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OOLWecTBO
NMOAMOCKOBHOI™
noTpebneHnd

CtpoutenbcTtBo TL B [NogMocKoBbe
FPO3NTCA NMOOUTbL MUNPOBbLIE PEKOPOb!

TekcT: Anekcangp lMNMeinvH B OoTo: NaBen XapuToHOB

ElLie ¢ coBeTckix BpemeH xutenu MockoBCKOW 0051aCTi NPUBbLIKIU [eNath NOKynku
1 paseniekarbcd B Mockse. Ho ckopo 6rarofaps CTpOUTENbCTBY TOProBbIX LIEHTPOB
B MOIMOCKOBHbIX rOPOAax OT 3TOM TpAANLMK He OCTAHETCA 1 cneja.

HaBcTpedy pekopham

Bym CTpoMTENbCTBA TOPTOBBIX LEHT-
poB B ropogax [oAMOCKOBbS Hadancs
eLLle HECKONbKO JIET Ha3a v NPOJOIKMT-
cs kak MuHumym o 2010 roga. 3a aTo
BPEMSsi OTKPOKTCA [AECHATKM COBPEMEH-
HbIX TLL Bo BCex ropogax MoCKOBCKOro
peruoHa W Ha 0XXUBMEHHbIX Tpaccax. Ho-
Bble LIEHTPbI MOSBATCA U B KPYMHEALINX
panoHax KOTTeKHON 3aCTPONKMU, W, KO-
HEYHO, B HOBbIX FOPOLAX-CMyTHUKaX. B
MoAMOCKOBbE YXe paboTaloT Takue CoB-
PEMEHHbIE TOProBble LEHTPbI, KaK «ba-
nawmxa» u «Beptukanb» B banawumxe,
«KpacHblit Knut» 1 «Mepnoscknit» B Mbl-
TMwax, «Pamctop» B Mogonbcke, «Oke-
aH» B YKykoBCKOM, «Kypc» B OfMHLOBO,
«COMHeyHbIi pait» B PameHckom, «[To-
6yc» B KonomHe n MHorue apyrue. Bas-
NIUCb 32 0CBOEHUE NMOAMOCKOBHbIX NPOC-
TOPOB M CETU runepmapkeTos. Hanpu-
Mep, runepmapketbl «Kapycenb» yxe

HaceneHue KpynHemnwmnx
ropoaos NoaMocCKOBbS,

TbIC. XXuUTernen

Banawmxa 182
Mogonbek 180
Xumku 180
Kopones 172
MbiTnim 162
Jlto6epup! 158
Konomxa 149
9nekTpocTanb 146
OnnHL0BO 133
CepnyxoB 127
Wctounmk: Poccrar

pa6oTaiT B [muTpoBe, [lofonbcke,
BponHuuax; Globus — B LLenkoso; DIY
Castorama — B Jlto6epuax. «AwaH» Ha-
MepeBaeTcs OTKPbITb B MOCKOBCKOW 06-
NacTL eLLe NsTb rMNepMapKeTos.
MHorue aesenonepbl NPETeHAYIT Ha
CO3/1aHNe CETeil TOProBbIX LIEHTPOB rO-
POACKOT0 3HAYEHMA, PAcMONOXKEHHBIX B
KpyNHeimx HaceneHHbIX nyHkTax Mop-
MockoBbSi. O Takux nnaHax paHee 3asB-
NAN PAL KOMNAHWA — Hanpumep, TOpro-
Bad ceTb «Koneitka». Ho nnaHbl aTn He
OCYLLIECTBUANCL — KaK B CUNY HEroToB-
HOCTW NOTPeBUTENbCKOrO PbiHKA, TaK U
N3-3a HeJOCTaTOYHOCTU AAMMHUCTpA-
TMBHOTO pecypca M (PUHAHCUPOBAHUSA.
Ceityac co3aaHne CETU TOProBbIX LIHT-
poB BeAeT komnaHus RIGroup — cTpout
TOProBble LEHTPbI MOA eAnHbIM OpeH-
nom «Cyactnueas 75> B Knuny, Bockpe-
ceHcke, Cepruesom lMocage, Cepnyxose.
Takxe CeTb TOProBbIX LEHTPOB CO3AaeT

1 Komnauusa «Mbituiwn-fnasa», snage-
ney TK «KpacHbiit Kut». OHa HamepeHa
oTKpbITb TK «Komcomonew» B KpacHo-
ropcke, TPK B ConHe4HOropcke M fBa
TPK Ha HoBopmxckom Lwocce. Bepetcs
11 pacLUMpeHne CeTU TOProBbIX LiEHTPOB
komnaHun «CTpoi-lNnact», 06bEKTbI KO-
TOPOW NOA BbIBECKOM «Kype» yKe (hyHK-
unoHupytoT B Peytose, BugHom, OguH-
1oBo. Hoeble TPK «Kypc» nossstcs B
MbIThiLax 1 Ha ApocnaBcKoM LLOCCE Ha
Bbesfe B MywkuHo.

CtpouTenbcTBOM LEHTpoB B Mod-
MOCKOBbE 3aHIMAETCA N KoMnaHns «Pa-
M3HKa», pa3BuBaloliasn cheaepanbHyto
ceTb «Pamctop». lomumo yxe pabota-
towero B lMogonscke TPL, «PamcTtop»,
ero aHanoru nossstca B Cepruesom o-
cage 1 OpexoBo-3yeBe. Pa3B1BaET CeTb
TPU 3a npegenamun MKAL 1 komnaHus
«Camoxsan» — ee 00bEKTbI Pacnonoxe-
Hbl B KonomHe, [ly6He, MpoTBKHO, roTo-

BonbLWMHCTBO ropogos
MogmMocKoBbS Aaneku

OT HacCbILWEHNS TOProBbIMU
LeHTpamm

BUTCA OTKPbITWE HOBbIX. O MnaHax oTk-
PbITb HECKOJIbKO TOPrOBbIX KOMMNEKCOB
B [M0AMOCKOBbE 3afBMMA NUTOBCKASA
komnauus Norfa. CeTb TOProBbIX LIEHT-
POB MOXET MOABUTLCA W NOJ BbIBECKON
SPAR, Tem 6onee 4T0 napTHep Komna-
HuM — «CBA TpeRamnHr» — yxxe nocTpoun
TL| «OkeaH» B XyKOBCKOM 11 NPOEKTUPY-
et TPL| «X)KYK» B TOM Xe ropoge.
OcBauBaroT npuropoasl MockBbl 1
KpynHeilwne hefepanbHble AeBenone-
pbl, BO3BOASLLME TOPrOBbIE LEHTPbI
UM 06bEKTBI KOMMEPYECKOW HelBUXK-

