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TOTZia MHOTVe Mara3viHbl 1 TOProBbIe LIEHTPbI ByayT OTKpbIBaTLCA
He nocJe TLiaTesIbHbIX 3KOHOMUYECKMX PacyeToB 1 aHanusa nia-
TEXKecrnocobHOCT MECTHOr0 HaceneHWs 1 0ObIYHbIX TYpPUCTOB,
a B HafleXne, YTo B HWX 3aMIAHET KPYMHbIA YMHOBHWK, GU3Hec-
MEH, NMOTEHLIMAbHbIN MHBECTOP, a TO 1 Npe3naeHT, eciun He Poc-
cvu, To xots 661 MOK, nnv napa onMnuiACKX YeMNMOHOB, — Te.
paaun MumKa. 3To ByayT NPenMyLLECTBEHHO MaraswHbl 1 PecTo-
paHbl 418 3nUTbl — 00 OTKPBITUM TaKMX Y)Ke 3aABUIN KOMMNaHUM
Bosco (snagenel, Mockosckoro ['YMa) u Mercury (Bnagene, moc-
KoBckoro LIYMa).

ABOPLbl N XU'KKNHDbI

Mexay Tem camu xutenu Coun He TaKue Y U COCTOATENbHbIE.
IMo ypoBHI0 cpesHer 3apaboTHOM NiaTbl ropoj HAX0ANTCA TONIbKO
Ha nATom MecTe B KpacHoaapcKoM Kpae, ia K TOMY e WX A0XOf,
CUNbHO 3aBMCUT OT ce30Ha. [103ToMy couMHLaM ropaszio HyxxHei
«Marnutb 1 «MATtepoukn», yeM Prada v Gucci. la v ans Munnv-
OHOB TYpPUCTOB — B 3HAYMTE/bHON CTEMeHU He caMblx BoraTbix
pOCCHAH — BOMbLUe HyXHbI MarasuHbl U PeCTOpPaHbl, OPUEHTUPO-
BaHHble Ha CPeAHUI Knace 1 Huxe cpeaHero. OfHaKo NoaroToBKa
K 3umMHein Onumnuage-2014 Bbi3oBeT HeM36eXHbIN MPUTOK B ro-
poj COCTOATENbHOM YacT! POCCUSAH, BeAb 3NMTHasA TycoBKa Kyp-
wasenA Ha 6avkanwme 7-8 ner Tenepb nepemectutes B Kpac-
Hyto Monsany n Coun. }utenn Coum 1 npocTble TYpUCTbI PUCKYIOT,
4TO MOBCEAHEBHAsA MaccoBas TOProB/iA OyAeT BbiTeCHeHa Ha 3a-
ABOPKM ropoga, a Jlydlume MecTa 3aiiMyT TOProBLbl 3UTHBIMU
MapKaMu 1 KOHLieNTyabHble pecTopaHbl.

He cnocobeTByeT pauyoHanbHOMY pa3BUTHIO CEKTOpA TOProBoM
HEABVWXKVMOCTY 1 KOHKYPEHLIA CO CTOPOHbI APYTWX TUMOB HefBY-
KUMOCTU. YKe ceityac cToumocTb xunbsA B Coum cpaBHMMa co cTo-
MMOCTBIO XW/bA B CMafbHbIX paiioHax MockBbl. MHorve aeseno-
nepbl, BbIGUpas Mexay BO3MOMXHOCTbIO MOCTPOUTb HEABUKM-
MOCTb MOJ, XXWJ1be 1 NPOAATL MO BbICOKOY MOCKOBCKOI CTOMMOCTM

WM MOCTPOUTB TOPFrOBYIO W CAATb/MPOAATb MO MarasuH Mo Hus-
KOV KpacHOAApCKOM LieHe, BbIOUPatoT MEHHO MepBblid BapyaHT.
Caatb B Coum nomelleHVA B apeHay nog TOproBAto Uav Npoaatb
110 TOW e CTOMMOCTY, Kak B MocKBe, B G0NbLUMHCTBE Clly4aeB He
MO/y4MTCA — HET TAaKOr0 UHTEHCMBHOTO NOTPEBUTENIBLCKOrO Crpo-
Ca, KaK B CTONMLE, W NparMaTuyHbIi peteiinep Ha nogobHble 3a-
Tparbl He cornacuTcA. OcobeHHo 3To KacaeTcA TOBapOB, KOTOpble
He/b3s BbIBE3TU C KypopTa (ObITOBOI TexHWKYM, Meben) 1 cnpoc
Ha KoTopble OrpaHWyeH MeHHO noTpebHocTAMU xuTenein Coun.
lMpopaaBLbl oAeXAbl, CyBEHUPOB W MOAAPKOB, MPOAYKTOB, Je-
KapCTB, BNlafesbLibl PeCTOPaHOB U Kaghe MOryT paccynTbIBaTb U Ha
TypUcToB. Ho MMEHHO B C1ly OFPOMHOIO TYPUCTUYECKOTO MOTOKA
Crnpoc NoABePeH 3HaUMTENbHbIM CE30HHBIM KonebaHusAM, No3To-
My MHOTVe Mara3uHbl 1 pecTopaHbl, 0C06eHHO pasMelLatoLmnecs
B HECTaLMOHAPHbIX MOMeLLEHMAX, PaboTatoT TObKO B TypuUCTUYe-
CKUI Ce30H 1 3aKpblBatoTes Ha 3uMy. Kpome xwnbs, 6onee nep-
CMEKTVBHbIM, N0 CPABHEHMIO C ieBEIONMEHTOM TOProBOIN HeaBU-
KUMOCTW, ABAIAETCA U CEKTOP FOCTUHWYHON HeABWXMUMOCTH. B ro-
poze kK Onumnuage pomkHo nosBuTbeA okono 300 Tbic. HOBbIX
TOCTVHWYHBIX MecT. B pesynktarte ecnv B Couv v nnaHypytoTes Ho-
Bble KpyMHble TOproBble 06beKTbI, To IM60 Ha MecTe cTapbix, ye
CTaBLUMX 3a AECATUIIETVA NOMYAPHBLIMM, KOMMIEKCOB, 1160 B CO-
CTaBe MHOTO(YHKLMOHANbHbIX XUbIX U FOCTUHUYHBIX 3[aHNMN.
Takke Bo3BeaeHvie TLL Byaer BecTvCb B paiioHax CTPOUTENLCTBA
onmuMnuicKkmx obbexToB (B KpacHoii MonsHe n ViMepetuHcKoi
AONVHE), FAe BblAeNeHO NOA KOMMJIEKCHOE 0CBOEHWE AOCTaTO4HO
MHOTO paHee «HerpyKOCHOBEHHbIX» 3eMenb. YTo Byaer ¢ aTMmMm
obbeKkTaMu nocne nposeaeHVA OnMMNMaabl, KOrAa CXIIbIHET Or-
POMHbIVi TYPUCTUYECKIIA MOTOK, NMOKa TPYAHO CKa3aTb.

