)

December 15: opening of MEGA-2 shopping centre in Khimki
(Moscow region)

December 18: opening of the fourth OK hypermarket by Dorida Holding
Co. in St. Petersburg

Events planned in retail property segment in 2005

(L] the opening of a ParkHouse entertainment and shopping centre in
Kazan;

(] the opening of a ParkHouse entertainment and shopping centre in
Togliatti;

(L1 the opening of a ParkHouse entertainment and shopping centre in
Yekaterinburg;

[_] the opening of a MEGA mall in Kazan;

[_] the opening of the first Ramstore shopping centre in St Petershurg;

(] the opening of two REAL hypermarkets in Moscow;

(] the opening of the first RetailPark-format centre in Moscow;

(] the opening of a JonesLangLaSalle branch in Yekaterinburg;

(1 the opening of the Perekryostok super— and hypermarkets in St
Petersburg, Krasnodar, Nizhny Novgorod, Voronezh and other cities;

[_] the opening of the O’Key hypermarket in Rostov-on-Don;

[_] the opening of the first Karusel hypermarkets (Agrotorg) in St
Petersburg;

[_] the opening of two Nizhegorodsky Torgovy Alians hypermarkets in
Nizhny Novgorod;

(] the opening of the French boulevard, RiverHouse, Cosmopolis, Olwen
and other shopping centres in St Petershurg.

BasoBble CTaBKu apeHAbl MO OCHOBHLIM TOProBbIM ynvuam,
KoHeL, 2004 r. / Rental Rates by Retail Corridors, EOY 2004
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