BuTtanun
EdommxrmH

BYLe-Npe3naeHT K «Tawunp»:
— ToproBo-pa3BsnekarenbHas MHPPACTPYKTypa B M0AMOCKOBbE NMOKA HEAOCTATOYHO PasBUTA, @ mnaTe-
)KECNOCOBHbIIA CNPOC HA TaKue 06bEKTbI 1 YCIYTy ECTh, 1 OH BbICOK, NOCKOSbKY HaceneHue NMoamMocKoBbA
B 3Ha4UTENbHON CTeneHN pa6oTaeT B MOCKBE, NOMy4aeT BbICOKNE MOCKOBCKME 3apnnartbl. [103aTomy cTpo-
uTb TPL| B MoAMOCKOBbLE 6e3yCNOBHO BbIrOAHO. ELLe 0AHOM NPUYMHON, N0 KOTOPOI MHOTME eBen0nepbl
NPEeAN0YMTAIOT NOAMOCKOBHbIE NNOLLAAKM MOCKOBCKIM, ABNSETCS 60166 KOPOTKMIA LIMKN COFNAcOBaHMiA,
NpeALLECTBYOLNX CTPOUTENLCTBY, id U CTOMMOCTb CTPOUTENLCTBA 3HAYUTENBHO HIXKE, MPUTOM YTO OKY-
NnatoTcs 06LEKTHI MPAKTUYECKN B TE XEe CPOKM, YTO 1 MOCKOBCKMe — 4epe3 4-5 neT. B ropogax Moamoc-
KOBbS Ceii4ac Haubonee NepcneKTUBHbLI MONHOGOPMaTHbIe TOproBble LeHTpbl 0T 20-30 [0 50 ThiC. KB.M,
C XOpOLLeil pa3BekaloLLel CoCTaBNALLEeN, (hyA-KOPTOM, PECTOPAHOM, MyNILTUMIEKCOM.
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mMocTu no Bcel Poccun. OmHako, Kak
MpaBuiio, 370 MacluTabHbIe MPOEKTbI,
KOTOPbIE CTPOSITCSA B PacyeTe He Ha Xu-
Teneil KOHKPETHOr0 MOAMOCKOBHOIO
ropoga, a Ha notpeéuteneit cpasy u3
nyna ropofos, a TakXe Ha TPaH3UTHbIE
noToku u3 MockBbl, 1160 ANs COCTOR-
TENbHBIX XUTENER 3ANUTHBLIX NOCENKOB.
Hanpumep, ato npoekT «[laBnoBckoe
Moasopbe» Komnanun «QOTKpbITble UH-
BECTULMM» B 3NIUTHOM KOTTE[KHOM NO-
cenke «[1aBnoso» Ha HOBOPMXCKOM
Locce, npoekt «Putein Mapka» 8 Mbi-
Twax Ha nnowaau B 100 ThiC. KB.M OT
KOMNaHuM «PermoHbl-[1eBENONMEHT»,
npoekT TPL «OanHuoBO» Ha Moxaiic-
KoM Lwocce 0T «PTM [leBenonmeHT» ¢
runepmapkerom REAL.

XoTf ecTb cpean heaepanbHbIX fe-
BESIONEPOB 1 T, YTO COOPY)KAIT UMEH-
HO rOpOACKMe TOProBble LiEHTpbI. Han-
pumep, MK «TALLWP» Ha rnasHoi ynuue
KonomHbl B03BOAMT TPK nnowaabto
40 TbIC. KB.M, «TOpro.blit Keaptan» co3-
[aeT ofHoumeHHbIn TPK ropogckoro
3Ha4yeHus B [loMOAEA0BO Ha NAOLIAaM B
28 ThIC. KB.M.

HamepeHbl BbIATA Ha PbIHOK TOPro-
BbIX NOWAAeA U WHBECTOPbI, cneumna-

.
i

NU3NPYIOLNECS B OCHOBHOM Ha XKU-
JVLLHOM CTpOMTENbCTBE. Tak, Joyep-
HAS KOMNaHua rpynnbl «Mepecset-NH-
BECT» X04ET NOCTPOUTbL CETb TOProBbIX
LeHTpoB nnowwaabio 10-30 ThiC. KB.M B
ropogax lMogmockosbs. 06nactb cTa-
HET M MOMMIOHOM [NSi 3KCMEpUMeH-
TanbHbIX (hopmatos. Komnanusa «Mbl-
Tvwm-TNnasa» HamepeHa BO3BECTY Nep-
Bbil B Poccum outlet-ueHtp B
MbiTnwax, rge Ha nnowagn 80 ThiC.
KB.M, M0 3adyMKe, pacnonoxarcs cro-
KoBble MarasuHbl Adidas, Reebok, Zara,
Stockmann u gpyrue.

B Lenom, npakTuyecku B KaXKAOM ro-
poze MoAMOCKOBbA Ceityac 3anyLLeH Xo-
TA Obl OAUH NPOEKT N0 CO3AAHMI0 COBpE-
MEHHOr0 TOProBOro LEHTPa, a B HEKOTO-
pbIX TOpPoAax — W NO TPM-YeTbIpe.
«bOnbWWHCTBO rOPOA0B [OAMOCKOBbS
[Janeky 0T HACbILLEHMS TOPTOBbIMU LIEHT-
pamu. CyLLeCTBYeT 3HaYNTENbHOE KOMK-
4eCTBO rOPOAI0B, B KOTOPbIX MPOCECCHO-
HanbHas TOproBas HeABMXUMOCTb BOOO-
e He npeAacTasneHa. Mcknioyexue
cocTansoT Mbitvim u banawnxa, roe
MOMMMO YCMELIHO (DYHKLMOHNPYHOLLMX
TLl 3as1BNEHO HECKOMbKO MPOEKTOB», —
rosoput Onbra fcbKo, pyKoBOAMTENb fie-

iE%E?EQZEQ;:

naprameHta  aHanutukm  Colliers
International. OgHaKo MHTEHCUBHOCTbL W
MaclUTabbl CTPOUTENbCTBA TaKOBbI, YTO
no 06eCNEYEHHOCT COBPEMEHHbIMM
TOProBuIMK naowanamu xutenn Mog-
MOCKOBbS MOTYT BbIATI HA NEPBOE MEC-
TO B CTPaHe.