Y3KAA MOJIOCA

Ha cerogHswHuin aeHb Coun — cambliii nonynspHbIi B Poceum ro-
POA-KYpOpT, BbITAHYBLIMIACA BAOMb YepHOMOpcKoro nobepexbs
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. TK «LIEHTPAJIbHbI» (TK «AJIEKCAH/ZIPUA») 6. TOL, IHTEPKOM»

. «HAVIKA M/1A3A» (PEKOHCTPYKLINA
TOCTUHWLIbI «<HAKA)

~OWON —

Ha 145 km, c HaceneHuem okono 400 Thic. yenosek. OH cocTouT 13
LleHTpanbHoro, JlazapeBcKoro, XoCTYHCKOrO 1 AfiepcKoro pano-
HoB. 90% Tepputopumn Coun 3aHMMatOT ropbl U npearopbA. Hepo-
CTaToOK 3eMJIN 1 BbICOKasA ee CTOMMOCTb (MO AaHHbIM KOMMaHW
Swiss Realty Group, no 200 Tbic. USD 3a cotky B LleHTpanbHom
paiioHe) NPYBENM K MOABJIEHVIIO POEKTOB CTPOUTENBCTBA HaMbIB-
HbIX OCTPOBOB. B ropoze Aaxe npu HbIHeLHeN, AaneKo oT nnaHu-
pyemoii K 2014 1. 3arpy3Kku B 7 MIH TypyCTOB B rog, Habntoaaercs
HEeA0CTaToK MHXeHePHOW 1 TPaHCMOPTHON MH(PACTPYKTYpbI, Npo-
6neMmbl ¢ 3HeprocHabeHneM 1 KaHanu3auyen, yTuansauyen or-
XOZ0B, ra30cHabeHneMm.

B 6nkaiiwee gecatunetvie Coun 0XXUAAIOT KapAUHaibHbIE rpa-
JOCTpOMTENbHBIE M3MEHEHUSA B paMKax (efepasbHON LieneBoi
nporpamMmbl «Pa3Butie r. Coum Kak ropHOKIMMATYECKOrO Kypop-
Ta (2006-2014 roabi)». Mocne ee peanu3auym ropog, 0Co06eHHO
LleHTpanbHbIi 1 AAIEPCKUIA paiioHbl, MpaKTUyecKy ByAeT nepect-
POEH, B TOM Yuc/Ie 1 6ONBLUMHCTBO HbIHE e/CTBYHOLLMX 0O BEKTOB
TOProB/V 1 pa3BieyeHnit. B peKoHCTpyKLMIO ropoaa v CTpouTenb:
cTBO 06beKToB K Onmmnuage B ViMepetuHeKom fonuHe 1 Ha Kpac-
How MonsHe nnaHupyetes nHeectposatb 12 mnpa USD, npuuem
GonbLuas YacTb CyMMbI Bblaensetca 13 heaepanbHoro brogxera.
AKTVBHOE y4yacTvie B MpOeKTe MPUHMMAIOT TaKvie KOMMaHWW, Kak
PAO «ESC Poccuw», fa3npom. Ha goporu notpatat okono 4,5
mnpa USD — npornycKHyto cnoco6HOCTb A0POXHON ceTu 3a 7 et
NpeaCToUT YABOMUTb, MOCTPOUTL HOBbIE [OPOrY, PEKOHCTPYMPO-
BaTb CTapble, PaCLUMPUTb XeNe3Hyto J0pory 1 OTKPbITH ABE MOHO-
penbcoBble. YTobbl YBEINYNTL IHEpreTYecKyto MoLHocTb ¢ 380
£0 800 MBr, notpatat 1,9 mapa USD. Peanusauys npoekTa no Mo-
JEPHN3aLMN NHXXEHEPHO-TPAHCMOPTHON MHGPACTPYKTYpbl Fopo-
13 MONOXUTENBHO CKAXKETCA Ha CTOMMOCTY IeBeJIONMEHTa 00beK-
TOB TOProBOW HEABVKMMOCTY, TK. NO3BOAMT MUHUMU3MPOBATH 3a-
TpaTbl Ha VIHXeHEepHOE 1 TPaHCMOPTHOe 0becreyeHyie 0GBEKTOB.

Ho ao Onumnuitckmx mrp ewe 7 neT, a ceitvac noTpeduTenbeKui

www.mallhouse.ru

5. «COYM MNNA3A» (PEKOHCTPYKLILA
TOCTUHULIbI «<sMOCKBA»)

7. BOSCOY MOPCKOI'O BOK3AJIA

croHcop
pervoHanbHOro
pasgena

pblHOK Coun siBHO He Ha mogbeme. B ropoie, no peanbHol uncieH-
HOCT HaceleHUsA CoMocTaBUMOM C JIUNeLKoM, HET HY OfHOTO M-
nepMapKeTa, U3 ceTei NpoJ0BOIbCTBEHHbIX CyNepMapKeToB npes:
cTaBfieH TonbKo «[1aTapcoH», OTKPbIBLUMIA MepBbli MarasuH
B ObiBleM yHuBepcame «CBetnaHa» Ha KypopTHoM npocnekTe,
a 3ateMm B Apniepe. ClOXKHOCTM € OTKPbITUEM MarasvHOB 6oMbLUNX
(hopMaToB NOHATHBI — B FOPOZE, Ha Y3KOI NOooce MeXay ropamm
11 MOPEM, HET NMOAXOAALLMX BOMbLIMX 3eMENbHBIX Y4aCTKOB 1A UX
CTPOMTENBCTBA, @ Te, YTO eCTb, OblN Y)Ke KEM-TO 3aHATbI U Npeasia-
ratoTcs o 6acHOCN0BHbLIM AnA peTeiinepos LeHaMm. LieHbl npoaa-
W MOCTPOEHHON HEABMXKMMOCTM TaKXe BMevamiawT —
4000-5000 USD 3a kB.M B LlenTpanbHom paiioHe Coun. Hampu-
mep, B Hauane 2007 r. gByxaTaXHbI KoMmeKe niowagbio 600
KB.M npeanaranu Kynutb 3a 3 maH USD.

OcHoBHble oyaru pa3sutus Toproeau B Coun — 310 Topro.bIi
KBapTan y ene3Hof0pOXKHOro Bok3ana B LieHTpanbHoM paiio-
He 1 paVioH LieHTpanbHOro pbiHKa B Aanepe. OcTanbHble npes-
MPUATYS TOPrOB/IM pa3MeLLaloTCA B XWUbIX pailoHax 1 nocen-
Kax, Ha mepBbIX 3Taxax roctuHuL. Cnpocom nosnb3yioTes nome-

MOKA3ATE/1b :

PACCTOAHWME 10 MOCKBbI, KM

YNCNIEHHOCTb HACEJIEHNA HA 2006 I, TbIC. HE/

['0J OCHOBAHWA

0B0OPOT PO3HNYHOV TOPTOBJIM 3A 2006 I, OLLEHKA, MJIP[, PYE.

OBOPOT OBLLECTBEHHOIO MUTAHMA 3A 2006 T,
OLIEHKA, MJTPA, PYB.

[0/1A PLIHOYHOW TOPTOBJIN B 2005 T, %

[01A HENPOAOBOJIbCTBEHHbLIX TOBAPOB B OBOPOTE
PO3HMYHOW TOPrOB/IU B 2005 T, %

CPEAHEMECAYHAA HOMUHAJIbHAA HAYMCNEHHAA 3APABOTHAA
TIATA 3A 2006 T, PYb.

PEI'MOHDI

rpynmna KoMmaHH#
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TABJINLIA 1. COLIMANIBHO-3KOHOMUYECKME NMOKA3ATE/IN COYU (BOJIbLLOIO CO4YM)
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HeABMXUMOCTb U CeTu 0XKHOoro GeaepanbHOro oKpyra
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30AHVE HOBOTO TOPTOBO-O®MCHOTO LIEHTPA HA KYPOPTHOM MPOCMEKTE

> WeHuA BRoab KypopTHoro npocnekTa, rae NoCTPOEHO HECKOJb-

KO HOBbIX HeBO/bLLIMX TOPTrOBbIX KOMI/IEKCOB.