Karkgomy ropofy —
MO MNOTPEOBHOCTAM

B 60NbLUIMHCTBE rOPOAOB BCE eLe
LNOMWHNPYIOT CcTapble chopmatbl —
KOMMMEKChbl PbIHOYHOTO TWNA. «PbIHOK
KOMMEDYECKOiA HEeaBMKUMOCTI B COB-
peMEHHOM BapuaHTe B 0611aCTW Hayan
pa3BMBATLCA MO3JHEE, YEM B CTOMMLE.
Bo MHorux ropogax B TOProBoM Cer-
MEHTE [0 CUX NOp NPeobnajaoT PbiHKMN
UMW TaKne TOProBble LIGHTPbI, KOTOPbIe
Mo CYTU CBOEIA SBNAKTCSA PbIHKAMK MO,
Kpbilieid. COBpPEMEHHbIX KOHLENTYyanb-
HbiX TL mano», — oTme4aeT TaTbfiHa
CKOK, BedyLNid aHANMTUK KOHCANTUH-
rooil komnaHuu Russian Research
Group. Cneuwanuctbl 3TOi KOMMaHUK
paccyuTanu, 4To, Hanpumep, B ropo-

ne KyKOBCKOM HeJo06ecneyeHHOCTb —

Po3eHTanb

BULIe-NPEe3NOEHT,

KOMMEPYECKNN ONPEKTOP

KOMMaHny «Toproebin KeapTtan»:

— bonee HU3KMil YpOBEHb 3aTpaT Ha PasBUTUE MPOEKTA,
yem B Mockse (ero BO MHOrOM OMpedensieT CTOMMOCTb
y4acTka), AenaeT npuBneKaTenbHbIM CTPOUTENLCTBO TL| B
MoamockoBbe. Kpome TOro, B OTAMYME OT CTOMMLbI C OCT-
pbiM aechuumtom 3emnu, B Mogmockosbe nog TPL| Bbige-
NAeTCA ropa3fo 6ombluas nnowanb. Takum 06pasom,
[IeBEIONepPa YacTO HET Heo6XOAMMOCTW B BO3BELEHMU
MHOTO3TXHbIX LEHTPOB, Kak B MOCKBE, — MOXHO peanu-
30BaTb OJAHOYPOBHEBbIE NPOEKTLI. G TOYKM 3peHus Noruc-
TUKN MOCKOBCKNIA PernoH 04eHb yR06eH Ans [eBesonepos, Yoy LEHTPaIbHbIe 0COUCHI Ha-
XOAATCA B cTONMUe. bnn3ocTb NpoexTa No3BONSET NErko KOHTPONNPOBATb CTPOUTENBCTBO 1
MUHUMU3MPOBATb YUCNEHHOCTb YNPABAIOLLEN KOMNAHNM Ha MeCTe.

TbIC. py6 TbIC. KB. M
16 4 ~16 000
14 4 -14 000
124 -12 000
104 -10 000
81 -8 000
64 -6 000
44 -4 000
21 -2 000
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«=O= (06beM XWUINLIHOr0 CTPOUTENbCTBA

UctoyHukn: Pocctat, Munuctepctso ¢puHarcos MO
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DYHKLMOHUPYIOLLE TOProBble LeHTPbI
HasBauue lopoa Anpec log 06was nno- | OcHoBHbIE
OTKPLITHSA | WaAb, KB.M | apeHAaTopbl
MapkTkayd KotenbHuku | HoBopszaHckoe W., 4. 5 2003 34 000 Pean, Castorama
KpacHblit Kut Mbituwm | LWapanosckuii np-4, 4. 18 2006 26 600 | MepekpecTok, TexHo-
cuna, Kapo ®unbm
dopmar Mbituwm | Onumnuidckuii np-T, 4. 29 2005 22 000 Pamctop, Mup
AKBUNOH OpexoBo-3yeso Nenuna yn., p. 85 2005 19 200 |Mepekpectok, Jlokcop
Mepnosckuit MbITLW CenesHesa yn., f. 33 2007 17 400 lMepekpecTok,
LlenTpdpunbm
CaeTochop banawmxa 9HTy3nacToB W., 4. 16 2006 17 000 | Ceabmoit KOHTMHEHT
Fanuon Banawwuxa 9HTy3MacTos L., 4. 54a 2005 16700 | Mepekpectok, Mup
PawmcTop- Mogonbek BonbLuas 2003 16 000 Pamcrop,
Moponbek CepnyxoBckas yn., a. 45 Kapo ®unbm
Beptukanb Banawwuxa OHTY3MacToB L., 4. 36a 2005 15000 lMepekpecTok,
M.Bugeo
MarapcoH Tto6epupl | OKTAGPbCKMiA NP-KT, A. 146 2003 13 500 |MatapcoH, dnbaopano
Dream Bapsuxa Py6neBo-YcneHckoe L., 2005 12 600 As6yka Bkyca
House n. 85/1
Kpacroropc- | KpacHoropck 50-neTus OkTa6ps 2005 12 500 PawmcTop,
Kue TOprosble yn., o. 12 9nbpopago,
psigbl Bananamama
Npes banawumxa mkp. LIOBB, g. 20 2006 12 500 | CenbMoit KOHTUHEHT,
dnbaopano
Anbbarpoc Omutpos | MpodeccuonansHas yn., 2005 12 000 | Ceabmoit KOHTMHEHT
0. 58
MepuamaH AnekTpocTans SinaruHa yn., 4. 4 2006 12 000 SPAR
Kypc BugHoe ConHeyHbli MKp., 4. 10 2006 11 000 lMepekpecTok,
Inbpopano

Uctoynuk: Colliers International
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MoTpebnTensCcKUn PbIHOK
MNMoaMOCKOBbLSA MOXOX

Ha PbIHKWN KPYMHbIX
pervoHarbHbIX LEeHTPOB

COBPEMEHHbIMI TOPrOBbIMI MNOLWAASs-
mu K 2009 rogy coctaBuT 64 ThiC. KB.M.

3HaYNTENbHbIA MHTEPEC K CTpOU-
TeNbCTBY COBPEMEHHbIX TOPrOBbIX KOMM-
NEKCOB B pacyeTe Ha xuteneit Mogmoc-
KOBbS [16BENONEPbI U UHBECTOPbI HA4anm
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NPoABNATbL OKONO 5 NeT Hazad. «fopofa
MoAMOCKOBbS MPUBNEKAKOT C KaXKAbIM
rOAOM BCE 60MbLUE MHBECTOPOB, T.K. eM-
KOCTb PbIHKA CTONMLbI HEGE3rpaHn4Ha»,
— cyuTaet Aingap lanees, AMpeKTop Ae-
napTaMeHTa KOHCANTMHIA M UCCneaoBa-
HWiA komnaHun «Muans — Kommepyeckas
HeABMKMMOCTb>. [logorpesancs WMHTe-
pec 1 NOTeHUManbHLIMK apeHaaTopamum,
KOTOPbIE CTOMKHYNNCH C 3aMETHbIM Ha-
cbillieHnem MoCKBbI Mara3uHamm psga

KaTeropmin u oopmartos 1 Hayau UcKartb
HOBbIE PETMOHBI 1 TOPOAA ANs pasmeLLie-
HWS CBOMX MarasvHOB.