ToproBbIf KBapTan y »ene3HoAopoxHoro Bok3ana Coum orpaHu-
yeH ynuuamm lopbKoro, KoHetutyumm 1 KypopTHbIM npocnexToM.
BHyTpu 3toro TpeyronbHuka Haxogutes LYYM ¢ marasuHamm «Ka-
Tiowa, «Boicwas Jlurar, «®ocm» n «J1'31yans», LieHTpanbHbIi pbi-
HOK, HecKonbKo 6a3apoB. EcTb 3aech nonynsapHbIe TOproBble Kopu-
Aopbl — ynuubl HaBarvHckas, MockoBckas, BoposcKoro, rae mara-
3WHbI PacrnonaralTcA NOPOM 1 Ha BTOPbIX 3Taxax; paboTatoT He-
CKONbKO HEBOMbLLMX TOProBbIX KOMMIEKCoB. Baonb noutw Been
HaBarvHcKom yn. npoTAHYACA KpynHENLWNIA B ropose TpexypoBHe-
BbIi TK «ToproBble paabl», rae pacnonaraloTcs MarasHbl Kak 13-
BECTHbIX MApOK 1 CeTell KpacHOAApPCKOro nau deaepanbHOro Mac-
wraba: DIXIS, «Undporpag», «EBpocetb», «betanmHk», Benetfon,
Gee Jay, <TBOE», Mascotte, Finn Flare, Trec, Tak M UMUTUPYIOLLME UX:
«benasa Opxupes», «Jetckuin myup». Ha ynuuax Coum Takke npea-
CTaB/ieHbl MarasuHbl ceteit «CnioptnaHaus», «Boicwas Jlura», «Pvis
low», Zenden, «3nbpopapo», «Movick», «MoHep», «MHTepcnopm,
«KpacHbiit Ky6», Baon, DIM, Tervolina, «3koHuka», Westland, L'Occ-
itane, «LleHTpobyBb», Zenden, «MioHxeH», «3T1axu», «CanomoH,
«CBC-MebenbHbilii LeHTpy. «[leTcKnii MUp», 0beLLaBLIni OTKPbITh
marasuH eule B 2006 r, Tak 3T0 1 He caenan Ao cux nop. Xotenu ot-
KpblBaTb MarasuHbl B Coum Takke «lepekpectok» n «[poccmapt.
Ouar ToproBav ToBapamm 3MTHOTO 1 JIIOKCOBOTO Kilacca pa3BuBa-
eTcs y Mopckoro Bok3ana ropoza Coun. 3aech Haxoautes Hebonb-
IO TOProBblii KOMM/EKC, mpeAcTaBasowmin mapku Gucci,
Dolche&Gabbana, Dior. Pasom Bo3Ben 1Ba HOBbIX TOProBbIX KOM-
MeKca, KOTopble HaxoAATCA B CTapuu 3anonHenus. Komnanua
Bosco di Ciliegi 3paHnv Mopckoro Bok3ana 8 2008 r. oTKpoeT Top-
TOBYIO rasiepeto, I[Zie pacroioxarca MarasuHbl, UTHeC-3aJ1, pecTo-

paHbl. PAgom ¢ Mopckum Bok3anom pabotaet u pectopaH McDon-
alds. Ha nnowaan y ueHtpanbHoro peiHKa B Aanepe (yn. JlennHa)
pacnonaratoTcs Mara3utbl Sela, «CBA3HO» v apyrue.

Bcero, no gaHHbIM aamMuHucTpaumy ropoga Coun, Yepes ropog
npoxoaut 15% o6opoTa po3HuyHoii Toproean KpacHogapckoro
Kkpas. CoBOKyMHbI 060poT 06LLecTBeHHOMO NuTaHWA B Coun He-
HaMHOrO OTCTAeT OT KPacHOAAPCKOTO YPOBHS, OAHAKO MpenMy-
LLeCTBEHHO 3TOT CEKTOP MOTPebUTENbCKOro pbiHKa pa3BMBaeTCA
HeceTeBbIMM CTPYKTYpaMM — YacTHbIMU MpeanpuUH1MaTensmy,
KOTOpble OTKpbINY COTHM 3aBegeHuiA. Kpome McDonalds B ropo-
Ae noka npegcraBneHa «Kpolka-KapTowka», o nnaHax oTKpbl-
TMA pectopaHa «Cubupckas KopoHa» coobuwan «PocuHtepy.
K Onumnunage MHorve U3BecTHbIE pecTopaTopbl U CeTn BbiCTpo-
r0 MUTAHWA He TONIbKO OTKPOIOT 3aBefeHUA B FOpOAE, HO U Ha-
yuarcs BbICTPO co34aBaThb MyHKTbI MUTaHWA ANA 3pUTeNeil BAob
O/IMMMUICKIX TPAce 1 Bo3/e CTaAvoHOB. B ropoge npepcrasne-
HO BCEro HECKONbKO BOYNIMHIOB U OAHO3a/bHbIX KMHOTEATpOB:
MOKa XWTeN KypopTa MpeAnoynTatoT Apyriie pasBieyeHs.

TOPIOBAA MNMONTAHA

KpynHbIX coBpeMeHHbIX TOproBbIx KoMmieKkcoB B Coun ceitvac
npaKTuyeckn He ctpomutca. Baonb KypopTHoro npocnekTa ectb
HECKO/IbKO HOBbIX HEBOMbLINX 0OBLEKTOB; HEKOTOPbIE MyCTYHIOT
U BbICTaB/EHbI Ha MPOAAXY, CTb U AeNCTBYIOLLVE MAHU-KOM-
nneKcobl, Takme Kak «Ogucces». Bosne LleHTpanbHOro pbiHKa
WAET CTpOMTENbCTBO nepBoi oyepean TOLL «Anekcanapus», Ko-
TopbIi oTKpoetcaA B 2008 r. ApeHayemas ToproBas nioLajb Co-
craBut 5800 KB.M Ha nATM ypoBHsAX. Ha Bce 15 600 KB.M KOM-
nnekca npuxoautes Bcero 80 MawwmHo-Mecr. [ocTpouTsb Aonon-
HUTeNbHbIe MecTa, TaK e Kak 1 niowaan noj cynepmapker
1 K1HOTeaTp, NNaHNpyoT BO BTOPOW 0Yepeau.