MoTeHuMan NOAMOCKOBHOTO NOTpe-
6UTENbCKOr0 PbiHKA MOATBEPXKAALTCS W
NOCTOAHHO PACTYLUMM 06BEMOM XM-
JIMLLHOTO CTPOUTENBCTBA, YBENNYUBAID-
LWMMUCH CpeaHUMI 3apnnaTtamu. «<XKu-
Tenu MoAMOCKOBbS (Aaxe Te, KTO He e3-
aut  Ha paboty B Mocksy) yxe
NPUBBIKNN NONb30BATLCA CTONNYHLIMA
TLL, opueHTUPOBaHbI HA OMpeseneHHbIX
TOProBbIX ONEPaTopoB, KOTOPbIE NPeLC-
TaBneHbl B aTUX TL», — 0TMeyaeT Tatbs-
Ha CKoK. Kak Hi cTpaHHO, 060CTpeHue
TPAHCMOPTHO CUTYaUnUn TaKxe CTUMY-
NNpoBan0 pasBUTUE CETU TOProBbIX
LIHTPOB B MOLMOCKOBHBIX ropojax —
noTpe6uTenu 6narofyLiHo BOCNPUHANK
nosiBNeHNe No06AN30CTU MECT KOMAOPT-
HOrO LUOMWUHIA, A0 KOTOPbIX HE HYXHO

i

[061MpaTbCcs Yepes MHOr04acoBble NPo6-
Ku. Takue TOProBble KOMMEKChl CTaHO-
BATCA M 06LLECTBEHHO-A0CYr0BbLIMM
LeHtpamu. Hanpumep, TL «KpacHbiit
KuT», pacnonoxeHHblit y /g CTaHuum
«MbITULWM», MHOTIE MOCELIAKT B OXN-
JaHun noe3fa.

Y ropogoB cpeaHero W fansHero
MoamockoBbs (OpexoBo-3yeso, Ko-
nomHa, CtynuHo, Cepnyxos, Ceprues
Mocapn, nekTpocTtans, Hormuek u ap.)

noTpebuUTENbCKNIA NOTEHLNAN MEHbLLE,
HO BCE PABHO OH JOCTaTOYHO BbIPOC,
4TOObI COBPEMEHHbIE 06LEKTHI HALLK
nokynareneit. Bo MHorux ropogax pac-
nonaratoTcs U pa3BmBalOTCA NPOMbILL-
NIEHHble MPeAnpuATUA, TAe MECTHble
XKUTENIN NONY4aloT CPABHUTENbHO Bbl-
COKWe 3apnnatbl. ApKum nNpUMEpPoOM
asngetca CTynuHO. «Y4uTbiBas HU3KYIO
06€CneyeHHOCTb 60NbLIMHCTBA FOPO-
0B [10IMOCKOBbS  Ka4eCTBEHHbIMM
TOProBbIMM NAOWAAAMM, MOXHO Npej-
NONOXMTb, YTO Ha CErOAHSALIHWA AeHb
npakTuyeckn noboit opmar TL, Hai-
[€T CBOK ayanTopuio», — cymtaeT Onb-
ra dcbko. Cneunannctbl KOMMaHWUK
«Toprosblil Keapran» cyutawT nepc-
NeKTUBHbIM [ns ropogos [logmoc-
KOBbS CTpOMTENbCTBO TPL nnowaabio
0K0A0 30 ThIC. KB.M, @ HA NPECTIKHbIX
HanNpaBNeHUaX B KOTTEMKHbIX MOCEN-
Kax — pa3meLLeHune cneynanmsnpoBaH-
HbIX LEHTPOB W TL ¢ KoHuenuuen
Fashion.

[To mHeHwo TaTbsiHbl CKOK, OCHOB-
Ha OMacHOCTb CTPOMTENbCTBA B He-
6onbwmx ropogax Mockosckoi o6nac-
T 3aK/H04AETCA B BOSMOXHOCTU BbICT-
POr0 HachbllleHMs pblHKA. «Hanpumep,
oguH TPL ¢ Toproson nnowaabto
40 TbIC. KB.M MOXET 06ecneynTb not-
pe6HOCTM BCEro ropofa, W ycrnex cre-
Jytowero npoekra 6ynet BecbMa COM-
HUTENEH», — TOBOPUT OHa. Bnpoyem,
HEKOTOpbIe JeBeNonepbl YXXe CTOMKHY-
nnch ¢ npo6nemMammn nepeHachILLeHuns.
Tak, B banawuxe, roe HabnwaaeTcs U3-
ObITOK TOProBbIX LIEHTPOB, YXK& MHOrO0
mecaues npogaerca TL  «[annon»,
a Komnaxus «CTpoi-nnacT» BbicTaBuna
Ha NpoAaxy y4acToK Mof 3aCTPOWKy
TPL B Knuxy.

KOHEYHO, KaK W B ApYrux perumoHax,
[JeBenonep JomkeH 061aaatb 40CTaTON-
HbIMW 3HaHUAMU 06 OCOBEHHOCTAX pa-
60Tbl MECTHbIX OPraHoB BRAcTM, Haxo-
JUTb C HAMK 06LLMIA A3bIK. He cnyyainHo
YCNeLUHbIe NPOeKTbl TOProBbIX LEHTPOB
B ropofax 06nacTin peann3osanu B nep-
BYKO 04epefb MMEHHO MOAMOCKOBHbIE
KOMNaHWW, B TO BPEMS Kak MPOEKTbI
MHOrUX W3BECTHbIX MOCKOBCKMX WHBEC-
TOPOB TaK MOKA W He 3anylleHbl. GPoKN
0KYMaeMoCTL TOProBbIX LeHTpoB B Mof-
MOCKOBbE CPaBHWUMbI C MOCKOBCKMMMW
UK MeHblLue. «B MoAMOCKOBbE OHM COC-
TaBnaT 5-6 net, B Mockee AOCTUrawT

Maxkcum
Kap6acHukodd

HaYanbHMKa oTAena ToproBbix MoMelleHn Jones Lang LaSalle:

— B cpaBHeHwu ¢ Apyrumm pernoHamy roBopuTh 0 60NbLIOM UHTEPECE apeHAATOPOB U AEBENONEPOB
MMEHHO K ropogam [MoAMOCKOBbS MOKA He MPUXOANTCA — 3HAYUTESIBHOE YMCNO OPEHAOB elle He
NPeACTaBNeHO [aXe BO BCEX rOPOAAX-MUINIMOHHIKAX, HE rOBOPSA Y)Ke 0 ropofax ¢ Hacenexuem 300-
500 TbiC. XuUTeNeit. Y noAMOCKOBHbIX FOPOJ0B, KOHEYHO, €CTb M MPEMMYLLIECTBA — 3TO, B NEPBYHO 04e-
pefb, ux 6nm3ocTb K Mockse, o6neryarowas norucTuky. Ho atu npenmyLiectsa 60bLUei YacTbio
NepeBeLLMBAIOTCA TaKUMU HeoCTaTkami, Kak OTHOCUTENbHO HU3KME [0X0Abl HACENEHWS U ero He-
BbICOKAA KOHLIEHTpauws. 3 ceTeBbIx apeHaTopos B M0AMOCKOBbE Hanbonee LWMPOKO NpefcTaBe-
Hbl COTOBbIE ONEPaToPbl, NPUCYTCTBYIOT Takxe «PamcTop», «3nbaopago», «TexHocuna», L'Etoile u
apyrue. Y MHOTMX [eBENONEPOB 3aBbILLEHHbIE OXMAAHUS — OHW MOPOIA PACCHUTBIBAKOT HA MOCKOBC-
KUl YypOBEHb NOTPEOMEHMS, HO B PEANTbHOCTI B 6OMbLUMHCTBE FOPOAO0B OH Mo 0TNIMYAETCs OT APOC-
NABCKOr0 W yCTynaeT ropofam-MIUIIMOHHNKAM. B pesynbTarte y 4eBenonepoB HET CTUMyna CTponTb
60nbLUMe MPOEKTbI — Haubonee ONTUMaNbHbIM ANs 60NbLUNHCTBA NOAMOCKOBHbIX FOPOAOB (hopma-
TOM sBnsieTcs TL| nokanbHOro Tna, BKNKYatoLwLmid B ce65 6-8 (hopmaTHbIX Mara3uHOB 1 TOProBYIO
ranepeto. Habop apeHaaTopoB onpeaensieTcs 6onee HU3KIUM Mo cpaBHeHMto ¢ MocKBOW YPOBHEM [0XOA0B B 60MbLUMHCTBE NOAMOCKOBHbIX I0-
POZI0B — KaK MpaBuno, peyb WAET O IEMOKPATU4HbIX MapKax. U ecnv ans marasuHoB Tuna Adidas unm «Cnoptmactep» ecTb pbIHOK B [ogmoc-
KOBbE, TO Anst Mapok yposHs Marks&Spencer unu New Yorker OH ManouHTepeceH.

7-9 net», — cyutaet Aipap lanees.
Onbra Sicbko NpUBOAUT €LLe MeHbLuKe
undopsl — 4-5 ner.

Ha4rHka nonpolue

B uenom, noTpebuTenbCKuii PhIHOK
MoAMOCKOBBS 6OMbLUE MOX0X HA PbIHKMN
KPYMHBIX PErvOHaNbHbLIX LEHTPOB, YeMm
Ha noTpebuTenbCckue pPbiHKM MOCKBbI.
CpenHuit JOX0A NOAMOCKOBHOIO XUTENs
TaKoii Xe, kak B TatapctaHe. Moatomy B
MnepByto 04epedb B PasMeELLieHUN B Nof-
MOCKOBHbIX LEHTPaX 3aMHTEPECOBaHbI

I'I.naHleyeMble TOproeblie LeHTPbIl

npexpe BCEro, CeTeBble OMepatopbl
(KOpHbIE  apeHJaTopbl 1 MarasuHbl
0feXAbl, NPU4YEM MOCMEeAHNE 3a4aCcTyio
yepe3 napTHepos), a B TL 6nmxe K
Mockse — Bce apeHaaTopbl.

Kak nokasblBaeT npakTuka, npoobne-
Mbl C pa3meLleHnem B TLL B nepByto 0ye-
pefib BO3MOXHbI Y PECTOPAHOB W Npef-
NPUATUIA 06LLECTBEHHOrO NUTaHNs. Han-
pumep, B TK «KpacHbii Kut» u3 4
CMEHMBLUMXCA OMepaTopoB 3 pacrnona-
rannch B PECTOPAHHOM [1BOPUKE. B kom-
naHun Colliers International oTmevator,
YTO OMepaTopbl PeCcTOPaHOB MOTYT WC-
NbITbIBaTb 3aTPYOHEHNS B CBA3MN C HEOT-
NXXEHHON CUCTEMON JIOTUCTUKN.

Research Group)

Ha3zBauue lopop Appec Mnanupyembiid | 06wwan
O/l OTKPLITHA | NNOLAAb, KB.M
LLiokonag (Ceapmoit PeyToB | 3HTy3uactos ., Bn. 102 2007 111 600
KOHTUHEHT)
MioHb Mbimuwm | Bonkosckoe w./Mupa yn. 2009 100 000
(PeruoHb! [leBenonmeHT)
banawwuxa Cutn Banawmxa JHTY31acToB L., 80 000
1,5 km o1 MKAJ
KpacHbiin Kut Outlet Mbitvwm | LWapanosckuit np-4, 4. 18 2008 73 000
(MbITUwm-Mnasa)
lanepes 0anHLOBO OanHLBO Mo>xxaiickoe L., 5 Km 2007 69 500
(PTM [lesenonmeHT)
Big Box (Panud Cacpun) Hosopuxckoe L., 68 000
6 km o1 MKAL
Anbrpag AnekTpocTans JleHuHa np./®ps3es- 2008 55000
(Toprosebiit Keaptan) ckoe L./CeepHas yn.
HoruHckuii naccax Horuxek WHgyctpuansHas yn., 40 2008 43 000
XKyk (CBA Tpeiaur) JKyKoBCKuUi 5 MKpH 2009 40 000
MywkuH Mnasa-Kypc MywkuHo fipocnasckoe Lu. 2008 37 500
(CTpoiinnacr) (BbE3A B ropog)
Bantus (Mbituwm-rnasa) HoBopwxckoe L., 2008 30 200
6 km o1 MKAL
TPL| Tawwup KonomHa 2008 40 000
TPLl Komcomoney KpacHoropck JlenunHa yn., 2 2008 30 000
(MbITUwm-Mnasa)
TPL Jlio6epupl Mo6patumos yn., 4.13 2008 27 000
Toprosbiii KBaptan [omogenoso |Kawmpckoe L./farapuna yn. 2008 25300
Onumn Kopones Kanunuwa yn., g. 11 2007 25000
CyactnuBas 78 Mbrmuwm JlecHas yn. 22700
PamcTop OpexoBo-3yeBo 2007 22 000
PamcTop Ceprues Nocag 20 000
CyactnuBas 78 Ceprues NMocag BosHeceHckas yn. 2007 22 000
Cyactnusas 79 AnekTpocTanb Dps3eBcKoe Lu. 21000
TL (Russian Moponbek OKT6pbCKIIA Npocn. 2009 13500