KpyrHble e NpoeKTbl NOKa HaXOAATCA Ha CTaaun paspaboTku,
MPOEKTMPOBAHMSA U COMIAaCOBaHWA, MOWCKa WMHBECTOPOB. Tak,
«OBbeayHeHHasA NPOMbILLIEHHAA KOpNopauus» (peKoHCTpyvpy-
IoLLaA COBMECTHO C aAMMHUCTpaLVeli npesuaeHTa ToproBble ps-
Abl y Kpemnisi) paspaboTana MpoeKT peKOHCTPYKLMM COUMHCKOrO
LIYMa B coBpemeHHbIi TPL, nnowaabto 25 Thic.kB.M. OHa e 3ait-
MEeTCA PEKOHCTPYKLMel ofHo 13 ctapeiwmx roctuiuy, Coum —
«[prMopcKoi» — B COBpeMEHHbIN MHOTO(YHKLIMOHANbHbIN KOM-
nnexc niowazsto 100 TbiC.KB.M, YacTb U3 KOTOPOrO OTOMAET MOZ,
MOMELLEHNA TOProBAM M 06LLecTBeHHOro nutaHusA. KomnaHusA
«lOmMako» pa3paboTana NpoeKTbl PEKOHCTPYKLMM LieHTPanbHbIX
roCTUHWL, ropoja «Yaiika» (y »enesHOAOPOXHOTO BOK3asna)
1 «MockBa» (y nepeceyenus yn. lopbkoro 1 KypopTHoro npocrek-
T1a). B nepBoM KomnneKce, nosyurvBLueM Ha3eaHue «Yaiika lMna-
3@, M0Z, TOPTOBbIE U BbICTABOYHbIE M0Laav oTBeayT 16 ThICKB.M,
a B0 BTOpPOM, KOTopbIi HazBanu «Coum Mnasa», — 17 Teic.kB.M. Bce
3TV NPOEKTbI MOryT BbITb peann30BaHbl B paMKax KOMMIEKCHOM
NporpamMMmbl peKoHCTpyKuuy LieHTpanbHoro paiioHa Coun.

B Annepckom paiioHe HOBble TOProBO-pa3BiieKate/ibHble LIEHTPbI
MoABATCA B MOKA He 3aCTPOEHHO VIMepeTvHCKOiA AonuHe, rae Ha
TEPPUTOPUM B HECKOJIbKO COTEH MEKTapOB PacroNoXarcA 0ObeKTbI
OnuMnnIACKON AepeBHU: CTaANOHBI, TOCTUHWLI, XUNble MAKpOpaii-
OHbI Pa3HOI 3TaXHOCTY, @ TAK)Ke TOProBble, pa3B/ieKaTeNlbHbIe 1 Bbl-
cTaBoYHble LeHTpbl. OguH 3 TPLL pasmectutcA oKono asponopta
Aanepa, a BTOpoii — Bo3/ie npecc-LeHTpa OAMMNMIACKOM LepeBHM.
lMocne nposeseHna OnvMnuazb! MoryT BbITb nepenpotnapoBaHbI
B TOProBO-pa3B/ieKaTeNlbHble LEHTPbI U HEKOTOpbIe ONMMMMIACKWe
06beKTbI. Benaer 3acTpoiikoit VIMepeTmHCKoi JoAMHbI KOMNaHWs
«Anbtuyc [leBenonmeHT», BXOAALLAA B rpynny KomnaHui «ba3osbin
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WCTOYHWK: GVA SAWYER U XXYPHAJT «<MOJI/T»
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roa YYACTHUKN
HA3BAHME AIIPEC OTKPbITVA MAPAMETPbI MPOEKTA OMEPATOPbI
«TOPIOBAA ¥Yn. HaBarvHckas H/n 3 ypoBHA H/n DIXIS, «Lncporpag», «EBpoceTb,
TAJIEPES» «betanuHk», Benetton, Gee Jay, <TBOE»,
Mascotte, Finn Flare, Trec
LyMm Yn. K. JInbkrexra, 4.2 1962 0,67 ra, 4-5 ypoBHein. O6wan 0OAO «LlYM», «Kariowa», «Bbiciuas Jlura», «@ocn» n
nnowaab — 6300 KB.M, TOproBas «06beguHeHHasn «J1'31yanp»
nnowagab — 5010 KB.M NpOMbILINEHHAA
Kopropauus»
HOBbIV LYM Yn. K. JInbkrexta 2008- 25000 KB. M, oA3eMHbI NapkuHr  «O6beanHeHHan Toprosas ranepes, cynepMapKeT, KMHoTeatp,
2009 NPOMbILLEHHARA GOyNVHT, JETCKWIA pa3BreKaTe/bHbI
Kopropauus» KOMMJ/IeKC, PeCTOPaHHbIV IBOPUIK,
MOViKa MaLUnH
TK «LUEHTPAJIb- Yn. MockoBckas, 4. 22 2008- O6was nnowaab — 15 587 KB.M, 3A0 «Mapkem, ToproBas ranepes, pectopaHbl
HbIW» (TK «AJTEK- | ovepenp 5800 KB.M, NapKoBKa AKazeMxuMBaHK
CAHZPUA») Ha 80 m/mect
«YAVIKA TNA3A» ¥Yn. lopbKoro — 2009- 0,8 ra, nnowaab — 54 260 kB.M, AAMUHUCTpaLmA ToproBas ranepes
(PEKOHCTPYKLMA yn. MockoBcKas 2011 Toprosble niowaay — 16 350 ke.m,  Coun, KOMako
TOCTUHWLIBI napkoBka — 18 390 kB.M. CToun-
«HANKA») MocTb npoekta — 38 mnH. USD
«COYU MNA3A» Yn. TopbKoro — 2009- 1.8 ra, nnowaab — 95 100 KB.M, AAMUHMCTPaLMA ToproBas ranepes
(PEKOHCTPYKUWA KypopTHbiii npocnekt 2011 BbICTaBOYHbIE MAOLAAN — Couu, FOmako
FOCTUHWNLDbI 8700 KB.M, TOproBble nomeLe-
«MOCKBA») HuA — 7500 KB.M, NapKoBKa —
22 000 kB.M. CroumocTb
npoekta — 93,6 mnH. USD
TOL, «MHTEPKOM»  KypoptHbiii npocnekt, 2009- O6was nnowaab — 42 000 KB.M, «MHTepKom», ToproBas ranepes, MynsTUnaexc, 60ynuHr,
4. 108 2010 napkoBka Ha 176 m/mect KomnaHua «tOxHbIii  AeTCKWiA pa3BieKaTe/bHbli LIeHTP
6eper Coum»
BOSCO DI CHILIEGI — - Mnowaab — 4000 kKB.M Bosco di Ciliegi, AnuTHble BYTUKK
Y MOPCKOIo 0AO «Mopnopt Bosco Sport, Kenzo,
BOK3AJA Coun» Max Mara, La Perla,
pecTopaHbl
SOCHI LUXURY VIL- KpacHas nonsHa, 2011 8ra Mercury nutHble 6yTvkn Mercury, Giorgio Armani,
LAGE Moc. Scra-Cagok Patek Philippe, Dolce & Gabbana, Prada,
Tod's, Rolex, Bvigari, Tiffany & Co., Chopard,
Gucci, pectopaHbl
TPL, . _ Paiton npecc-ueHtpa  [lo 2014 Mnowaab — 43 TbIC.KB.M, «AnbTnyc- MynbTunneKc, ceMeiiHbii
B OIMMMNUNCKOW 2-3 yposHs, 1000 m/mect [leBenonmeHT, pasBieKaTeNbHbIN KOMM/eKC,
JEPEBHE «ba3oBbIt SnemMeHT, Pa3BnekatenbHbIN LEHTP ¢ GOyNMHIOM, hyA-
GVA Sawyer KOPT, r1nepmapKert, ToproBas ranepes
TPLL Y ASPOTNOPTA B kommepueckoii 3oHe [lo 2014 Ha yyactke 50 ra «Aaponoptb! tOra», «ba- H/A
ALJIEPA asponopra 30BbIl1 InemeH™, GVA
Sawyer; Hochtief AG
TL, «<HOBbIVI BEK»  Aanepckuii paiioH, Mapt 2007 1 ra, nnowaab — 10 000 k.M 000 «HosbIi Bek»  Savage, Incity, «Pvs low», «Mup
[JleMoKpaTuyecKas yn., 3N1EKTPOHVKIY, BOYNIVHT, KUHOTEaTp
052
TOL, «BJINHOBO»  B6ausu degepansHoii  2007- 0,6 ra, nnowaab — 7500 kB.M H/a H/a
Tpacchl, Mexay 2008

LLeHTpanbHbIM
paiioHom Aanepa
1 MKp. banHoso

TABJINLIA 2. IEVICTBYIOLUME, CTPOALLMECSA, MPOEKTUPYEMbIE 1 MIAHUPYEMBIE KPYMHbIE TOPTOBbIE OBbEKTbI [.COYN

nemeH™, a TPL| B pamMKax KOMMepyecKoii MH(PACTPYKTypbl a3po-
nopta Azsiepa GyaeT KypupoBaTtb KoMnaHus «Aaponoptbl Ora», Tak-
Xe BXogAwwan B rpynny «bazosblin InemeHT. B 3acTpoiiKy A0AWHBI
B/IOXXWT OKONO MoAYMUANVMapAa A0NNApoB v KoMmnanusa «TMC» — oHa
MOCTPOUT 34€eCb MHOTODYHKLIMOHAbHBIN LEHTP.

B KpacHoit MonsHe (40 km ot Coun) Bo3e 3CTOHCKOMO nocenka
Scra-Cagok Ha yyactke nnowagbto 8 ra K 2011 r. gomkHa oT-
KpbiTbes Sochi Luxury Village, kotopas cTpoutes kKomnaHviein Mer-
cury. Mo KoHuenuum 3Ta «aepeBHs» OyzeT cxogHa ¢ Barvikha Lux-
ury Village. 3gecb 6ymyT npescTaBieHbl TaKue MapKu, kak Giorgio
Armani, Patek Philippe, Dolce & Gabbana, Prada, Tod's, Rolex, BvI-
gari, Tiffany & Co, pa3MecTATCA 1 3NUTHbIE PeCTOpPaHbI.

M3 KoMnaHuit, npodeccrioHanbHO 3aHVMAIOLLVIXCA AEBENONMEH-
TOM TOProBO-pa3B/ieKaTeNbHbIX LIEHTPOB, MOKa HY 0fHa He 3asBY-
na 0 Hayane ctpouTenbeTBa 06bekTa B Coum. O nnaHax cosgarb TL
B Coum roBopunu npegcraButeny «META», Ho rie oHu HaayT noga:

www.mallhouse.ru

XOAALLMIA ANIS UX OFPOMHOIO KOMIJIEKCa Y4aCTOK, He yTouHsnw. [o-
Ka )Ke KpyMnHble MPOEeKTbI C TOProBOii COCTaB/IAKLLEN HaMepeBatoT-
CA peann30BbIBaTb KpynHeLune eepanbHble JeBenonepbl, CBf-
3aHHble C XONAVHraMK, OTBETCTBEHHbIMU 3a ycnex Onumnuagl,
TaKUMU Kak «ba3oBbIi Inemen™ Onera [lepunacku, n1bo Komna-
HUW, IMEOLLVIE XOPOLUME OTHOLLEHWSA C agMUHUCTpaLmert KpacHo-
Aapckoro kpas v Coun («TT1C», «HOmako»), OnMMNnIiCKMM KomuTe-
ToM Poceum (Bosco Muxavna KycHupoBuya) nnv agMMHUCTpaLm-
el npe3ugeHTa («O6beanHeHHas NPOMbILLIEHHAsA KOpropaLus»).
Bnpoyem, fieBenonepbl TOProBbIX LIEHTPOB MOryT Monpo6oBaTb
BbIKYNMUTb KaKoW-HUOYAb MHBECTULMOHHbIV MpoeKT. Hampumep,
WHBECTULMOHHBIN MPOEKT MO CTPOUTENBCTBY TOProBO-0MCHOr0
ueHTpa niowagbto 20 ThICKB.M (TOproBas 4YacTb 6 TbIC.KB.M) Ha
nnowaau 0,3 ra B LieHTpanbHoM paitoHe Coum npesnaraercs Bce-
ro 3a 7 miH USD. Yuactok B LieHTpe nnowagbio 1,5 ra nog crpon-
TenbcrBo TL| npeanaratot yxe 3a 34 mnn USD. [M
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retail real estate and retail networks in the southern federal district

THE VANITY

OLYMPICS

SOCHI'S VICTORY AS OLYMPICS HOST IS NOT NECESSARILY ALL THAT GOOD FOR THE CITY'S RETAIL
DEVELOPMENT. THE PROPERTY AND LAND PRICES ARE BOUND TO GROW WHILE VANITY AND URGE
FOR FAME MAY POSSESS THE MINDS OF EVEN PRAGMATIC RETAILERS AND DEVELOPERS.

Text by Alexandre PYPIN

nd then many shops and shopping
centres will start opening not after painstaking
economic calculations and consideration of local
residents’ as well as fourists” paying capacity but
in hope that an important official, a prominent
businessman, a potential investor or even Russ-
ian President himself (or at least I0C's) may just
happen to pop in. A couple of Olympic champions
could also do — good for the image. Those will, of
course, be shops and restaurants for the elite.
Opening of such shops has already been
announced by Bosco, owner of Moscow GUM
store and Mercury, owner of Moscow TSUM.

PALACES AND HUTS

Meanwhile, Sochi residents are not all that
wealthy. The salary level is in the fifth place in
Krasnodar Kray (Krasnodar County) rating list,
besides their income very much depends on a
season. That is why Sochi residents are more in
need of Magnits and Pyatyorochkas rather than
Prada and Gucci. And then, millions of tourists,
majority of them Russians with moderate income,
are more in need of shops and restaurants cater-
ing to the middle and lower middle class. Howev-
er, preparation for the 2014 Olympics will
inevitably create an incoming flow of wealthy
Russians as they do not need to be explained that
from now on and for the next seven fo eight years
Courchevel with its elite congregations has
moved somewhat Eastwards and is now located
in Krasnaya Polyana and Sochi. Sochi residents
and ordinary tfourists are now at risk of finding
one day that your everyday mass shopping facili-
ty has been pushed to the city's backyard and the
best locations are occupied by elite brands and
conceptual restaurants.
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Competition from other types of real estate does
not assist rational development of retail property
either. Even af this stage the cost of housing in
Sochi is comparable fo that of Moscow's residen-
tial areas. Many developers while choosing
between an option to build a housing property
consequently selling at a high Moscow price and
an option to build a retail property for consequent
lease or sale at a low Krasnodar rate prefer the
first option. To lease or sell Sochi retail spaces at
Moscow rate is, in most cases, a highly improbable
proposition as the customer demand there is not
as infensive as it is in the capital and a pragmatic
refailer will never accept such expense. That
especially applies fo goods that are not to be
exporfed from the resort and the demand for
which is restricted fo the needs of local residents,
such as household equipment and furniture, for
example. Clothing, souvenir and gifts, foodstuffs,
medicine sellers as well as restaurant and cafe
owners can indeed rely on fourists as well. How-
ever, it is specifically the enormous size of tourist
flow that makes the demand for them so volatile
and dependant on season. That is why many
shops and restaurants, especially those located in
non-permanent spaces work only in tourist sea-
son and are closed for winter.

Apart from housing, another more lucrative sector
compared to retail property development is hotel
property sector as the city is expecting construc-
tion of new hofels for about three hundred thou-
sand guests. As a result, when Sochi is planning
introduction of new major retail objects then it is
mainly the case of building them on the sites of
already existing, popular for decades centres or
incorporating them into mulfifunctional residential
or hotel buildings. SC construction will also take

place in the Olympic development areas (Krasnaya
Polyana and Imerety Valley) where a lot of previ-
ously inviolable lands have been allocated for com-
plex development. What is going to happen fo
those objects after Olympics when the enormous
tourist flow recedes is hard to say at this stage.

NARROW STRIP

At the moment, Sochi is Russia’s most popular
resort town stretching along the Black Sea shore
for 145 kilomefres. The city's population is 400
000 people. It consists of Tsentralnyi, Lazarevskiy,
Hostinskiy and Adlerovskiy districts. Ninety per
cent of Sochi's territory is mountains and foothills.
Lack of land and its high cost (according to Swiss
Realty Group, USD 200 000 per 100 sq m in
Tsentralnyi District) has brought about a project
of arfificial islands. The city, even with current
tourist load, still very remote from the 2014 target
load already lacks engineering and transport
infrastructure and has problems with sewage sys-
tem, waste processing and gas supply.