Weroynuk: Colliers International n cobcTseHHas nHghopmayns

PervoHanbHbie n nnTepckKmne

Oeserionepsb|
aKTMBHO ocBamBaroT
MogmockoBbe

apeHaaTopbl, NpeacTaBnsiowme T0Bapbl
nonpoLLe, B OCHOBHOM MOBCEAHEBHOMO
Cnpoca, OPUEHTUPOBAHHbIE Ha MOTpebu-
Tens ¢ A0X0[aMI HUXe CPeaHero, a u3-
BECTHble OpEeHAbl OLEHWBAKOT Mepernek-
TUBbI PA3MELLEHINA CTOK-LIEHTPOB. TaKkxXe
noAMOCKOBHbIe TL| — WaHC ans apeHaa-
TOPOB, KOTOPbIE HE MPOXOAAT XXECTKUiA
0T60p B Ny4LLUME MOCKOBCKIME OOBEKTI.
«He BCe apeHaTopsbl, paboTatoLLme B ro-
pofe, NpeAcTaBNeHbl 3a ero npegenamu.
YacTo B 6nuxanwumx K CTouLe ropofax
pacnonaratoTcsl KOMMaHUK, TONbKO Hadu-
HatoLLMe CBOWM YKWU3HEHHbIA LWKN», — OT-
meyaet Aipap lanees. MecTHble noja-
MOCKOBHbIE aPEHAATOPbl, MO MHEHUHO
TatbsiHbl CKOK, CErofiHs OPUEHTUPYIOTCS
00NbLUe HA PbIHKA W «PbIHKW NOA KpPbl-
Lei», rae apeHHble CTaBKM HUXE, YeM
B npodpeccuoHanbHbIx TL. A Onbra fAck-
KO pacckasblBaeT, 4T0 B rOPOAa, YAaneH-
Hble 0T MockBbl Ha 60-70 km, wmoyT,

PacTywmii MHTepec apeHAaTopoB
oTMeTMAM B KomnaHuu  Russian
Research Group npu cpade B apeHay
nnowageit B TPK «KYK». Tak, Ha no-
3ULMI0 TUNepMapkeTa nojanu 3asBku
KomMnaxusa «Kapycenb» u ewe 6 Kpyn-
HbIX ONepaTopoB, HECMOTPS Ha TO 4TO
W3Ha4anbHO B Ka4yecTBe SKOPHOrO
apeHgartopa Obin 3asBfeH runepmap-
ket SPAR, ¢ koTopbim y «CBA-Tpeii-
OWHr» 0co6ble OTHOLWEHNSA. Takxe 3a-
IBKM OTNPaBWAN MpPaKTU4eCKU BCE
KpynHeilme MarasvHbl GbITOBOA Tex-
HWKA 1 3NEKTPOHMKMW, OMepaTopbl Mo
npoaaxe napioMepun 1 KoCMETUKM,
CMOPTUBHbIX TOBAPOB.

Kak npaBuno, apeHgHble CTaBku B
NoAMOCKOBHbIX TL, cpaBHUMbI CO CTaB-
Kamu B PErvoHanbHbIX LEHTPax, KoTo-
pble Cedvac HaxoAaTcsi MPUMEPHO Ha
TOM )K€ YPOBHE pa3BWTUA TOProBOIA
HeLBKMMOCTH, 4TO W [10AMOCKOBbE.
ECTecTBEHHO, OHU HUXeE, 4em B Mockse.
WcknioyeHne COCTaBMAOT KOMIMIEKCHI,
nofo6Hble «METE» unu Luxury Village B
bapsuxe. [ ]
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Consumer Society

Population of Biggest Cities in Moscow
Region, thousand residents

Balashikha 182 Lyubertsy 158

Podolsk 180 Kolomna 149

[ | Khimki 180 Elektrostal 146
Korolev 172 Qdintsovo 133

in the Moscow Region
Source: Goskomstat

Maxim Karbasnikoff

director of retail premises

at Jones Lang LaSalle:

Low personal incomes and population dispersion make the Moscow
region less attractive for developers and well-known brands, than
big provincial cities with population ranging from 300,000 to
500,000, despite the close proximity of suburban retail to Moscow
and better logistics. Cellular communication operators are most
active, in addition to such chains as Ramstore, Eldorado and
Technosila. A local SC with 6—8 major stores and a shopping
gallery, offering economy-type brands, would be most preferable.
While Adidas and Sportmaster find a rewarding market in the
Moscow region, Marks & Spencer or New Yorker do not care much
about suburban towns.

The development rate of retail properties
in the Moscow region may break world records

Text: Alexander Pypin B Photo: Pavel Kharitonov

Ever since the days of Soviets the inhabitants of the Moscow region have been used to shopping
and making fun in Moscow but very soon not a trace will be left from this legacy, thanks to the
retail construction boom in suburban towns.

Towards the records The potential of the suburban well, though they generally construct large-scale super
The booming devel t of shopoi ters in sub consumer market is vividly ional " t for the whol I of neiahbori

e booming development of shopping centers insubur- - 4o onstrated by burgeoning regional centers meant for the whole pool of neighboring

ban towns started several years ago and will carry on &t housing construction and towns, rather than the residents of any particular place, and

also for transit human flows from Moscow and well-to-do

least till 2010. Dozens of modern SCs will open during this growing average wages

time in all major cities and towns of the Moscow region and
along the bustling routes. New centers will rise both in cot-
tage neighborhoods and satellite towns. Suburban cities
already boast such up-to-date shopping centers as Vertical
in Balashikha, Krasny Kit in Mytishchi, Ramstore in Podolsk,

ops its retail chain beyond the MKAD; its properties already
function in Kolomna, Dubna and Protvino and new ones will
yet to come. Lithuania-based Norfa also announced its plans

dwellers of elite cottage communities. Such is the
Pavlovskoe Podvorye project developed by Open
Investments in the elite Paviovo cottage community on
Novorizhskoe route, or the 100,000-sqm Retail Park project
from Regions-Development,, or REC Odintsovo on

-"‘-.-i Ocean in Zhukovsky, Kurs in Odintsovo, Solnechny Rai in
l‘*'il"tr‘."‘f (il | _|'-.__.. Ramenskoe, Globus in Kolomna and many others. . . .
T iy (e Hypermarket chains also tackled the development of subur- The payback periods of suburban shopping centers are comparable to those in the
i ban expanses. Thus Carousel hypermarkets already oper- capital or shorter. In the Moscow region an SC pays for itself during 5—6 years,

i s Fpee BT oy in Moscow i
| I (1B np= 1 P, e e 409 %J | d ate in Dmitrov, Podolsk and Bronnitsy; Globus — in whereas in Moscow it takes 7—9 years to recoup an investment
i } I ;- I i § 661 3030 | i Shchelkovo, DIY Castorama — in Lyubertsy. Auchan intends
= I JULIL | o l 'I to open five more hypermarkets in the Moscow region.
| 11 i llj | | 4 Many developers like the Kopeika retail chain struggle  to open several shopping complexes near Moscow. A chain ~ Mozhaiskoe motorway anchored by REAL hypermarket from
1 : ;I ; ; J E | i to create community retail chains in the largest inhabited  of shopping centers may also appear under the SPAR trade- ~ RTM Development.
1 Il | I : i : localities of the Moscow region. But such plans will hardly — mark given that the company’s partner SVA Trading has On the other hand, quite a few nationwide developers
IEng 1@ ] ! (- come to pass in view of consumer market immaturity,  already completed SC Ocean in Zhukovsky and designs the  construct urban shopping centers. Thus Tashir Group erects
. Al Al | H insufficient financing and the lack of rapport with the local  retain-entertainment center ZHUK in the same city. a 40,000-sqm retail-entertainment center on the main street
"“"""'—'. o officials. Now RIGroup is creating a retail chain in Klin, The biggest national developers, building commercial — of Kolomna while Torgovy Kvartal creates a 28,000-sqm
Voskresensk, Sergiev Posad and Serpukhov under the  properties all over Russia, stake on the suburban towns as  retail complex under the same name in Domodedovo. -
umbrella of Schastlivaya 7Ya brand. Another chain is
being created by Mytishchi-Plaza, the owner of SC Krasny thousand rubles thousand sqm billion rubles
Kit. It is going to open SC Komsomolets in Krasnogorsk 16 o Average per capia r16 000 1288 . 8788
and Solnechnogorsk, in addition to a couple of RECs on 144 personal income 14 000 - : gg?:ﬁ trlj’rgn'g\’/‘:: product
Novorizhskoe motorway. Stroi-Plast also expands its retail 121 _o Volume of housing 12 000 7004
chain under the Kurs brand. Its properties already function 104 construction £10 000 6001 %
in Reutov, Vidnoe and Odintsovo. New Kurs REC will soon 8- 8000 Ll
emerge on Yaroslavskoe highway at the entry point to 6 L6000 ;gg
Pushkino. 44 - 4000 2004
Ramenka, building the national Ramstore chain, actively 2 5000 100+
constructs shopping centers in the Moscow region. In addi- : : : : 2002 | 2002 | 2002 | 2002 | 2002
tion to the Podolsk Ramstore, two more will emerge in 2002 2003~ 2004 2005~ 2006
S ergi ov Posad and Orekhovo-Zuevo. Samokhval also devel- Sources: Goskomstat, Treasury Department of the Moscow Region Sources: Goskomstat, Treasury Department of the Moscow Region
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Planned Shopping Centers

Name City Address Planned Gross Floor
Opening Year | Area, sqm
Chocolate (Sedmoi Kontinent) Reutov Shosse Entuziastov, estate 102 2007 111 600
June (Regional Development) Mytishchi Volkovskoe shosse/Mira Street 2009 100 000
Balashikha City Balashikha Shosse Entuziastov, 1.5 km past the MKAD 80,000
Krasny Kit Outlet (Mytishchi-Plaza) Mytishchi 18 Sharapovsky proezd 2008 73,000
Gallery Odintsovo (RTM Development) Qdintsovo 5th km of Mozhaiskoe motorway 2007 69,500
Big Box (Ralif Safin) Novorizhskoe motorway, 6 km past the MKAD 68,000
Elgrad (Torgovy Kvartal) Elektrostal | Lenin prospekt, Fryazevo motorway, Severaya street 2008 55,000
Nogisnky Passage Noginsk 40 Industrialnaya Street 2008 43,000
Zhuk (SVA Trading) Zhukovsky 5th neighborhood 2009 40,000
Pushkin Plaza Kurs (Stroiplast) Pushkino Yaroslavskoe motorway (point of entry) 2008 37,500
Baltia (Mytishchi-Plaza) Novorizhskoe motorway, 6 km past the MKAD 2008 30,200
REC Tashir Kolomna 2008 40,000
REC Komsomolets (Mytishchi-Plaza) Krasnogorsk 2 Lenin Street 2008 30,000
REC Lyubertsy 13 Pobratimov Street 2008 27,000
Torgovy Kvartal Domodedovo Kashirskoe motorway/Gagarin Street 2008 25,300
Olymp Korolev 11 Kalinin Street 2007 25,000
Schastlivaya 7 Ya (Happy Family) Mytishchi Lesnaya Street 22,700
Ramstore Orekhovo-Zuevo 2007 22,000
Ramstore Sergiev Posad 20,000
Schastlivaya 7 Ya Sergiev Posad Voznesenskaya Street 2007 22,000
Schastlivaya 7 Ya Elektrostal Fryazevo motorway 21,000
SC (Russian Research Group) Podolsk Oktyabrsky prospekt 2009 13,500
Source: Colliers International and in-house information

ban towns who do not work in Moscow have already got
used to Moscow retail and have their preferred retail opera-
tors represented in Moscow shopping malls,» points out Ms.
Skok. The exacerbation of the transport situation also
spurred the expansion of retail chains in suburban towns, as
consumers hailed the coming of comfortable shopping to
their places. Such shopping complexes as SC Krasny Kit at
the railway station Mytishchi, also become community and
leisure centers.

Vitaly Efimkin

vice president

at Tashir Group

With high solvent demand for retail properties and services in the
Moscow region the retail-entertainment structure is underdevel-
oped, so it pays to develop retail properties. Another reason why
many developers prefer suburban sites is a shorter cycle of
approvals preceding construction and lower costs. Most promising
are full-format centers with gross floor area ranging from 20,000 to
50,000 sqm, a good entertainment function, food court, restaurants
and multiplexes.

Some of investors, generally specializing in housing con-
struction plan to enter the retail market as well. Thus a com-
pany affiliated with Peresvet-Invest Group is going to build a
chain of shopping centers ranging from 10,000 to 30,000
sqm of floor spaces in different towns of the Moscow region.
The region will also become a proving ground for experi-
mental formats. Mytishchi-Plaza intends to raise Russia’s
first 80,000-sqm outlet center in Mytishchi to house the stock
shops Adidas, Reebok, Zara, Stockmann et al.

On the a whole, at least one project of a modern shop-
ping center has been launched practically in every city and
town of the Moscow region while some cities boast three or
four of such projects. Says Olga Yasko, head of the analyt-
ics department at Colliers Int.; «Most suburban towns are far
from being saturated with modern retail. Quite a few major
places do not have any professional retail real estate at all.
The exception is Mytishchi and Balashikha where several
projects were announced in addition to the successfully
operating SCs.» However the construction activities are so
intense and large-scale that the residents of the Moscow
region may soon rank first in Russia in terms of provision
with modern retail space.