Next decade will bring radical town-planning
changes to Sochi. Those changes are part of the
Federal Special Purpose Programme identified as
“Development of City of Sochi as Mountainous Cli-
mate Resort — 2006-2014". Upon completion of
the Programme the city, especially Tsentralnyi and
Adlerskiy Districts will be almost tofally recon-
structed. That will, of course, affect majority of cur-
rently operafing entertainment and shopping
facilities. Twelve billion dollars are to be invested
info reconstruction and construction of new
objects before the start of the Olympics in Imerety
Valley and Krasnaya Polyana. Most of the funds
are appropriated from the federal budget. Such
companies as RAO EES and Gazprom are taking
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active part in the project as well. 4.5 billion USD
will be invested into the road system. Its carrying
capacity is supposed to double. That will be
achieved through building of new roads, recon-
struction of existing ones, extension of railways
and launch of two monorail tracks. In order to
increase electric power capacity form current 380
megawatt up fo 800 megawatt 1.9 billion USD will
be spent. Realization of engineering and transport
infrastructure modernization project will have a
positive effect on the cost of retail property devel-
opment as it allows minimization of expenses on
engineering and transport provision of objects.
However, it is still seven years before the start of
the Olympics. Currently, though, Sochi's con-
sumer market is not at its best. The city with a
number of residents comparable fo, lef's say,
Lipetsk does not have a single hypermarket.
Supermarket chains are represented only by
Paterson, that opened its first store in former
Svetlana department store on Kurortnyi Prospekt
and consequently in Adler. The difficulties with
opening large format stores are quite under-
standable — the city embedded in a narrow strip
between the sea and the mountains lacks suitable
sizeable plots of land that could be used for con-
struction. Meanwhile, existing plots are already
reserved or being offered at mind-blowing prices.
The prices for already constructed property also
take your breathe away — 4 000-5 000 USD per
sq m in the city centre. For example, in the begin-
ning of this year a two-storey 600 sq m building
was on offer for 3 million USD.

The main hotspots of retail development in Sochi
are a shopping quarter near the railway station
and an area adjacent fo the central market of
Adler. Main retail facilities are located in residen-
tial quarters and settlements as well at the
ground floors of hotels. There is demand for

www.mallhouse.ru

spaces along Kurortnyi Prospekt where a number
of small shopping complexes have been con-
structed recently.

According fo City Council, Sochi's share of
Krasnodar Krais refail furnover is 15 per cent.
Combined public catering turnover in Sochiis very
much at the average level of the country. However,
that market sector is primarily developed by non-
chain structures, such as private entrepreneurs,
who have already opened hundreds of cafering
establishments. Apart from McDonalds, the city
also has Kroshka-Kartoshka. Rosinter has
announced its plans to open Sibirskaya Korona
restaurant. Before the start of the Olympics
famous restaurant owners and fast-food chains
will not only open new catering establishments,
but will also be in a position to swiftly create cater-
ing points for the spectators of Olympic events.
The city has only a small number of bowling cen-
tres and single-hall cinemas, as the city's residents
prefer other types of entertainment fo them.

RETAIL MEADOW

At present no large modern retail centres are
being constructed in Sochi. There are a few new
small retail outlets along Kurortnyi Prospect some
of which are either empty or are put up on offer,
some, such as Odissea are still operating. The first
stage of Alexandria SSC is being constructed
near the cenfral market and will be opened in
2008. Refail area for lease will amount to 5800
sg.m. The complex will have five levels. However,
the number of parking slots in that complex with
a total area of 15 600 sq.m is only 80. Additional
parking slots as well as supermarket and cinema
spaces will appear in the second stage.

Large projects are currently at the stage of
design, coordination and in search of investors.
For instance United Industrial Corporation, a
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company currently reconstructing Shopping Mall
next to Kremlin in cooperatfion with Presidential
Administration, has developed a project aimed at
reconstruction of Sochi TSUM with a total area of
25 thousand sq m. The company will also start
reconstruction of Sochi's oldest hotel Pri-
morskaya, that is due to furn into a modern multi-
functional complex with a tofal area of 100 000
sg.m, part of which will be assigned for retail and
catering premises. Yumako company has devel-
oped reconstruction projects for the city's cen-
trally located hotels — Chayka, near the railway
station and Moskva, at the crossroads of Ulitsa
Gorkogo and Kurortnyi Prospekt.

In Adlerskiy Districts new SECs will appear in the
so far undeveloped Imerety Valley where
Olympic village objects, such as stadiums, hotels,
various storey-level residential quarters as well
as retail, entertainment and exhibition properties
will be placed on the territory of several hundred
hectares. One of the SECs will be constructed
close to Adler Airport while another — near the
Olympic Village press centre.

In Krasnaya Polyana, located 40 kilometres from
Sochi, close to the Estonian village of Esta-Sadok,
on a site of 8 hectares Sochi Luxury Village is due
to be completed by 2011. Its concept will be very
much similar to that of Barvikha Luxury Village.
Such brands as Giorgio Armani, Patek Philippe,
Dolce & Gabbana, Prada, Tod's, Rolex, Bvlgari,
Tiffany & Co as well as elite restaurants will be
presented there.

None of the professional retail and entertainment
centre developers have so far announced their
construction plans for Sochi. MEGA representa-
fives have expressed their intention fo build their
shopping centre in Sochi. However, they did not
specify where they are going to find a site needed
for construction of such a sizeable object. [¥]
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