To each city
according to its needs
In most places open-air markets and old retail formats
still prevail. «The modemn commercial real estate market
began developing later in the region, than it did in the capi-
tal. Outdoor or roofed marketplaces still dominate the skyline
of many suburban towns; contemporary conceptual malls
are scanty,» points out Tatiana Skok, senior analyst at
Russian Research Group, a consultancy. The company’s
experts figured, for example, that even in 2009 the city of
Zhukovsky will still lack 64,000 sqm of quality retail space.
Developers and investors tumed their eyes to the
Moscow region about five years ago. «The Moscow region
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Near-Moscow SCs are a good
chance for those tenants who fail
to pass through tough selection
at the best Moscow properties

draws the increasing number of investors with each passing
year, because the Moscow retail market potential is not lim-
itless,» opines Aidar Galeev, director of the research and
consulting department at Miele — Commercial Real Estate.
The interest was also roused by potential tenants confronted
with noticeable saturation of Moscow with certain retail for-
mats. They were looking for new regions and cities where
they would be more successful in their trading operations.
The potential of the suburban consumer market is vivid-
ly demonstrated by burgeoning housing construction and
growing average wages. «Even those dwellers of the subur-

e

The consumer potential in remote suburban towns like
Orekhovo-Zuevo, Kolomna, Stupino, Serpukhov, Sergiev
Posad, Elektrostal, Noginsk et al. is not that great, though it
has grown enough for modem properties to find their buyers.
Transnational manufacturers gain a strong foothold at some
places like Stupino, providing the local residents with jobs
and fair eamings. «Given the scarcity of quality retail in most
cities of the Moscow region, virtually any retail format will
find its audience,» thinks Ms. Yasko. Torgovy Kvartal's
experts think that a 30,000-sqm retail-entertainment center
would be the most promising option for suburban towns
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while at prestigious routes and in cottage communities spe-
cialty centers and fashion centers would be preferable.

In the opinion of Ms. Skok, the main danger of retail devel-
opments in small towns of the Moscow region lies in the possi-
bility of quick market saturation. «For example, a single 40,000-
sqm shopping mall can meet the needs of the entire place and
the success of the next project is questionable,» she continues.
Some developers have already been crippled by the market
glut. Thus SC Galion has for many months been exposed for
sale in Balashikha with its abundance of shopping centers while
Stroiplast put up development land for sale in Klin.

The consumer market of the
Moscow region is like the markets
of large regional centers

As in any other region, the developer must come to
terms with local authorities; it is by no means accidental that
most successful projects were carried out by companies
based in the Moscow region while many famous Moscow-
based investors have so far failed in launching their projects.
The payback periods of suburban shopping centers are
comparable to those in the capital or shorter. «In the
Moscow region an SC pays for itself during 5—6 years,
whereas in Moscow it takes 7—9 years to recoup an invest-
ment,» Mr. Galeev believes. Ms. Yasko gives even a small-
er range: 4—5 years.

Plainer filling
All'in all, the consumer market of the Moscow region is
more like the markets of large regional centers than the

Elza Rozental

vice president
and commercial director
of Torgovy Kvartal:

Lower project construction costs, plenty of developable land, close
proximity to Moscow and hence excellent logistics and easiness of
control make the Moscow region attractive for Moscow-based
developers.

Moscow consumer markets. The average income of local
residents is comparable to those in Tatarstan, so mostly
those tenants who offer plainer convenience goods to buy-
ers in the low-middle segment are interested to trade in
near-Moscow shopping centers, whereas well-known
brands weigh the prospects of opening their outlet and stock
centers. Near-Moscow SCs are a good chance for those ten-
ants who fail to pass through tough selection at the best
Moscow properties. «Not all tenants operating in the city are
represented beyond its boundaries. Start-ups often begin
their life cycle in the towns closest to Moscow,» says Mr.
Galeev. In the opinion of Ms. Skok, local suburban tenants
seek a place at «roofed markets» where the rent is lower
than at professional SCs. As noted by Ms. Yasko, the cities
lying some 60—70 km from Moscow are mainly entered by
chain operators while the nearest suburban towns are
entered by all tenants.

As the practice shows, restaurants and public catering
outlets face the greatest problems with accommodation in
the Moscow region because of the poorly tuned logistics.
RRG who brokered retail spaces at REC ZHUK points to
the growing interest of tenants. Thus Carousel and 6
other large operators applied for the position of hyper-
market, even though originally SPAR hypermarket was
announced. All biggest electronics and household equip-
ment stores, perfumery and sports operators also for-
warded their applications. The rental rates at SCs in the
Moscow region are generally comparable to those at
other regional shopping centers and lower than in
Moscow, save for complexes like MEGA or Luxury Village
in Barvikha. |

Operative Shopping Centers

Name City Address Opening | Gross Floor | Key Tenants
Year Area, sqm

XL Mytishchi 1 Kommunisticheskaya St. 2005 55,000 Perekriostok, Roskino, Eldorado,

Bananamama, Kva-Kva-Park
Marktkauf Kotelniki 5 Novoryazanskoe motorway 2003 34,000 Real, Castorama
Krasny Kit (Red Whale) Mytishchi 18 Sharapovsky proezd 2006 26,600 | Perekriostok, Technosila, Karo Film
Format Mytishchi 29 Olympiisky prospekt 2005 22,000 Ramstore, Mir
Akvilon Orekhovo-Zuevo 85 Lenin Street 2005 19,200 Perekriostok, Luxor
Perlovsky Mytishchi 33 Seleznev Street 2007 17,400 Perekriostok, Tsentrfilm
Svetofor Balashikha 14 shosse Entuziastov 2006 17,000 Sedmoi Kontinent
Galion Balashikha 54a shosse Entuziastov 2005 16,700 Perekriostok, Mir

Ramstore-Podolsky Podolsk | 45 Bol. Serpukhovskaya Street 2003 16,000

Ramstore, Karo Film

Vertikal Balashikha

36a shosse Entuziastov 2005 15,000

Perekriostok, M.video

Paterson Lyubertsy

146 Oktyabrsky prospekt 2003 13,500

Paterson, Eldorado

Dream House Barvikha | 85/1 Rublevo-Uspenskoe shosse 2005 12,600

Azbuka Vkusa

Krasnogorskie Torgovye Ryady

Krasnogorsk | 12 Fifty years of October Street 2005 12,500 | Ramstore, Eldorado, Bananamama

Idea Balashikha 20th TsOVB neighborhood 2006 12,500 Sedmoi Kontinent, Eldorado
Albatros Dmitrov 5a Professionalnaya Street 2005 12,000 Sedmoi Kontinent
Meridian Elektrostal 4 Yalagin Street 2006 12,000 SPAR
Kurs Vidnoe 10 Solnechny neighborhood 2006 11,000 Perekriostok, Eldorado

Source: Colliers International
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